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This paper presents comprehensive data on the psychometric properties of the Insights Discovery Evaluator (IDE).   

The IDE’s capacity to affect both reliable and valid measures of the primary personality preferences coded by the 

model as four colours is assessed.  It draws upon an extensive research and development programme undertaken 

between Insights Learning & Development Ltd. and the University of Westminster, aimed at the development of a 

psychometrically robust evaluator.  The full methodological and statistical account of this programme may be 

found in technical papers produced at the University of Westminster’s Business Psychology Centre (bpc).  

Psychometric science endeavours to impose objectivity upon the measurement of both human performance and 

aspects of personality.  In order to do so, any questionnaire based on measurement of human behaviour, especially 

that based on self-report, must be able to meet certain demonstrable criteria in order to be considered as an 

objective measure.  This paper sets out to explain these psychometric criteria in easily understandable terms.  It is 

the authors’ intention to make the statistics and arguments presented understandable to two different professional 

groups, both of which may have a need to work with the Insights Discovery Evaluator (IDE).  Firstly, 

psychometricians require key statistics and supporting technical information, in order for them to make a 

professional assessment of the evidence presented.  Secondly, the wider community of Human Resource 

professionals require simple non-technical explanations of these same key statistics, in order for them to assess the 

appropriateness of the IDE’s to their business.  Four categories of information are presented covering ‘item 

analysis’, ‘norms data’, ‘reliability’ and ‘validity’ as these form the bases for demonstrable objectivity.  Key 

statistics have been computed for each of these four areas and they have been benchmarked against international 

standards.  The paper concludes that the measurement of the four colours is both valid and reliable. 
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Introduction 

In 1998 Andi Lothian collaborated with Jeff Davis at the University of Westminster to 

develop the first version of the Insights Discovery model.  This work formed a core 

component of Jeff Davis’s Ph.D. entitled “Jung's Typology – The Development of a 

Psychometric Tool”.  Dr. Stephen Benton, one of the authors of this paper, supervised the 

Ph.D.  Since then, 9 postgraduate dissertations, supervised through the Business Psychology 

Centre at the University of Westminster, have further developed the model and its 

applications.  Any evaluator claiming to be a psychometric measure must meet the 

international standards clearly defined by the relevant professional bodies e.g. as found in 

both the practices of the American Psychological Association (APA) and the British 

Psychological Society (BPS).  This paper presents strong evidence in support of the Insights 

Discovery Evaluator’s (IDE) claim to be a high quality psychometric tool, which meets 

relevant professional standards.  To convey these standards in easily understandable terms, 

the statistics central to establishing the psychometric properties of the IDE are presented in a 

four segment pyramid shown in Figure 1. 

Objectives 

• To explain how the Insights Discovery model has been developed 

• To present the evidence for the Insights Discovery Evaluator’s (IDE) psychometric 

measurement of the four colours being both valid and reliable 

• To benchmark this evidence against other comparable preference based psychometrics  

• To present a high level summary of the case for the evaluator meeting the psychometric 

standards set out by both the APA and the BPS 
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Pyramid of Key Psychometric Statistics 

 

 

 

 

 

 

Figure 1 – Pyramid of key psychometric statistics 
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Methodology 

The examination of the IDE in this paper has been based upon a number of samples as 

summarized below:  

• Sample sizes of between 350 and 2,000 have been used for three separate ‘four 

colour item analysis’ conducted between 1998 and 2005, resulting in the current 

English version 3.0 of the evaluator.  Four colour examples presented of the item 

analysis graphs are based on 519,467 English version 3.0 evaluators completed 

between 2003 and 2008. 

• The norms data presented here is a small subset of an analysis of evaluators 

completed between 2000 and 2008.  This includes evaluator data from the earlier 

versions 2.0 and 2.2 that have been improved through item analysis to become 

version 3.0. The norm data related to age groups, languages and countries are based 

on a set of 519,467 English version 3.0 evaluators. 

• The test/re-test reliability statistics are based on 1,543 English version 3.0 

evaluators completed between 2003 and 2007. 

• The internal consistency reliability statistics are based on 519,467 English version 

3.0 evaluators completed between 2003 and 2008.   

• The construct validity data is based on 519,467 English version 3.0 evaluators and 

114,670 English version 3.0 evaluators completed just in the UK.  These evaluators 

were completed between 2003 and 2008.  Covering similar time spans, smaller 

sample sizes ranging between 5,392 and 21,417 have been used to perform factor 

analysis on Dutch, German, French and Spanish translations of the evaluators.   

• The face validity data is based on a bpc University of Westminster survey 

(Remarczyk, 2005) of 80 people who completed the IDE and were presented with 

their four colour scores accompanied by 50 sentences selected to describe the 

intensity of their personal four colour scores. 

This data has been collected from people completing evaluators in connection with their 

experiencing an Insights Discovery workshop, coaching session or self-paced learning session 

i.e. the context for completing the evaluator was developmental. 

This paper draws on the APA’s (American Psychology Association) book entitled ‘Standards 

for Educational and Psychological Testing’ (1999) as an authoritative source detailing the 

objective standards that all psychometrics must meet.  In addition, two of Paul Kline’s 

seminal texts entitled the ‘Handbook of Psychological Testing’ (2000) and the ‘Psychometric 

Primer’ (1997) have been used to define key psychometric concepts and as a source of 

benchmark statistics for other comparable psychometrics. 
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The Insights Discovery Evaluator (IDE) 

Appendix A contains version 3.0 of the English Insights Discovery Evaluator (IDE).  It is an 

ipsative (forced choice) and normative (a range) evaluator consisting of 25 frames in which 

the user chooses from a choice of four word pairs a ‘most’, a ‘least’ and then scores the 

remaining two options in between least and most on a scale of 1 to 5.  Each of the 4 items in a 

frame measure preferences called ‘fiery red’, ‘sunshine yellow’, ‘earth green’ and ‘cool blue’.   

A completed evaluator will have 25 colour preference scores, each giving a score between 6 

(for most) and 0 (for least), for each of the four colours.  A simple arithmetic mean across all 

25 frames is calculated for each of the four colours.  Figure 2 shows an example of the first 5 

frames and an example of the colour bar chart produced from all 25 frames.  In this example 

explaining how the evaluator works, the item’s colour has been highlighted.  

 

 

 

 

 

 

 

 

 

 

 

Figure 2 – Sample of evaluator frames and example of profile output 

The highest colour in this bar chart is described as an individual’s ‘dominant’ colour i.e. it is 

their most preferred colour.   
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A Definition of Personality  

‘Personality refers to those behaviour patterns which are characteristic of an individual and 

which tend to be consistent across situations and over time’ (Glassman, 1995).  These 

behaviour patterns are influenced by many things including attitudes, values, beliefs, 

experiences, preferences etc.  

The IDE sets out to measure personality preferences, which are just one aspect of personality.  

No claim is made by the IDE to measure the personality in total.  Collectively, the four colour 

preference bars derived from the IDE are described as an individual’s conscious persona. 

Overview of the Insights Discovery Wheel 

Each of the colours is associated with a set of personal qualities that describe an individual’s 

personality preferences.  The higher an individual’s colour score is, the more they will be 

inclined to use or have a preference for using these qualities.  The converse is also true i.e. the 

lower a colour score is, the less they will be inclined to use these qualities. 

The colours and the associated personal qualities have been displayed on the wheel in Figure 

3. 

The Insights Discovery model also asserts that the ‘fiery red’ qualities are the polar opposite 

of the ‘earth green’ qualities.  It also asserts that the ‘sunshine yellow’ qualities are the polar 

opposite of the ‘cool blue’ qualities.  This is symbolically conveyed through these colours 

being in polar opposite positions on the wheel i.e. the ‘earth green’ colour is on the opposite 

side of the wheel to the ‘fiery red’ colour. 

For example, it is likely that an individual could relatively easily integrate a preference for the 

‘fiery red’ quality of being ‘competitive’ with the adjacent ‘cool blue’ preference for being 

‘cautious’.  However, it would be much unusual (although still quite possible) for an 

individual to integrate a preference for the ‘fiery red’ quality of being ‘competitive’ with the 

polar opposite ‘earth green’ preference for being ‘caring’. 
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Figure 3 – The colours symbolically displayed on the Insights Discovery wheel 

Further Reading about the Insights Discovery Wheel 

For the reader that would like more background on the Insights Discovery Wheel and how it 

is applied in practice, we refer you to the following authors and their public domain papers:  

 

• Stephen Benton (2005) provides a further description of the Insights colours and 

their use within the discipline of Business Psychology in ‘Every Individual Is the 

Exception to the Rule’ published by the Association for Project Managers in the 

UK. 

• Mark Beauchamp, Alan Maclachlan and Andrew M. Lothian (2005) have written 

an interesting paper on the application of the IDE in the field of sport.  It has been 

published in volume 19 of ‘The Sport Psychologist’. 

• Mark Mullaly and Janice Thomas (2004) have written a stimulating paper 

exploring the inter-relationship between the Insights colours and project manager 

competency. 
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Historic Development – Item Analysis 

One of the outstanding contributors to the field of 

psychometrics, the late Professor Paul Kline, described 

this technique in his 1997 book ‘Psychometrics 

Primer’ by saying: 

“Item Analysis is a simple and effective method of 

test construction and many well-known tests have 

been developed using this approach” 

Page 39 of the APA’s (American Psychology 

Association) ‘Standards for Educational and Psychological Testing’ (APA, 1999) explains 

“The test developer usually assembles an item pool that consists of a larger set of items than 

what is required by the test specifications.  This allows for the test developer to select a set of 

items for the test that meet the test specifications.  The quality of the items is usually 

ascertained through item review procedures and pilot testing”.  Only an example of the 

Insights Discovery Evaluator’s (IDE) item analysis procedure is provided in this paper and 

full documentation can be found in other technical papers produced at the University of 

Westminster’s Business Psychology Centre (bpc) (Van Erkom Schurink, 2004). 

One of the core methods underpinning the development of the IDE has been the iterative 

application of ‘item analysis’.  There are 100 colour ‘items’ (i.e. questions) spread over the 25 

frames in the IDE.  Item analysis involves empirically testing the quality of these 100 items 

and replacing weaker items with better ones.  An example of a ‘fiery red’ colour item from 

the evaluator is ‘determined and resolute’.  

Item analysis has been used to produce from a wide pool of items, four colour based sub-sets 

of 25 items that are homogeneous, internally consistent and univariate within a colour i.e. 

each word pair statement measures just one colour.   

One example of an item analysis on the 25 ‘sunshine yellow’ items is show in figure 4.  On 

the horizontal axis are the 25 frames.  On the vertical axis is the number of respondents that 

highlighted ‘sunshine yellow’, ‘fiery red’, ‘earth green’ or ‘cool blue’ as the ‘most’ in the 

evaluator.  However, this sample of respondents is comprised of those who, on average across 

all 25 frames, have scored 5 or more (out of 6) for ‘sunshine yellow’.  Consequently, we 

would expect that the ‘sunshine yellow’ line should always be significantly above the other 

three coloured lines.  It can be seen that the 6th frame of the questionnaire is weak.  We would 

expect the people in this sample to consistently select the ‘sunshine yellow’ item ahead of the 

other three colours.  However, the graph at the top of figure 4 shows that in the 6th frame more 

people selected the ‘earth green’ item (accommodating and helping) as ‘most’, ahead of the 

‘sunshine yellow’ item (upbeat and hopeful).    

The items within the 6th frame were therefore subjected to systematic variation and re-

evaluation as new word pairs were empirically tested.  The best results were found when the 

‘earth green’ item was changed from ‘accommodating and helping’ to ‘relating and 

amenable’, combined with a change in the ‘sunshine yellow’ item from ‘upbeat and hopeful’ 

to ‘expressive and hopeful’. 
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Figure 4 – Item analysis graphs before and after item changes 

This procedure was repeated for all 25 frames in order to ‘fine-tune’ the discriminative 

capacity of the item pairs.  Item analysis provides a learning curve built into the pool of 

selected items, thereby allowing the replacement of weak pairs with stronger ones. 

The graph at the bottom of figure 4 visually demonstrates the benefit of making a series of 

word pair improvements across the evaluator.  Consequently the quality of the evaluator has 

been systematically improved over time through the accumulative quality control associated 

with item analysis.  The IDE is available in over 31 languages and after initial translation, 

each of these versions has also been developed using item analysis.  

Graph A - Initial Analysis: 

Question Numbers 1-25 

Before Changes 

 Count of  ‘Most’ responses for   

people  with  Total Sunshine Yellow  

score > 5 

 

 Count of  ‘Most’ responses for   

people  with  Total Sunshine Yellow  

score > 5 

 

Question Numbers 1-25 

After Changes 
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Item Analysis for the English Version 3.0 of the IDE 

This data is based on 519,467 evaluators completed between 2003 and 2008.  
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          Figure 5 – Cool blue item analysis  
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          Figure 6 – Earth green item analysis 
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         Figure 7 – Sunshine yellow item analysis  
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             Figure 8 – Fiery red item analysis 
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Development of the evaluator using item analysis has significantly improved its quality.  

Figures 5 through 8 graphically show the benefit of evolving the item pairs over time.  

Although the graphs presented here are both visually impactful and intuitively appealing, 

there is a need for a more statistical approach to quantify the discriminative quality of the item 

analysis.  

Consequently, t-tests were conducted on the item analysis data in order to gauge the statistical 

strength of the relationships plotted in the graph.  A t-test allows you to determine if the 

distance between the two colour scores within one frame, are statistically significant or not.  

Below is an example for the ‘cool blue’ items from 4 samples comparing data across 4 

continuously improving versions of the evaluators.  This example is based on respondents 

who, on average across all 25 frames, have scored 5 or more (out of 6) for ‘cool blue’.  

 

For example, the shading of the first row of the table below shows that in the 3rd frame of the 

evaluator, the ‘cool blue’ statement (exact and precise) is successfully selected more often 

than the ‘earth green’ statement (calm and even-tempered).  However, the t-test also 

highlights that although the difference between them is statistically significant (which is 

good), they are nevertheless close to each other (which is not ideal).  Any statement 

highlighted as a problem or potential problem is a candidate for improvement through further 

empirically driven item analysis. 

 
Table 1 - T-test on item analysis of respondents who scored 5 or more (out of 6) for cool blue 

 

UK - English R25 UK - English S2 UK - English S2.2 UK - English S3.0

Pair 

tested

Blue 

score>4 VS 

other 

colors

t value on 

paired t-

test

Sig. of t (2-

tailed) 

CI=95%

t value on 

paired t-

test

Sig. of t (2-

tailed) 

CI=95%

t value on 

paired t-

test

Sig. of t (2-

tailed) 

CI=95%

t value on 

paired t-

test

Sig. of t (2-

tailed) 

CI=95%

Pair 7 B3 & G3 3.11 0.002 2.73 0.006 11.85 0.000 9.53 0.000

Pair 19 B7 & G7 7.44 0.000 6.00 0.000 23.99 0.000 40.73 0.000

Pair 22 B8 & G8 14.40 0.000 10.53 0.000 25.80 0.000 26.51 0.000

Pair 25 B9 & G9 6.29 0.000 3.59 0.000 9.23 0.000 11.56 0.000

Pair 26 B9 & Y9 10.10 0.000 7.12 0.000 18.40 0.000 11.78 0.000

Pair 28 B10 & G10 11.85 0.000 9.33 0.000 32.73 0.000 36.82 0.000

Pair 37 B13 & G13 -8.71 0.000 22.98 0.000 26.45 0.000 27.99 0.000

Pair 49 B17 & G17 13.20 0.000 12.60 0.000 33.10 0.000 28.01 0.000

Pair 51 B17 & R17 10.27 0.000 15.67 0.000 38.39 0.000 39.75 0.000

Pair 52 B18 & G18 -1.09 0.276 -1.20 0.232 -5.89 0.000 10.47 0.000

Pair 70 B24 & G24 8.84 0.000 13.91 0.000 33.26 0.000 28.90 0.000

POTENTIAL PROBLEM:  The two items (t-test) are very close (low positive t-value), 

          but the distance between the two items is still significant

PROBLEM:  The two items (t-test) are very close (low positive/negative

        t-value), and the distance between the two items is NOT significant

PROBLEM:  The two items (t-test) are in inverted order (negative t-value), 

        and the distance between the two items is/is not significant

 

However, even a high quality item analysis does not necessarily ensure an evaluator is valid.  

Consequently, quoting further from Paul Kline in his Psychometrics Primer (1997), “After the 

items have been selected by item analysis and the results replicated with a new sample, it is 

necessary, as has been argued, to show the test is valid and reliable”. 
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Data on Norms 

The BPS (British Psychological Society) and APA 

(American Psychological Association) standards state 

that all psychometrics must supply norms for 

comparative purposes, the form of which varies 

according to the constructs and attributes being 

measured.  Norms must be up to date and appropriate for 

the intended usage and population. 

The norms data for the IDE is of good quality, being 

segmented by; the language of the evaluator completed 

(Table 2); the country a respondent is based in (Table 3); 

age, in ten-year bands (Table 4) and occupation, with 

over 100 different occupations analysed (Table 16).   

However, care must be taken when making use of this data, so as not to make invalid 

statistical interpretations.  For many psychometrics, norms are used as a reference against 

which an individual’s psychological test results can be interpreted relative to the distribution 

of a larger population.  For example, a test of IQ might produce a score of 150.  However, 

without a large and relevant sample population to provide a spread or distribution of scores 

against which to interpret the individual’s score, the number 150 is without value.  Yet, if we 

know a score of 150 places the individual in the top 5% of the distribution of IQ scores for 

people of age X, from a certain socio-economic group, then the information becomes more 

useful.  Perhaps the situation would be further confused if there were more than one test 

claiming to measure IQ.  Individuals may find themselves scored as a 150 (high) on one test 

and as a 50 (low) on another, then the issue of test norming becomes central to test selection.  

Similarly, in clinical and related tests measuring a condition, norms provide a key reference 

for interpreting individual’s scores and responses.  Here it is important to establish if an 

individual’s score, relative to the population, is indicative of ‘more’ or ‘less’ of the construct 

in question.  For example; more depressed, slower reaction time or faster and/or more 

accurate short-term memory recall.  Norms, for these forms of tests, provide a means of 

assessing a person's relative standing in comparison to others.    

However, being able to measure whether or not someone has more or less personality isn’t the 

aim of the IDE.  The norms data presented in this paper are not intended to be used to make 

comparisons between an individual’s colour scores and the continuous population 

distribution.  Instead, for the purposes of personality profiling derived from a preference 

based evaluator, norms data is typically used to compare an individual’s dominant preference 

with the percentage of the norm sample that have the same dominant preference.  This is 

typically examined across ages, professions and cultures.  

Figure 9 shows a sample of the data for people speaking French in both Canada (on the left) 

and France (on the right).  This data is not a random sample of the population using these 

evaluators in different languages, but a convenient sample drawn from those participants that 

have (for whatever reason), experienced an Insights Discovery workshop or coaching session. 

A French Canadian whose individual results show a dominant preference for ‘fiery red’, may 

be interested to know that just over 22% of the norm sample also has the same dominant 
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preference, while 78% have a preference for a different colour (see the bottom left hand 

graphs in Figure 9). 

This example is just a small sample of a very large set of norms data available in more 

detailed papers at the University of Westminster.  Some of this norms data provides good 

evidence of the ‘predictive validity’ of the model (see the later section in this paper on 

criterion validity for a fuller exploration of this).  Predictive validity indicates a model can 

‘predict’ something.  Using the Insights Discovery model, we can predict that certain 

professions are likely to have a higher percentage of a dominant colour.  Accountants, for 

example, are more likely to have a preference for ‘cool blue’.  This does not mean that to be a 

successful accountant, you must have a preference for ‘cool blue’ as the IDE does not 

measure capability.  It is very important to remember that the IDE is only measuring 

preference.  

Although this norms data provides good evidence of the ‘predictive validity’ of the model, it 

does not imply the evaluator is valid for use in recruitment.  The norms data only presents 

aggregate data on preferences and says nothing about the sample’s capabilities.  If a 

practitioner of the Discovery system were to use this norms data as the basis for recruitment 

to predict whom the capable candidates may be, this would be an unethical and discriminatory 

practice.  However, in the authors’ experience this is a common error made by some inept 

practitioners working with other psychometric tools on the market.  This error should not be 

made with the IDE. 

What follows is a: 

 graphical and tabular display of the norms data based on the language of the IDE 

completed. 

 tabular summary of the norms data based on the country the respondent was located in. 

 tabular summary and a set of bar charts showing the age band norms data. 

Only rows where the sample size was above 300 have been displayed. 

In Figure 9, the top graphs are based on the average of the four colour scores across all the 

people in the norm sample for French speakers in both Canada (the left hand graph) and 

France (the right hand graph).  Table 2 shows this data for other norm samples and it is 

typically in the range 2.5 to 3.5 

In Figure 9, the bottom graphs are based on the percentage of the norm sample with a 

dominant colour.  Again this is shown for French speakers in both Canada and France.  Table 

2 also shows this data for other norm samples and it is typically in the range 20% to 35%. 

In Figure 10, please note that this is not longitudinal data and hence the variation could also 

be due to factors other than age e.g. it may be that the underlying driver of what appears to be 

an age variation may in fact be a variation in colours due to the country of the respondents.  

Further analysis of the data is required before any strong conclusions can be drawn from 

Figure 10.  
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Figure 9 – Example of norms data for French speakers in both Canada and France 
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Table 2 – Tabular summary of the norms data based on the language of the IDE completed  

 

  Average Colour Scores 
Scale 0 to 6 

Percentage of Norm Sample with Dominant 
Colour 

    

Population 
Segment 

Sample 
Size 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

  
        

Arabic              411  3.63 3.53 3.54 3.42 26% 25% 25% 24% 

Chinese           1 248  3.18 3.81 3.61 3.14 23% 28% 26% 23% 

Czech           1 769  3.38 3.30 3.26 3.50 25% 25% 24% 26% 

Danish           8 207  3.60 2.80 3.53 3.61 27% 21% 26% 27% 

Dutch         36 851  3.79 2.93 3.41 3.42 28% 22% 25% 25% 

English       519 467  3.17 3.47 3.52 3.40 23% 26% 26% 25% 

English ( South African )           5 652  3.18 3.75 3.57 3.37 23% 27% 26% 24% 

English (Young Person)              531  3.03 2.75 3.49 3.86 23% 21% 27% 29% 

Finnish           3 880  3.66 3.57 3.06 3.13 27% 27% 23% 23% 

French         23 828  3.36 3.05 3.48 3.58 25% 23% 26% 27% 

French (Canadian)         17 476  3.05 3.41 3.60 3.52 22% 25% 27% 26% 

German         37 875  3.32 3.38 3.43 3.40 25% 25% 25% 25% 

German (Swiss)           1 281  3.47 3.18 3.21 3.60 26% 24% 24% 27% 

Greek              402  3.93 3.61 2.96 3.36 28% 26% 21% 24% 

Hebrew              856  3.52 3.09 3.85 3.59 25% 22% 27% 26% 

Hungarian           2 316  2.98 3.69 3.52 3.52 22% 27% 26% 26% 

Italian           7 041  3.72 2.96 3.18 3.74 27% 22% 23% 27% 

Japanese              853  2.91 3.33 3.89 3.21 22% 25% 29% 24% 

Norwegian (Bokmal)           2 855  3.28 3.17 3.63 3.60 24% 23% 27% 26% 

Polish           5 241  3.20 3.30 3.74 3.13 24% 25% 28% 23% 

Portuguese              887  3.71 2.95 3.56 3.66 27% 21% 26% 26% 

Portuguese (Brazilian)           7 140  3.99 3.11 3.40 3.43 29% 22% 24% 25% 

Romanian              823  3.94 3.66 2.85 3.35 29% 27% 21% 24% 

Russian           1 137  3.37 3.25 3.47 3.46 25% 24% 26% 26% 

Spanish           9 110  3.48 3.30 3.65 3.41 25% 24% 26% 25% 

Spanish (Mexico)         14 239  3.59 3.40 3.64 3.12 26% 25% 26% 23% 

Swedish           3 358  3.16 3.10 4.01 3.37 23% 23% 29% 25% 

Turkish           2 619  3.50 3.79 3.35 3.53 25% 27% 24% 25% 
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Table 3 – Tabular summary of the norms data based on country the respondent was located in 

 

  Average Colour Scores 
Scale 0 to 6 

Percentage of Norm Sample with Dominant 
Colour 

    

Population 
Segment 

Sample 
Size 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

  
        

Angola 305 3.25 3.58 3.40 3.45 24% 26% 25% 25% 

Argentina 466 3.19 3.61 3.49 3.66 23% 26% 25% 26% 

Australia 4 932 3.40 3.54 3.57 3.18 25% 26% 26% 23% 

Austria 510 3.41 3.31 3.43 3.51 25% 24% 25% 26% 

Bahamas 391 4.40 3.52 3.16 2.84 32% 25% 23% 20% 

Belgium 1 389 3.22 3.24 3.46 3.70 24% 24% 25% 27% 

Brasil 4 223 3.10 3.38 3.44 4.03 22% 24% 25% 29% 

Canada 74 095 3.47 3.71 3.43 2.99 26% 27% 25% 22% 

Chile 818 3.49 3.55 3.31 3.73 25% 25% 24% 26% 

China 553 3.62 3.51 3.25 3.41 26% 25% 24% 25% 

Czech Republic 368 3.22 3.16 3.51 3.59 24% 23% 26% 27% 

Denmark 4 861 2.78 3.53 3.66 3.60 20% 26% 27% 27% 

Egypt 366 3.47 3.47 3.34 3.64 25% 25% 24% 26% 

Finland 488 3.41 3.09 3.30 3.75 25% 23% 24% 28% 

France 11 134 3.03 3.42 3.56 3.44 23% 25% 26% 26% 

Germany 8 499 3.39 3.33 3.34 3.44 25% 25% 25% 25% 

Hong Kong 408 3.55 3.42 3.43 3.34 26% 25% 25% 24% 

Hungary 489 3.61 3.43 3.54 3.20 26% 25% 26% 23% 

India 850 3.62 3.37 3.23 3.75 26% 24% 23% 27% 

Ireland 5 535 3.42 3.54 3.54 3.11 25% 26% 26% 23% 

Italia 1 570 2.98 3.20 3.68 3.72 22% 24% 27% 27% 

Japan 619 3.29 3.63 3.26 3.15 25% 27% 24% 24% 

Malaysia 429 3.52 3.53 3.18 3.46 26% 26% 23% 25% 

Mexico 9 918 3.33 3.62 3.15 3.57 24% 26% 23% 26% 

Nederland 17 567 2.89 3.46 3.48 3.76 21% 25% 26% 28% 

Norway 969 3.07 3.44 3.67 3.55 22% 25% 27% 26% 

Poland 1 610 3.18 3.75 3.25 3.21 24% 28% 24% 24% 

Portugal 628 3.01 3.53 3.59 3.79 22% 25% 26% 27% 

Romania 563 3.57 2.85 3.36 4.02 26% 21% 24% 29% 

Russia 448 3.10 3.22 3.58 3.69 23% 24% 26% 27% 

Singapore 1 260 3.67 3.54 3.14 3.31 27% 26% 23% 24% 

South Africa 15 448 3.61 3.45 3.26 3.44 26% 25% 24% 25% 

Spain 4 234 3.20 3.61 3.53 3.45 23% 26% 26% 25% 

Suomi 1 519 3.56 3.05 3.19 3.67 26% 23% 24% 27% 

Sweden 996 2.99 3.77 3.50 3.44 22% 28% 26% 25% 

Switzerland 4 817 3.11 3.41 3.65 3.46 23% 25% 27% 25% 

Turkey 664 3.73 3.25 3.51 3.62 26% 23% 25% 26% 

United Arab Emirates 393 3.42 3.27 3.39 3.90 24% 23% 24% 28% 

United Kingdom 116 156 3.33 3.42 3.60 3.13 25% 25% 27% 23% 

United States 142 105 3.47 3.54 3.39 3.27 25% 26% 25% 24% 
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Table 4 – Tabular summary of the age band norms data 

 

  Average Colour Scores 
Scale 0 to 6 

Percentage of Norm Sample with Dominant 
Colour 

    

Population 
Segment 

Sample 
Size 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

  
        

<20 1 525 2.95 3.71 3.76 2.95 22% 28% 28% 22% 

20-25 24 134 3.31 3.56 3.68 3.05 24% 26% 27% 22% 

26-30 47 168 3.36 3.48 3.62 3.16 25% 26% 27% 23% 

31-35 58 035 3.34 3.39 3.54 3.33 25% 25% 26% 24% 

36-40 57 886 3.33 3.39 3.47 3.39 25% 25% 26% 25% 

41-45 50 789 3.32 3.48 3.41 3.35 24% 26% 25% 25% 

46-50 39 550 3.37 3.61 3.32 3.24 25% 27% 25% 24% 

51-55 26 220 3.43 3.72 3.26 3.13 25% 27% 24% 23% 

56-60 13 311 3.45 3.79 3.21 3.09 25% 28% 24% 23% 

61-65 3 349 3.44 3.88 3.22 3.01 25% 29% 24% 22% 

65+ 591 3.43 3.96 3.17 3.01 25% 29% 23% 22% 
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Figure 10 – Bar chart showing how the colour scores vary by age 
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Psychometric Reliability 

 

Reliability has two meanings1: 

“Does each item in the evaluator perform 

consistently?”  

(called Internal Consistency) 

“Do we have consistent results over a period 

of time?” 

(called Temporal Stability)  

A highly reliable evaluator will produce consistent colour scores that are repeatable over time.  

The ideal is to have high internal consistency and high temporal stability.  However, all 

measurement procedures have the potential for error that will reduce reliability.  The aim is to 

identify where the error is coming from (e.g. an unclear question) and to minimise it.  Any 

observed score is made up of what statisticians call the ‘true score’ plus the measurement of 

unwanted and/or unknown factors i.e. ‘measurement error’.  In estimating the reliability of the 

IDE, we need to determine how much of the variability in the colour scores is due to 

measurement error and how much is due to real variability in the true scores.  Essentially, 

errors of measurement result in a person’s recorded colour scores being skewed away from 

the true score.  This may happen because of a whole raft of reasons such as; they were sick, 

suffering from a headache, anxious, bored or trying to give answers they think would suit the 

expectations of others. 

Reliability: Internal Consistency 

Internal Consistency applies to the consistency of the scores amongst the 25 colour items i.e. 

it deals with measures of homogeneity within the colour items.  The rationale for internal 

consistency is that the individual 25 colour items should all be measuring the same construct 

and thus be highly inter-correlated (Churchill, 1979; Nunnally, 1979).  Four types of internal 

consistency have been examined; inter-item reliability; item-total reliability; Cronbach-Alpha 

reliability and split–half reliability.   

The Use of an Ipsative (forced-choice) Scale in Reliability and Validity 

Analysis  

The narrow classical view about the use of Cronbach-Alpha and other reliability analysis, as 

well as factor analysis (for validity tests), which are both derived from a correlation matrix, is 

that only ‘interval’ data types can be used.  Ipsative (forced-choice) scales are based on 

‘ordinal’ (i.e. ranked) data types and this ‘forces’ a correlation between items that artificially 

inflates the correlations in the correlation matrix i.e. the effect on a correlation matrix of items 

being scored using a forced-choice ordinal level scale is to accentuate the resulting 

correlations. 

                                                      
1
 Reliability meanings based on pages 26 to 33 in ‘A Psychometrics Primer’ by Paul Kline 

(1997) 
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However, the IDE uses a scale which is a hybrid between a forced choice scale and a Likert 

scale i.e. each item is given a score between 0 and 6 (a 7 point scale) and the forced choice is 

over 4 items.  Although this Likert scale is still ‘ordinal’, Jaccard & Wan (1996) comment on 

this type of structure as follows: ‘their use in statistical procedures which assume interval type 

data is commonplace’.  Other authors also state that, ‘the use of ordinal variables such as 

Likert scale with interval techniques is the norm in contemporary social science’ (Labovitz, 

1967, 1970; Kim, 1975; Binder, 1984). 

The impact on the correlation matrix of a forced choice across 4 items, using a 7-point scale is 

likely to be significantly less than using a ‘dichotomous’ scale where a choice must be made 

one way or another.  Here is an example from the 1942 version of the Gray-Wheelwright 

Jungian Type Survey (Wheelwright, 1964) that uses a ‘dichotomous’ scale: 

At a party I  

(a) like to talk 

(b) like to listen 

Choice (a) is a forced extraverted choice and (b) is a forced introverted choice.  Numerous 

academic literature sources (Harvey et al.,1995; Tischler, 1994; Tzeng et al., 1989; Myers et 

al., 1998; Sipps & Alexander, 1987; Sipps et al., 1985) refer to the use of Factor Analysis as 

applied to ‘dichotomous’ measures e.g. as found in the MBTI (Myers-Briggs Type Indicator).  

These powerful statistical techniques, such as Factor Analysis and Cronbach-Alpha, should be 

considered equally valid for the Insights forced-choice 7-point rating scale. 

In summary, although at odds with the narrow classical view, there is sufficient evidence to 

support the valid use of these techniques on the IDE data. 

‘Inter-Item’ and ‘Item-Total’ Reliability 

‘Inter-item’ and ‘item-total’ correlation coefficients have been calculated using the Pearson 

Product-Moment Correlation.  This involved creating four colour based ‘25 by 25’ matrices 

showing the correlation between the 25 colour items.  In addition, we have computed ‘item-

total’ correlation coefficients by correlating the individual colour item score to the sum of all 

25 scores for the same colour.  A condensed summary of these correlations is shown in Table 

5, with the full matrices shown in Appendix B.  In 1991, Robinson et al. concluded that the 

mean ‘inter-item’ correlation coefficient should equal or exceed 0.30 and the ‘item-total’ 

correlation coefficients 0.50 for this to be good evidence of reliability.  The analysis of the 

519’467 evaluators shows that, for each of the four colours in the evaluator, the average 

‘inter-item’ correlation coefficient is significantly above 0.3 and the ‘item-total’ correlation 

coefficient is significantly above 0.5, providing strong evidence of the case for reliability. 

For example, in Table 17 in Appendix B, the ‘cool blue’ item ‘methodical and logical’ 

(Frame 2, Question 4) has a correlation coefficient of 0.36 with the item ‘orderly and concise’ 

(Frame 4, Question 2).  As this is above 0.3, it is considered a good result.  

Below is a summary of the ‘inter-item’ correlations for the four colours.  The top row of 

statistics in the table below show the average ‘inter-item’ correlations are significantly above 

0.3.  In addition, a high percentage of the colour items (between 18 and 22 out of 25) are 

statistically considered ‘strong’. 
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Table 5 – Inter-item correlations 

 

N = 519’467  
Inter-Item 
Correlations 

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.33 0.31 0.31 0.35 

Minimum 0.10 0.11 0.04 0.14 

Maximum 0.59 0.60 0.61 0.55 

Range  
Maximum minus Minimum 

0.48 0.49 0.57 0.41 

Maximum divided by 
Minimum 

5.9 5.45 
15.25 3.93 

Variance 5.70 5.58 15.15 4.02 

N of items in the scale 25 25 25 25 

N of weak items   
N of strong items             

3 
22 

4 
21 

8 
17 

2 
23 
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Cronbach-Alpha Reliability 

In addition to the ‘inter-item’ and ‘item-total’ correlations, another important measure of 

reliability is the Cronbach-Alpha coefficient.  The coefficient measures the error variance on 

the average inter-item correlation.  When the error variance is low, which is desirable, the 

alpha coefficient approaches 1.0.  A value of 0.70 is the commonly accepted inferior limit 

(see DeVellis, 1991; Robinson & Shaver, 1973; Robinson & al, 1991; Swailes & McIntyre-

Bhatty, 2002).   

Analysing the same 519’467 completed evaluators shows the four colours to have very high 

Cronbach-Alpha coefficients, providing further evidence of excellent reliability. 

Table 6 – Cronbach-Alpha coefficients 

 

N = 519’467 Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.92 0.92 0.93 0.92 

 

 

Split-Half Reliability 

The final measure of Internal Consistency that supports the case for reliability is the ‘split-

half’ measure.  In split-half reliability we randomly divide all items that are thought to 

measure the same construct into two sets e.g. we create two sets of fiery red items.  We test 

the evaluator on a sample of people and compute the total score for each randomly divided 

half.  The split-half assessment of reliability is based on how well these two total scores 

correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups 

of 12 and 13.  The colour results are computed for each of the two groups and then correlated.  

A high correlation suggests high reliability i.e. the higher the association (correlation 

coefficient) between the two data sub-sets, the higher the internal consistency of the scale.  

The full results of the ‘split-half’ analysis are show in Table 21 in Appendix B. 

The analysis shows high coefficients for the IDE, with a key summary being:  

• Cronbach-Alpha Coefficients above 0.8 for each half (ranging from 0.83 to 0.88) 

• Pearson Correlation Coefficients above 0.7 i.e. the 2 halves correlate highly (ranging 

from 0.79 to 0.85) 
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Reliability: Temporal Stability: ‘Test - re-test’ 

‘Temporal stability’ or ‘test - re-test’ reliability is determined through the administration of 

the same evaluator across time and it helps us gauge how robust the items are.  If the results 

are statistically sound, then practitioners may have confidence in both the durability of results 

and their applicability across situations.  This type of reliability is particularly useful for 

measures of stable personality traits, but not for measures of aptitude, where practice effects 

can significantly influence scores on future administrations.  

For the IDE there are 2 key reasons why an individual’s re-test scores may differ from their 

original test.  Firstly, there may be variability in their responses due to measurement error and 

this would signify a lack of reliability in the instrument.  Secondly, the individual may have 

experienced personal change in this period and now genuinely have altered their colour 

scores.  The Insights Discovery research team is continuously working to eliminate the first 

possible reason (instrument error).  The research team is also working to understand and 

quantify the second reason in the belief that human beings are dynamic and evolving.  This 

approach acknowledges the possibility that people may shift their preferences several times 

during their lifetime. 

An analysis of ‘test – re-test’ data based on a convenient sample 

A convenient sample of 1,543 people, who needed to complete the evaluator twice, had their 

original and re-tested colour scores assessed through a Pearson correlation analysis.  This data 

was captured between 2003 and 2008.  As this is a convenient sample, the time period 

between the test/re-test varies between 3 months and 5 years for different respondents in the 

sample.  Reliability is expressed as correlation coefficients, ranging from 1 to 0.  Temporal 

stability tests are generally expected to yield reliability coefficients ranging between 0.70 and 

0.90    

The results of the ‘test - re-test’ analysis performed on the four colour scores show a good 

reliability, translating into Pearson correlation coefficients ranging from 0.79 to 0.82  

Table 7 – ‘Test re-test’ Pearson correlation coefficients based on a convenient sample of 1,543 

 N = 1'543 

RETEST 
Cool 
Blue 

RETEST 
Earth 
Green 

RETEST 
Sunshine 

Yellow 

RETEST 
Fiery 
Red 

TEST 
Cool 
Blue 

0.82 
 

0.08 
 

-0.67 
 

-0.20 
 

TEST 
Earth 
Green 

0.10 
 

0.77 
 

-0.13 
 

-0.63 
 

TEST 
Sunshine 

Yellow 
-0.69 

 
-0.10 

 
0.82 

 
0.06 

 

TEST 
Fiery 
Red 

-0.23 
 

-0.65 
 

0.08 
 

0.79 
 

 

   All correlations in this table are significant at the 0.01 level (2-tailed).   
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An analysis of ‘test – re-test’ data based on 1st year medical students 

In a paper entitled “Medical Students’ Personality – a Typological Approach” (Halpin and 

Green, 2005) it is reported that over a period of six years, the IDE was administered to 

successive cohorts of University of Dundee 1st year medical students.  Analysis of the data 

indicated that the distribution of colour personality preferences was significantly uniform 

across all six of the years.  Moreover, two ‘test - re-test’ analyses, using two of the cohorts, 

suggested that these differences had significant longitudinal stability.  The data, in which 

gender differences were modest, enabled the profile of the typical medical student to be 

identified. 

Table 8 – ‘Test re-test’ Pearson correlation coefficients based on 1st year medical students 

  

112 students 
completed the IDE in 

 
October 2001  

 
and again in 

 
August 2004 

86 students  
completed the IDE in 

 
October 2000  

 
and again in 

 
June 2005 

‘Test – re-test’ for  
Cool Blue 

0.72 
 

0.62 
 

‘Test – re-test’ for 
Earth Green 

0.74 
 

0.59 
 

‘Test – re-test’ for 
Sunshine Yellow 

0.67 
 

0.59 
 

‘Test – re-test’ for 
Fiery Red 

0.73 
 

0.64 
 

 

   All correlations in this table are significant at the 0.01 level (2-tailed).    
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‘Test re-test’ comparison with the MBTI and 16PF 

As a matter of comparison, studies published on other instruments report the following range 

of coefficients: 

• 0.69 to 0.83 - Pearson’s correlation coefficients for the MBTI instrument (Carlson, 

1985; Carlyn, 1977) 

• 0.52 to 0.96 - Pearson’s correlation coefficients for the 16PF instrument (Harrell and 

Lombardo, 1984) 

Type Mobility and ‘test - re-test’ 

Tosey and Gregory (2002) write that ‘the age-old debate of nature versus nature refers to 

different hypotheses about personality development.  Some believe personality traits such as 

temperament are genetically determined, others that all people are born with the same 

propensities and that experience determines the difference’.  They also highlight that ‘many 

people believe that personality traits cannot be changed; however, this is not necessarily the 

case’.  In the authors experience, when the outputs from the IDE are used in experiential 

workshops and coaching sessions, an optimistic and humanistic stance towards development 

is generally adopted i.e. it is assumed that an individuals preferences can evolve over time 

through increased self-awareness and a focus on personal and professional development.  This 

evolution of an individual’s preferences has been termed ‘type-mobility’.  

If these humanistic assumptions are accepted, then we would not expect the IDE ‘test - re-

test’ correlations for a colour score to be too close to 1.0 (a correlation of 1.0 would suggest 

the people taking the IDE are unable to evolve their preferences at all).  However, we would 

still expect the psychometric measurement of preferences to have a similar stability to trait 

measurements such as the 16PF instrument.  We would also expect both preference and trait 

measurements to be much more stable than state measurements e.g. when measuring 

emotions we may expect different readings every day.  For more information on this please 

read Paul Kline’s book ‘Handbook of Psychological Testing’ (2000). 

The ‘test - re-test’ results presented in this paper are consistent with the above assumptions on 

‘type mobility’ whilst simultaneously offering good evidence of the reliability of the IDE. 

The degree to which a test is reliable defines the accuracy with which it elicits and assesses 

someone’s responses.  However, just because a test is capable of delivering high reliability 

scores does not mean that it is valid i.e. a test, which is reliable, does not necessarily measure 

what it is supposed to.  That is, just because a test is reliable and consistent over time, does 

not mean that it is valid.  An effective psychometric tool requires a combination of evidence 

supporting both its reliability and its validity. 
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Psychometric Validity 

Validity means:  

“Do we measure what we say we measure?” 

Although this question may sound banal, 

providing psychometrically sound answers that 

meet international standards involves a substantial 

amount of work.  The American Psychological 

Association ‘Standards for Educational and 

Psychological Testing’ (1999) publication says:  

‘a sound validity argument integrates various strands of evidence into a coherent 

account of the degree to which existing evidence and theory support the intended 

interpretation of test scores for specific uses’. 

Intended Interpretation of IDE Outputs 

Validity addresses what the evaluator actually measures and how well it measures it.  For the 

IDE, validity is concerned with what can be interpreted from the colour scores.  Psychometric 

measurements are always validated in regards to a particular use i.e. one cannot say that the 

evaluator has ‘high’ or ‘low’ validity per se.  However, evidence can be gathered for 

interpretation of the colour scores being ‘valid’ in a particular way in which they are used i.e. 

the context is always very important to any validity evidence presented and sets the conditions 

within which validity operates.    

The following are the necessary assumptions and presuppositions that the reader needs to be 

aware of when considering any claim to validity for the IDE: 

• The intended use of the IDE is to support an individual’s personal growth through a 

workshop or coaching experience.   

• No one colour is better than another. 

• We know ourselves better than any set of questions can identify. 

• The colour scores are a guide to our personality preferences only.  

• Degrees of skill, or interests, are not identifiable from a person’s colour scores. 

• Based on their colour preferences, people should not be persuaded that they would be 

good or bad at a specific job i.e. no judgment should be made on a person’s 

capabilities.  

• Knowledge of the colour preferences may be used to understand the why of personal 

failings, but never to excuse them.   

In contrast, it is common for some well-established tests to be erroneously referred to as 

having ‘high validity’ based on unspoken assumptions about how the test is used.  All hidden 
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assumptions and presuppositions must be made visible for a claim to validity to be 

authenticated. 

Different Types of Validity 

Different types of validity discussed in this section include: 

• Face Validity - do the items (inputs) and/or the measures (outputs) from a test appear 

plausible to the user? 

• Content Validity - can an expert objective source validate the quality of the items? 

• Construct Validity - the degree to which the test measures the underlying theoretical 

construct. 

• Criterion Validity – predictive validity.  This refers to the degree to which a test can 

predict a person's behaviours or performance on future, specified activities.  

• Criterion Validity – concurrent validity.  Here the validity of any test is best determined 

by comparing it to another test or some observable fact i.e. criterion validity is always 

based on external relationships. 
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Overview of Face Validity 

There are two different applications of the term face validity.  The first concerns the degree to 

which the items in a test appear to measure what the test claims to measure.  The second 

concerns the extent to which the users of the test believe the outputs from a test are accurate, 

as defined by how the outputs match their self-perception. 

Although it is usually considered desirable for a test’s items to appear valid, this may not 

always be the case.  For example, on measures geared toward the assessment of malingering 

and deception, low face validity may aid in more effective detection. 

However, for personality preference questionnaires such as the IDE, having the items appear 

valid is desirable in that it helps ensure users are willing to fill in the evaluator.  In addition, 

without reasonable face validity, the users’ confidence in the IDE outputs may be undermined 

if they do not think the items are plausible when they are completing it.  However, although 

high face validity is usually a prerequisite for achieving a practical outcome, it is of minimal 

value in assessing psychometric validity. 

Face Validity Does Not Support Any Claim to Psychometric Validity 

Although user confidence is important, it is not presentable evidence in making a 

psychometric claim to validity.  One reason for this is the so called “Barnum Effect” (Paul, 

2004) that psychologist Bertram Forer highlighted in 1949 when he gave a personality 

questionnaire to a group having told them the results were individually personalised.  

Unbeknown to the group, they actually were all given the same description based on an 

astrology book.  The group then scored the accuracy of the results and the average score was 

4.2 on a scale of 0 to 5, with over 40% scoring it 5/5.  The obvious conclusion from Forer’s 

experiment is that many factors can cause a user to erroneously perceive a questionnaire as 

valid when in fact it is not.  

However, despite face validity carrying a relatively low level of psychometric credibility, 

some instruments will cite face validity as the main evidence of their validity.  Clearly this is 

not the case for the IDE.  However, although having high face validity does not demonstrate 

overall validity, a lack of face validity would be a serious obstacle to the practical application 

of the evaluator.  If user confidence is inhibited by low face validity, people may choose not 

to use it or not to believe its output.   

To provide you with confidence in the practical use of the IDE, here are some face validity 

results (with the caution that these statistics are not enough to establish psychometric 

validity).  In a bpc University of Westminster survey (Remarczyk, 2005), a group of 80 

people completed the IDE and were presented with their four colour scores accompanied by 

50 sentences selected to describe the intensity of their personal four colour scores.   

They were asked to mark out of 5, the overall accuracy of the information contained in the 

colour scores and the supporting descriptive statements.  The mean rated accuracy score was 

4.3/5.0 (86%) with a standard deviation of 0.65.   

Furthermore, the group also assessed the quality of each of the 50 sentences describing their 

personal colour scores.  Below is a summary of the results.  Based on this subjective 

feedback, over 85% of statements were scored either 4/5 or 5/5. 
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Figure 11 – Histogram of assessed quality of each of the 50 sentences describing personal scores for the colour 

energies 

 

The Impact of Face Validity on the Practical Application of the Insights 

Discovery Model 

Creating the appropriate context with the user is an essential pre-requisite to the practical 

application of the knowledge gained with the IDE.  The colour based information derived 

from the evaluator is intended to be used as a catalyst for personal and/or professional 

development, through the experience of coaching, self-paced learning or a workshop. 

However, just because a questionnaire has strong evidence of its psychometric validity, does 

not guarantee that its use will result in practical application by the user.  Having psychometric 

validity is a necessary but not sufficient condition for ensuring practical application. 

For any personality preference questionnaire to be a catalyst for practical application requires 

the user has a personally meaningful experience, which is based on a psychometrically valid 

model. 

Objective Psychometric Measurement 

Psychometric science endeavours to impose objectivity upon the measurement of both human 

performance and aspects of personality.  In order to do so, any questionnaire based on 

measurement of human behaviour, especially that based on self-report, must be able to meet 

the objective standards highlighted earlier in Figure 1 - the ‘Pyramid of Key Psychometric 

Statistics’.  A positivist stance is appropriate in this detached and objective approach. 
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Subjective Meaningful Experiences  

However, the context in which the IDE is used also requires that the user subjectively finds 

the experience meaningful.  This is the domain of phenomenology which has been defined as 

‘a philosophical view that is interested in the way that each person experiences the world … it 

assumes that subjectivity of experience is important, and emphasizes the nature of experience 

before linguistic, conceptual labels are applied’ (Tosey and Gregory, 2002).  For a fuller 

account of phenomenology the reader is referred to ‘The Interpreted World: An Introduction 

to Phenomenological Psychology’ by Spinelli (1989). 

The reader may also wish to read ‘Checkland’ (1999) for an interesting exploration of the 

evolution of the objective positivist stance and the subjective phenomenological stance over 

the last century. 

The Interaction of Psychometric Validity with Face Validity 

The psychometric validity of the model being used and a combination of face validity/user 

experience combine to create the matrix below.  Inside each cell of the matrix is a description 

of the quality of the facilitator or coach.  

 

 

Psychometrically    

Valid Model 

 

The Impractical Bore 

 

 

 

The Facilitator of Personally 

Meaningful and Practical Action 

 

 

Psychometrically 

Invalid Model 

 

The ‘Snake-Oil’ Sales-Person 

 

 

 

The Well Intended ‘Deluder’ 

 Low Face Validity and/or a 

learning experience of little 

personal significance 

High Face Validity and a 

personally meaningful learning 

experience 

 

Figure 12 – The interaction of psychometric validity with face validity 
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The Facilitator of Personally Meaningful and Practical Action  

It is the responsibility of the group facilitator or coach to ensure they provide a personally 

meaningful learning experience, using a psychometrically valid model.  In the matrix in 

Figure 12, this implies that facilitators/coaches using preference based psychometrics, should 

be operating in the top right hand box i.e. for a facilitator/coach to empower their client(s) to 

take personally meaningful and practical action requires they operate in this top right hand 

box.  Clearly it is desirable for any facilitator or coach to be operating out of the top right 

hand box. 

The Impractical Bore  

The Impractical bore provides their clients with a psychometrically valid model, but fails to 

ignite the client’s interest or provide a meaningful experience.  An uninspiring facilitator can 

significantly impact the face validity experienced by users.  This has been described by John 

Heron (2002) in ‘The Complete Facilitators Handbook’ as ‘the bane of education at all levels’ 

when students experience ‘an authoritarian education system, using oppressive forms of 

teacher authority’.  To find out how to avoid this risk, we suggest you read Heron’s seminal 

text. 

The ‘Snake-Oil’ Sales-Person 

The ‘Snake-Oil’ sales-person peddles invalid models and manipulates the client to accept 

them as valid.  The client wakes up to find they are left with belly-ache.  An example of this is 

highlighted in Sir John Foster’s ‘Enquiry into Scientology’ (1971) conducted by a team of 

psychologists from the governing council of the British Psychological Society.  Commenting 

on Scientology’s use of a questionnaire as a recruitment tool the report stated that “no 

reputable psychologist would accept the procedure of pulling people off the street with a 

leaflet, giving them a 'personality test' and reporting back in terms that show the people to be 

'inadequate', 'unacceptable' or in need of 'urgent' attention”.  They state that “…the profiles 

derived from its completion are constructed in such a manner as to give the appearance of 

being adequate psychometric devices, whereas, in fact, they totally fail to meet the normally 

accepted criteria”.  They conclude by saying “the prime aim of the procedure seems to be to 

convince these people of their need for the corrective courses run by the Scientology 

organizations”.  This seems to be a classic example of the snake-oil sales-person applying a 

psychometrically invalid model in combination with a learning experience of little personal 

significance to the user.  

The Deluder  

The Deluder is often a well intended facilitator that creates a meaningful experience for the 

client, which they may even find helpful.  However, in the final analysis, the invalid model 

used makes the facilitator a peddler in delusion.  One striking example of this is the field of 

astrology where many astrologers genuinely believe in the predictive power of their practice 

despite there being “simply no reliable data establishing any of astrology’s claims” (Schick 

and Vaughan, 2002).  Here is just a small example of the failed attempts to link astrological 

charts to personality: 

• Dr. Jonus Noblitt found no correlation between 155 volunteers taking the 16PF 

personality questionnaire and the angular relations among planets (Huyghe, 1989). 
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• Dr. Shawn Carlson gave thirty prominent astrologers full astrological information 

on 116 people.  However, there was no correlation found between their personality 

predicted by the astrologers and that measured by a self-assessment using the 

California Personality Inventory (Moody, 1989) 

• A meta-study by Geoffrey Dean and Arthur Mather considered over three hundred 

scientific works on astrology and concluded “astrology presents a dazzling and 

technically sound superstructure supported by unproven beliefs; it starts with 

fantasy and then proceeds entirely logically” (Blackmore, 1993) 

• Dr. Gauquelin spent years researching astrology and did find some correlations 

between birth sign and career.  Unfortunately these were not those that astrology 

predicted and he was forced to conclude “every attempt, whether of astrologers or 

scientists, to produce evidence of astrological laws, has been in vain” (Ingber, 

1981).  

At the time of writing, the authors are not aware of a single scientific study that has provided 

good evidence of the validity of astrology’s claim to be able to predict aspects of personality.  

In summary, having a valid psychometric model and having a meaningful learning experience 

based on high face validity are two quite different dimensions.  While highlighting the need 

for both, this paper is focused on assessing the IDE’s psychometric validity. 

Overview of Content Validity 

This refers to the systematic determination of whether the content of a questionnaire measures 

the traits or preferences that it is designed to measure.  The developer attempts to build this 

type of validity into the questionnaire when it is constructed, through the selection of 

appropriate items.  However, establishing psychometric proof of content validity is only 

possible when that which is being measured is a specific skill, which independent experts 

agree an item or method can 100% verify e.g. an ear test involving the identification of 

musical notes could be proven to have content validity.  Unfortunately for personality tests 

such as the IDE, there is no such agreement amongst experts on what constitutes good content 

validity for items describing psychological preferences.  Consequently, content validity 

cannot be used as an approach to demonstrating the psychometric validity of the IDE.  For the 

IDE, face validity and content validity is of marginal importance in establishing true validity.  

Consider the opinion of H.L. Mencken below in demonstrating this point: 

"The most common of all follies is to believe passionately in the palpably not true.  It is 

the chief occupation of mankind."   
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Overview of Construct Validity 

As noted by Paul Kline in his 1997 book, A Psychometric Prime (pages 36-37): 

“Face validity is not a guide to true validity, concurrent validity is applicable only where 

there are benchmark measures for the variables, and predictive validity, although powerful, is 

only effective where clear criteria can be established. … Content validity…is suited only to 

fields with specified skills and knowledge.  To obviate these problems as far as possible, 

Cronbach and Meehl (1955) developed an approach to test validation, a test known as 

construct validity. 

In establishing the construct validity of a test, the first step involves the definition and 

delineation of the meaning of the test variable.  A construct, in the sense of construct validity, 

is essentially a concept.  Hence, delineating the meaning of the test variable means clarifying 

the nature of the concept to be measured.” 

Construct validity is a generic name given to a class of multivariate statistical methods whose 

primary purpose is to define the underlying structure of a data set.  The underlying structure 

of the data is defined by a set of dimensions known as factors.  Factor analysis is a widely 

used powerful statistical technique that can help establish what factors actually exist in 

questionnaire data or test the assumption that certain hypothesized factors actually do exist.  

In this context, the procedure enables robust inferences to be developed which relate the data 

profile to those hypothesized and underlying structures taken to be measured e.g. personality 

preferences.   

Factor analysis can be used either in an exploratory or a confirmatory mode.  Both approaches 

have been used in this paper.  An initial exploratory factor analysis has been followed by a 

confirmatory factor analysis to test the theoretical hypothesis which underlies the distinction 

between the Insights colour preferences.  However, first we will explore what factor analysis 

is, through an artificial example. 

What is Factor Analysis?  

This will be demonstrated with a classic example of factor analysis on school children’s exam 

results.  Let us assume we want to determine the factors that drive exam performance based 

on an analysis of school children’s actual exam results.  We invite you now to perform your 

own intuitive factor analysis based on a fictional sample of 9 children’s results.  To assist you 

with this visual assessment of the data, we have clustered the 9 children’s exam results into 3 

batches of 3. 

Review table 9 and ask yourself: ‘are their any groupings of subjects that have similar exam 

scores for different clusters of people?’ 

Now let us assume that there are different types of intelligence that drive exam performance.   

Now ask yourself: ‘what would I call the underlying intelligences that drive performance in 

these subject groupings?’ 

For example, you may notice that the exam scores for Latin, French and Spanish are all highly 

correlated i.e. they are either always all high (see row 3 for Vivien 93%, 97%, 94%) or always 
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all low (see row 1 for Lynne 45%, 40%, 50%).  We could hypothesize (or make the inference) 

that this is based upon the factor of ‘linguistic intelligence’. 

Can you use your intuition to name two further types of intelligence represented in the data? 

Table 9 – Illustration based on just 9 children’s made up exam results 

 
Name Algebra Chemistry Physics Latin French Spanish Geometry Engineering Technical 

Drawing 

Lynne 95% 94% 98% 45% 40% 50% 46% 45% 51% 

Doug 90% 97% 93% 43% 35% 20% 43% 35% 24% 

Andy 99% 94% 94% 51% 39% 43% 41% 42% 55% 

Vivien 60% 24% 43% 93% 97% 94% 30% 51% 42% 

Stewart 43% 40% 50% 95% 94% 98% 60% 40% 43% 

Colin 47% 31% 20% 100% 98% 90% 55% 35% 43% 

Cathy 51% 32% 53% 53% 37% 43% 89% 98% 93% 

Mike 40% 41% 42% 30% 61% 52% 95% 97% 98% 

Russell 51% 43% 33% 41% 45% 33% 99% 100% 90% 

 

If you were able to intuitively discern the ‘intelligences’ in this data, it is likely this was only 

possible due to the small size of the made up sample, the exaggerated polarization of the 

results in the example and the helpful clustering into 3 blocks of 3 by the authors.  If there 

were 100,000 children’s real exam results to analyze, an intuitive visual assessment would be 

impossible.  It is highly likely that the data set would contain such a variation of scores and 

inter-score trends, that the contamination of true perceptions by erroneous ones would be 

inseparable through visual inspection alone. 

However, powerful computers can easily perform a statistical ‘factor analysis’ on 100,000 

exam results and summarize the variance and covariances into a simple readable table.  The 

output from a ‘factor analysis’ on 100,000 exam results could look like the data in table 10. 

 

Table 10 – Illustration based on artificial factor analysis data 

 

Variables Factor 1 Factor 2 Factor 3 

Algebra 0.17 0.35 0.61 

Chemistry 0.20 0.36 0.50 

Physics 0.23 0.33 0.42 

Latin 0.74 0.16 0.41 

French 0.68 0.20 0.31 

Spanish 0.77 0.23 0.27 

Geometry 0.13 0.71 0.47 

Engineering  0.12 0.65 0.51 

Technical Drawing 0.20 0.64 0.44 

 

The dimension for the pupil’s name has been collapsed and we now have a manageable 

matrix with 3 columns and 9 rows.  If any number is above 0.3, then the factor is considered 

statistically significant.  Any number below 0.3 can be ignored (Hair et al., 1998). 
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Now let us continue to assume that there are different types of intelligence that drive exam 

performance. 

Ask yourself: ‘based on the factor analysis table, what would I call the three factors 

identified?’ 

What is a ‘Factor’ and a ‘Factor Loading’? 

A factor is a construct that is a summary of the relationships within and between a set of 

variables.  In the example of the school children, it is mathematically a linear combination of 

the exam results. 

One academic definition states that a ‘factor’ is ‘a construct operationally defined by its 

factor loadings’ (Royce, 1963) and that a ‘factor loading’ is ‘the correlations of a variable 

with a factor’ (Kline, 1997).  Factor analysis hunts for emergent patterns of relationships 

among the many dependent variables e.g. items eliciting scores.  The intention is to discover 

something about the nature of the underlying and independent variables (those thought to be 

generating the responses to the items) that affect them, noting that the independent variables 

(e.g. personality) cannot be measured directly. 

Table 10 simply shows the factors (1, 2 and 3) and their correlations (termed factor loadings) 

with the exam results (variables) in different subjects i.e. the statistics package has defined the 

factors and computed all the factor loadings.  However, this still leaves the interpretation of 

the meaning of the factors down to the analyst.   

We could hypothesize that factor one is ‘linguistic intelligence’ as it loads highly onto Latin, 

French and Spanish, but lowly onto Geometry, Engineering and Technical Drawing. 

We could further hypothesize that factor two is ‘spatial awareness’ as it loads highly onto 

Geometry, Engineering and Technical Drawing, but much more lowly onto other subjects. 

Finally, we could hypothesize that factor three is ‘general reasoning and logical intelligence’ 

as it loads onto most subjects, albeit significantly higher on Algebra, Physics and Chemistry. 

Of course, more evidence would be needed before these hypotheses could themselves be 

claimed as valid knowledge.  However, this fictitious example shows how in principle, a 

complex data set comprised of 100,000 exam results can be reduced to three factors and 

enable various hypotheses to be formed.  It helps relate that which is observable to that which 

can be hidden or disguised by variability. 
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Why is Factor Analysis Important for the IDE? 

Any personality questionnaire that purports to quantify personality preferences must be able 

to demonstrate that the preferences exist in the data as factors.  The IDE purports to measure 

four colour preferences.   

Let us now assume the same pupils from the previous exam results analysis have now 

completed the IDE.  Their names are listed vertically with one row for each pupil.  Listed 

horizontally are their scores from the 100 items in the IDE (25 frames multiplied by 4 

colours).  The table below just shows the eight items from the first two frames.  

Review the data below and ask yourself ‘what patterns do I notice in the data?’ 

Table 11 – Illustration based on just 9 people’s made up IDE item scores 

 IDE Frame One IDE Frame Two 

Name Composed 

and 

observing 

Diplomatic 

and 

calming 

Open and 

outgoing 

Active and 

controlling 

Amiable 

and 

quick 

Reliable 

and 

restrained 

Forceful 

and goal-

oriented 

Methodical 

and logical 

Lynne M 3 L 5 3 L 5 M 

Doug M 2 L 5 L 3 M 5 

Andy L 3 M 1 M 4 1 L 

Vivien L M 5 1 3 M 1 L 

Stewart 1 2 M L M 3 L 1 

Colin 5 3 L M L 1 5 M 

Cathy M L 3 5 L 3 M 1 

Mike 5 3 L M 4 1 M 5 

Russell L 2 M 1 M 4 1 L 

 

 

In particular, ask yourself ‘what do I notice about the ‘fiery red’ and ‘cool blue’ scores?’ 

If this pattern was repeated across 100,000 users and across all 25 frames (i.e. whenever they 

scored red high, they also scored blue high) a ‘factor analysis’ could be performed and the 

output could look like the data in table 12.  The ‘factor analysis’ would correctly identify that 

the ‘fiery red’ and ‘cool blue’ items are measuring the same underlying construct (both have 

0.6 for factor 1).   

If this happened, we would be forced to conclude that there is no difference between ‘fiery 

red’ and ‘cool blue’ items in our data i.e. both colour items would be considered to be 

measuring the same factor and the hypothesis that ‘fiery red’ and ‘cool blue’ represent 

different aspects of personality would be invalidated by this damning evidence.  
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Table 12 – Illustration based on artificial factor analysis data 

 

Illustration based on 
artificial factor 
analysis data of 
100,000 students 

 

Average  
Factor Loadings 

 Factor 1 Factor 2 

Earth Green -0.1 0.2 

Sunshine Yellow -0.2 0.7 

Cool Blue 0.6 -0.2 

Fiery Red 0.6 0.1 

 

 

IDE Factor Analysis Results 

The previous example was of course constructed to help explain the conceptual and 

procedural elements of factor analysis.  What follows now are some key results based on a 

real sample of 519,467 English version S3.0 Insights Discovery evaluators and further 

samples using evaluators translated into French, German, Spanish and Dutch.  Additional 

factor analysis, based on Insights Discovery Evaluators from other countries, are available in 

more detailed papers at the bpc at the University of Westminster (Van Erkom Schurink, 

2004). 

Exploratory Factor Analysis 

Exploratory factor analysis was conducted to establish the number of factors present in the 

IDE data.  The method used was the latent root criterion that involves the analysis of the 

Eigenvalues and the sum of squared loadings.  This method calculates the amount of variance 

accounted for by each factor. Only the factors having an Eigenvalue equal or greater than 1 

are considered significant. 

The minimum number of factors to be extracted can be determined by the ‘cumulative sum of 

squared loadings’ that indicates the percentage of variance explained by the incremental 

factoring procedure.  When the later factors do not significantly increase the total variance 

explained, it is debatable whether their inclusion adds value to the analysis.  

Table 13 shows the Eigenvalues and the sum of squared loadings obtained for the English 

version S3.0 of the IDE.  It is based on 519,467 IDEs completed between 2003 and 2008.   
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Table 13 – The Eigenvalues and the sum of squared loadings based on an exploratory factor analysis 

 

English S 3.0 IDE  
 

N Factor 
(component) 

Initial 
Eigenvalue 

(≥1) 

Cumulative 
Squared 
Loadings 

   

1 19 19% 

2 14 34% 

3 4 38% 

4 3 40% 

5 2 42% 

6 2 44% 

7 2 46% 

8 2 48% 

9 1 49% 

10 1 50% 

11 1 52% 

12 1 53% 

13 1 54% 

14 1 55% 

15 1 56% 

16 1 57% 

17 1 58% 

18 1 59% 

 

The data in this table suggests that there are two significant factors accounting for 34% of the 

variation in the data.  Factors 3 and 4 make only a marginal contribution to the variance 

explained (4% and 3% respectively).  Factors 5 through 18 could be considered of peripheral 

importance, adding between 1% and 2% with each additional factor.  The Eigenvalues for 

factors 5 through 18 are also very low (between 1 and 2 for each factor).  Although more 

detailed papers have explored the top four factors further, the confirmatory factor analysis that 

follows in this paper is primarily concerned with the top two most significant factors.
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Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the 

Insights Discovery model.  Specifically, it is hypothesized that the four sets of 25 colour 

based items in the IDE, should load onto the factors such that: 

• The polar opposite nature of the ‘fiery red’ vs. ‘earth green’ items is apparent 

• The polar opposite nature of the ‘sunshine yellow’ vs. ‘cool blue’ items is apparent 

• ‘Fiery red’ items should not load significantly onto any factor that ‘cool blue’ and/or 

‘sunshine yellow’ items load onto  

• ‘Earth green’ items should not load significantly onto a factor that ‘cool blue’ and/or 

‘sunshine yellow’ items load onto  

• ‘Sunshine yellow’ items should not load significantly onto any factor that ‘fiery red’ and/or 

‘earth green’ items load onto 

• ‘Cool blue’ items should not load significantly onto a factor that ‘fiery red’ and/or ‘earth 

green’ items load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for 

the construct validity of the IDE.  The method used was the Varimax Principal Component.  

In addition, Appendix C contains an analysis on the same data using Varimax Maximum 

Likelihood, Oblimin Principal Component and Oblimin Maximum Likelihood.  

Encouragingly, all these different methods produce very similar results. 

These results show that the conceptual model’s hypothesized polar dynamics are represented 

by the colour opposition in the colour loadings.  The model suggests that the polar opposite of 

‘cool blue’ is ‘sunshine yellow’ and this is supported by the factor analysis i.e. it can be seen 

that the ‘cool blue’ items load negatively onto factor two and the ‘sunshine yellow’ items load 

positively onto factor two.  This may lead to the conclusion that the fundamental explanation 

of the four Insights colour preferences is contained in the first two factors that clearly account 

for the bulk of the variance.  The presence of satisfactory loading values in further factors, 

which contribute to a small increase in the variance explained, is an added value but not a pre-

requisite to the validation of the IDE psychometric tool. 

Please remember that in general, researchers use a ‘rule of thumb’ that considers factor 

loadings greater than 0.30 or below -0.30 as meeting the minimal level for significance (Hair 

et al., 1998).  Using these criteria the statistically significant factor loadings have been 

highlighted in a larger bold font in the tables that follow. 
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Table 14 – English S3.0 IDE - factor loadings summary table 

 

IDE English  
version S3.0 
N=519’467 
Completed from 
around the globe 
 
 
 

 

Average 
Factor 

Loadings 

  Factor 1 Factor 2 

Earth Green 0.54 -0.03 

Sunshine Yellow -0.04 0.54 

Cool Blue 0.08 -0.55 

Fiery Red -0.58 0.05 

 

IDE English  
version S3.0 
N=114’670 
Completed just in 
the UK 

 

Average 
Factor 

Loadings 

 Factor 1 Factor 2 

Earth Green 0.56 -0.03 

Sunshine Yellow -0.06 0.53 

Cool Blue 0.11 -0.58 

Fiery Red -0.61 0.10 

 

 

Both of the above tables are based on the same S3.0 English language evaluator.  However, 

the table on the left is based on IDEs completed by people in many countries from around the 

globe who chose to use the English language evaluator, rather than one of the other 31 

languages available i.e. they were based in the UK, USA, Canada, South Africa etc.. 

The table on the right is based on IDEs completed by people based in the UK, who also chose 

to use the English language evaluator.  Analyzing the right hand table we find that the ‘fiery 

red’ items load strongly onto Factor 1 at minus 0.61.  The ‘earth green’ items also load 

strongly onto Factor 1 at plus 0.56.  The opposite signs of these loadings supports the 

theoretical construct of the model that hypothesises that the ‘fiery red’ and ‘earth green’ 

constructs are polar opposites. 

At minus 0.58, the ‘cool blue’ items load strongly onto factor 2.  The ‘sunshine yellow’ items 

load onto factor 2 at plus 0.52 

Again, the opposite signs of these loadings support the theory that ‘cool blue’ and ‘sunshine 

yellow’ are polar opposites constructs. 

The above table is an average of the factor loadings.  However, it is also possible to analyze 

the factor loadings for each of the 100 items in the IDE.  This detailed data is contained in 

appendix C.  For example, in Appendix C, frame two’s ‘earth green’ item is ‘reliable and 

restrained’ and this item loads onto factor 1 at 0.52 and factor 2 at -0.30 (for VARIMAX 

rotation with Principal Component extraction method)  

Figure 13 is a scatter plot of the 100 items.  It shows all 100 items loading onto the top two 

factors.  Both diagonal’s scales range from 0.8 to minus 0.8, with the axis crossing at zero. 
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Figure 13 – English S3.0 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

The graph in Figure 13 has been superimposed onto the Insights Discovery wheel.  It shows 

the relationship between each of the 100 items (four colours multiplied by 25 frames) and the 

top two factors.  It can be seen that 97 out of 100 items appear in the ‘correct’ quadrant.  Two 

yellow items appear just inside the red quadrant and one ‘cool blue’ item appears on the 

border of the ‘cool blue’/’earth green’ quadrants.  

This item level data provides further evidence of the bi-polar nature of the colour scores and 

the construct validity of the model.  Further results for other country’s evaluators show a 

similar pattern and the results for the French, German, Spanish and Dutch evaluators are 

shown next.  The one borderline result is the second factor based on the German data.  

Although the second factor shows a statistically significant loading for the ‘sunshine yellow’ 

items (0.51), the factor loading for the ‘cool blue’ items is -0.27 (just below the -0.3 ‘rule of 

thumb’).  A (somewhat generous) argument to round the -0.27 to -0.3 could be made.  

However, a further analysis found that for the German S3.1 evaluator, if the third factor is 

examined, the ‘cool blue’ items load onto it at 0.48 and the ‘sunshine yellow’ items at –0.24.  

Given this data, one could also argue that factors 2 and 3 together provide evidence of the 

polar nature of the ‘sunshine yellow’ and ‘cool blue’ items. 

Factor 2 

-0.8 

Factor 1 

+0.8 

Factor 1 

-0.8 

Factor 2 

+0.8 
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Table 15 – German and Dutch factor loadings 

 

German 
version S3.1 
N=21'417 

 

Average 
Factor 

Loadings 

  Factor 1 Factor 2 

Earth Green -0.52 -0.03 

Sunshine Yellow 
0.07 0.51 

Cool Blue 
-0.04 -0.52 

Fiery Red 0.52 0.09 

 

 

 

 

Dutch  
version S1.2 
(beta) 
N=11'677 

 

Average 
Factor 

Loadings 

  Factor 1 Factor 2 

Earth Green -0.47 -0.04 

Sunshine Yellow 
0.01 0.55 

Cool Blue 
-0.09 -0.54 

Fiery Red 0.60 0.09 
 

Table 16 – French and Spanish factor loadings 

 

French 
version S2.0 
N=14'435 

 

Average 
Factor  

Loadings 

  Factor 1 Factor 2 

Earth Green 
-0.44 -0.04 

Sunshine Yellow 
-0.04 0.52 

Cool Blue 
-0.07 -0.46 

Fiery Red 
0.56 0.02 

 

Spanish 
version S1.3  
N=5'392 

 

Average 
Factor 

Loadings 

  Factor 1 Factor 2 

Earth Green 
-0.02 0.46 

Sunshine Yellow 
0.52 0.01 

Cool Blue 
-0.49 0.05 

Fiery Red 
0.02 -0.52 
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Technical Explanation of Construct Validity 

As a matter of comparison, other studies testing the validity of Jungian psychometric 

instruments, report the following results: 

• For the Jungian ‘Singer-Loomis’ instrument, individual factors included in a four-factor 

solution account for between 4% and 8% of the variance, and all factors explain 34% of 

the variance (Loomis & Singer, 1980) 

• Four distinct factors are correlated to the four MBTI constructs, accounting for 56% of 

the variance (Tzeng & al., 1989) 

• A two-factor solution was found in the MBTI, corresponding to the EI and the JP 

dimensions (Sipps & Alexander, 1987) 

• Six distinct factors were found in the MBTI, of which four resembled the four Jungian 

scales (Sipps et al. (1985) 

• A four-factor model vs. two competing five-factor models was found in the MBTI 

(Harvey et al., 1995) 

Criterion Validity 

Criterion validity includes both predictive validity and concurrent validity.  Concurrent 

validity studies are underway with the University of Westminster, but the results are not 

available yet.  Predictive validity is evidenced by the data showing how aggregate data for 

different professions score differently across the colours.  To illustrate the IDE’s capacity in 

this aspect, data across many professions has been analysed and four data sets are presented 

graphically here. 
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                      Sample of 146 Coaches       Sample of 97 Graphic Designers 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 14 - A graphical view of Coaches vs. Graphic Designers, in support of the argument for predictive validity 
 

                          Sample of 250 CEOs    Sample of 75 CFOs 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 15 - A graphical view of CEOs vs. CFOs, in support of the argument for predictive validity 
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Table 17 shows one row for each different job description.   

While this data indicates that people in certain roles tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they are doing they’re job or 

how capable they are in fulfilling that role.  

Table 17 - A tabular summary of the job description norms data 

 

Job Title 
Samp

le 
Average Colour Scores 

Scale 0 to 6 
Percentage of  Norm Sample  

with Dominant Colour 

 Size 
Cool 
Blue 

Earth 
Green 

Sunshine 

Yellow 
Fiery 
Red 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Account Director 253 2.7 2.9 4.0 4.1 10% 17% 34% 40% 

Account Executive 758 3.1 3.3 3.9 3.6 17% 19% 36% 27% 

Account Manager 1,119 2.9 3.3 3.9 3.6 15% 19% 36% 30% 

Account Supervisor 112 3.3 3.7 3.8 3.1 22% 30% 31% 17% 

Accountant 213 4.3 3.9 2.8 2.6 44% 32% 16% 8% 

Administrative Assistant 753 3.6 4.2 3.4 2.4 23% 45% 23% 9% 

Administrator 235 3.6 4.1 3.4 2.2 23% 43% 20% 13% 

Analyst 157 3.9 3.6 3.1 3.0 41% 26% 13% 20% 

Area Manager 252 3.0 3.2 3.5 3.8 18% 19% 20% 43% 

Associate 168 3.5 3.5 3.4 3.0 32% 23% 26% 20% 

Associate Director 168 3.1 3.2 3.6 3.6 19% 21% 27% 33% 

Branch Manager 250 3.1 3.6 3.5 3.4 18% 30% 25% 28% 

Business Analyst 385 3.9 3.6 3.2 2.7 38% 24% 24% 14% 

Business Development Executive 133 2.7 3.5 4.3 3.2 16% 16% 53% 15% 

Business Development Manager 347 3.0 3.1 3.8 3.7 18% 15% 30% 38% 

Business Manager 294 3.1 3.2 3.7 3.6 20% 23% 26% 31% 

CEO 250 2.5 2.8 4.0 4.4 8% 12% 32% 48% 

CFO 75 3.8 3.2 2.8 3.8 37% 16% 17% 29% 

Coach 146 2.7 3.8 4.0 3.1 15% 30% 43% 12% 

Commercial Manager 141 3.7 2.9 3.2 3.6 33% 16% 19% 32% 

Construction Manager 130 3.8 3.1 3.0 4.0 32% 13% 12% 43% 

Consultant 1,334 3.0 3.4 3.8 3.4 19% 23% 35% 23% 

Controller 180 4.2 3.3 2.6 3.5 51% 14% 9% 26% 

Customer Service 105 3.6 3.7 3.4 3.0 28% 31% 25% 16% 

Customer Service Manager 149 3.3 3.8 3.6 2.7 27% 31% 30% 13% 

Customer Service Representative 156 3.8 4.3 3.2 2.3 30% 43% 15% 12% 

Desk Based Account Manager 119 3.0 3.8 3.9 2.9 16% 35% 34% 16% 

Directeur 220 2.5 3.4 3.8 3.9 11% 24% 21% 44% 

Director 1,306 2.9 3.1 3.7 3.9 16% 17% 28% 39% 

Director Human Resources 144 3.1 3.9 3.4 3.2 15% 36% 21% 28% 

District Sales manager 116 2.8 3.4 4.0 3.6 13% 23% 37% 27% 

Editor 100 3.7 3.1 3.3 3.3 34% 20% 24% 22% 

Engineer 126 3.8 3.3 2.9 3.3 40% 19% 19% 23% 

Executive Assistant 392 3.5 4.1 3.5 2.5 21% 42% 26% 12% 

Executive Director 228 2.6 3.5 3.9 3.7 11% 26% 35% 29% 
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Job Title Sample 
Average Colour Scores 

Scale 0 to 6 
Percentage of  Norm Sample  

with Dominant Colour 

 Size 
Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Field Sales Consultant 282 2.9 3.3 4.0 3.4 18% 17% 41% 24% 

Finance Director 114 4.1 2.8 2.7 3.8 47% 7% 11% 35% 

Finance Manager 145 4.0 3.3 2.9 3.2 43% 21% 18% 17% 

Financial Analyst 188 4.1 3.3 3.0 3.1 43% 19% 15% 23% 

Financial Controller 101 4.1 3.3 2.6 3.4 47% 23% 7% 24% 

General Manager 493 3.0 3.0 3.5 4.1 15% 14% 24% 47% 

HR Administrator 113 3.7 4.2 3.3 2.3 26% 50% 20% 4% 

HR Advisor 143 3.1 3.6 3.9 3.0 13% 31% 38% 19% 

HR Business Partner 118 2.9 3.4 4.1 3.2 22% 20% 38% 20% 

HR Consultant 176 3.2 3.5 3.8 3.0 22% 27% 36% 15% 

HR Director 124 2.7 3.4 3.8 3.7 14% 22% 36% 28% 

HR Manager 417 3.2 3.6 3.5 3.1 23% 27% 30% 20% 

Human Resources Consultant 114 3.2 4.0 3.6 2.8 18% 33% 34% 15% 

Human Resources Manager 339 3.2 3.8 3.6 3.1 20% 33% 30% 17% 

IT Manager 122 3.5 3.3 3.3 3.5 27% 24% 13% 36% 

Key Account Manager 145 3.2 3.0 3.5 3.9 19% 19% 28% 34% 

Manager 1,090 3.2 3.5 3.4 3.3 22% 29% 26% 24% 

Managing Director 607 2.5 2.8 3.9 4.3 10% 12% 29% 49% 

Marketing Director 123 2.6 2.7 4.0 4.2 12% 11% 33% 45% 

Marketing Manager 559 3.0 3.1 3.9 3.6 20% 17% 39% 24% 

MD 106 2.6 2.3 3.9 4.7 5% 5% 31% 59% 

Medical Representative 175 3.1 3.5 3.9 3.1 17% 26% 39% 18% 

Office Manager 247 3.5 3.9 3.4 2.8 23% 37% 22% 17% 

Operations Director 112 3.2 2.9 3.4 3.9 21% 18% 19% 42% 

Operations Manager 404 3.6 3.4 3.1 3.5 24% 30% 12% 35% 

Operator 109 3.6 3.9 3.2 2.8 28% 37% 19% 17% 

Owner 181 2.8 3.3 3.8 3.8 11% 19% 30% 40% 

Partner 394 2.9 3.1 3.5 3.8 18% 18% 25% 39% 

Personal Assistant 161 3.7 4.1 3.5 2.2 24% 44% 24% 9% 

Physical Therapist 146 3.4 4.4 3.5 2.0 16% 56% 24% 3% 

President 936 2.6 3.0 3.9 4.1 10% 14% 33% 43% 

Principal 268 2.8 3.5 3.8 3.6 15% 25% 31% 29% 

Product Manager 370 3.5 3.1 3.5 3.5 29% 15% 27% 30% 

Production Manager 114 3.7 3.6 3.0 3.3 32% 27% 18% 23% 

Program Coordinator 134 3.1 4.1 3.6 2.8 14% 40% 32% 13% 

Program Manager 289 3.4 3.6 3.5 3.2 22% 30% 26% 23% 

Programme Manager 117 3.2 3.2 3.7 3.5 27% 13% 33% 27% 

Project Leader 101 3.4 3.4 3.4 3.2 26% 25% 22% 28% 

Project Manager 1,294 3.5 3.3 3.3 3.4 28% 21% 23% 29% 
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Job Title Sample 
Average Colour Scores 

Scale 0 to 6 
Percentage of  Norm Sample  

with Dominant Colour 

 Size 
Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Receptionist 193 3.2 4.4 3.5 2.2 13% 58% 22% 7% 

Regional Director 127 3.0 3.2 3.6 3.9 17% 20% 24% 39% 

Regional manager 177 3.0 3.3 3.7 3.6 14% 20% 29% 37% 

Regional Sales Manager 191 2.8 3.0 3.8 3.9 14% 19% 37% 30% 

RN 321 3.5 4.5 3.4 2.0 17% 59% 17% 7% 

Sales 328 2.9 3.5 4.0 3.5 14% 22% 39% 26% 

Sales Associate 138 3.0 3.8 4.0 3.1 16% 33% 41% 11% 

Sales Consultant 393 2.9 3.3 4.0 3.6 13% 23% 42% 23% 

Sales Director 121 2.6 2.7 3.9 4.5 10% 9% 28% 53% 

Sales Executive 185 3.0 3.4 3.9 3.3 20% 26% 30% 24% 

Sales Manager 742 2.9 3.1 3.7 3.9 15% 18% 28% 40% 

Sales Rep 225 2.6 3.1 4.2 3.9 9% 14% 44% 32% 

Sales Representative 623 3.1 3.3 3.9 3.5 14% 22% 39% 26% 

Secretary 298 3.6 4.5 3.2 1.8 17% 62% 17% 4% 

Senior Account Manager 133 2.8 3.2 4.0 3.7 11% 19% 39% 31% 

Senior Auditor 144 3.7 3.3 3.3 3.1 35% 19% 22% 24% 

Senior Consultant 207 3.1 3.1 3.6 3.8 24% 14% 24% 38% 

Senior Manager 202 3.2 3.2 3.3 3.8 24% 16% 23% 37% 

Senior Project Manager 105 3.6 3.3 3.2 3.5 30% 22% 16% 32% 

Service Leader 139 3.6 3.8 3.6 2.5 29% 30% 30% 12% 

Service Manager 170 3.2 3.5 3.6 3.4 21% 29% 22% 28% 

Store Manager 103 3.3 3.2 3.5 3.7 27% 16% 23% 34% 

Student 1,321 3.0 3.5 3.7 3.2 15% 29% 33% 23% 

Supervisor 432 3.4 3.9 3.2 3.1 18% 41% 16% 25% 

Systems Analyst 131 4.1 3.5 3.0 3.1 46% 22% 17% 15% 

Systems Engineer 126 4.1 3.9 3.0 2.5 45% 29% 12% 14% 

Teacher 415 3.2 4.1 3.7 2.5 20% 41% 29% 11% 

Team Leader 904 3.3 3.8 3.5 2.9 20% 36% 28% 17% 

Team Manager 280 3.1 3.8 3.7 3.0 18% 36% 30% 17% 

Trainer 357 2.8 3.7 4.1 2.9 13% 30% 45% 12% 

Training Consultant 149 2.6 3.6 4.3 3.0 12% 23% 48% 17% 

Training Manager 264 2.6 3.6 4.1 3.1 11% 28% 43% 17% 

Underwriter 102 3.8 3.9 2.9 2.8 32% 43% 12% 13% 

Unit Supervisor 130 3.5 4.3 3.0 2.5 27% 47% 19% 8% 

Vice President 381 3.2 3.1 3.5 3.8 23% 18% 23% 36% 
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Conclusion 

 

There is strong evidence of construct validity as demonstrated by 

the factor analysis.  Two statistically significant factors have 

been identified and these explain around 34% of the variance.  

The factor analysis data also provides evidence to support the 

interpretation that ‘cool blue’ and ‘sunshine yellow’ are polar 

opposites (as are ‘fiery red’ and ‘earth green’), as evidenced by 

the factors loading both positively and negatively respectively 

onto the polar opposite colours. 

Evidence of predictive validity is provided through an analysis 

of how the colour scores vary strongly by profession, e.g. 

accountants tend to have higher ‘cool blue’ scores and CEOs 

tend to have higher ‘fiery red’ scores.  

There is strong evidence of the reliability of the 

measure of the four colours, as demonstrated by 

the Cronbach-Alpha.  Scores of between 0.92 and 

0.93 compare favourably when benchmarked 

against other personality tests where research 

shows range between 0.7 and 0.9 

 

Large samples of interesting norm data are 

available. 

The development of the model through item 

analysis has been completed to a high 

standard.   

 

Figure 1 Repeated – Pyramid of Key Psychometric Statistics 

This paper has explained how the Insights Discovery model has been developed through item 

analysis, supported by a large quantity of good quality data on norms.  Building on this base, 

strong evidence of the model’s reliability has been presented through the internal consistency 

tests and the test/re-test temporal stability data.  The construct validity has been demonstrated 

through factor analysis and there is good predictive validity data by profession.  These results 

all compare favourably with other Jungian based instruments that are held in high regard by 

psychometricians and which also meet the standards set out by both the American 

Psychological Association and the British Psychological Society.  In summary, we have 

strong evidence to support the four colour measures calculated from the Insights Discovery 

model being both reliable and valid. 
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Appendix A - Version 3.0 of the English Insights Discovery 

Preference Evaluator 
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Appendix B – Item-item reliability data & Split-half reliability data  

Table 18 - Correlation coefficients for cool blue items in English vs. S3.0 IDE N=519’467

 

           

Cool Blue colour preference 

Frame & 
statement 

code 

Item-Total 
Correlation 
Coefficients  

Squared 
Item-Item 

Correlation 
Coefficients 1_1 2_4 3_4 4_2 5_1 6_4 7_2 8_4 9_2 10_4 11_2 12_1 13_3 14_2 15_1 16_3 17_2 18_3 19_1 20_3 21_1 22_3 23_4 24_3 25_1 

                               

1_1 0.45  0.30 1.00 0.23 0.20 0.27 0.28 0.43 0.25 0.22 0.17 0.23 0.22 0.21 0.26 0.27 0.21 0.36 0.37 0.29 0.26 0.31 0.25 0.23 0.30 0.35 0.30 

2_4 0.56  0.37 0.23 1.00 0.38 0.35 0.47 0.29 0.19 0.30 0.31 0.38 0.37 0.35 0.43 0.34 0.40 0.37 0.24 0.26 0.39 0.36 0.27 0.34 0.36 0.35 0.29 

3_4 0.59  0.45 0.20 0.38 1.00 0.47 0.33 0.26 0.12 0.42 0.44 0.55 0.41 0.38 0.34 0.30 0.36 0.35 0.22 0.21 0.41 0.33 0.34 0.37 0.50 0.37 0.40 

4_2 0.60  0.42 0.27 0.35 0.47 1.00 0.36 0.30 0.14 0.39 0.34 0.48 0.33 0.33 0.31 0.30 0.37 0.35 0.30 0.22 0.48 0.36 0.46 0.36 0.46 0.38 0.38 

5_1 0.55  0.37 0.28 0.47 0.33 0.36 1.00 0.30 0.14 0.35 0.26 0.32 0.40 0.31 0.40 0.37 0.38 0.34 0.27 0.27 0.40 0.35 0.30 0.33 0.33 0.36 0.28 

6_4 0.52  0.35 0.43 0.29 0.26 0.30 0.30 1.00 0.24 0.30 0.24 0.26 0.26 0.29 0.35 0.33 0.26 0.41 0.39 0.31 0.31 0.36 0.26 0.30 0.33 0.37 0.34 

7_2 0.29  0.16 0.25 0.19 0.12 0.14 0.14 0.24 1.00 0.12 0.10 0.15 0.14 0.20 0.26 0.19 0.14 0.25 0.14 0.20 0.14 0.22 0.13 0.12 0.15 0.31 0.19 

8_4 0.55  0.34 0.22 0.30 0.42 0.39 0.35 0.30 0.12 1.00 0.36 0.40 0.38 0.30 0.30 0.32 0.33 0.31 0.27 0.23 0.40 0.34 0.30 0.37 0.41 0.35 0.36 

9_2 0.49  0.30 0.17 0.31 0.44 0.34 0.26 0.24 0.10 0.36 1.00 0.39 0.36 0.32 0.28 0.31 0.30 0.27 0.24 0.20 0.35 0.29 0.23 0.31 0.38 0.28 0.32 

10_4 0.62  0.49 0.23 0.38 0.55 0.48 0.32 0.26 0.15 0.40 0.39 1.00 0.38 0.41 0.36 0.30 0.38 0.37 0.24 0.21 0.43 0.35 0.40 0.36 0.59 0.42 0.42 

11_2 0.54  0.33 0.22 0.37 0.41 0.33 0.40 0.26 0.14 0.38 0.36 0.38 1.00 0.32 0.35 0.35 0.33 0.33 0.26 0.24 0.35 0.33 0.27 0.33 0.37 0.34 0.33 

12_1 0.56  0.38 0.21 0.35 0.38 0.33 0.31 0.29 0.20 0.30 0.32 0.41 0.32 1.00 0.51 0.31 0.38 0.43 0.21 0.25 0.36 0.36 0.25 0.33 0.40 0.37 0.38 

13_3 0.59  0.44 0.26 0.43 0.34 0.31 0.40 0.35 0.26 0.30 0.28 0.36 0.35 0.51 1.00 0.36 0.40 0.50 0.24 0.32 0.38 0.41 0.25 0.37 0.37 0.40 0.33 

14_2 0.54  0.32 0.27 0.34 0.30 0.30 0.37 0.33 0.19 0.32 0.31 0.30 0.35 0.31 0.36 1.00 0.32 0.36 0.32 0.33 0.38 0.39 0.25 0.35 0.35 0.35 0.30 

15_1 0.56  0.36 0.21 0.40 0.36 0.37 0.38 0.26 0.14 0.33 0.30 0.38 0.33 0.38 0.40 0.32 1.00 0.37 0.23 0.23 0.47 0.37 0.32 0.38 0.37 0.37 0.30 

16_3 0.62  0.43 0.36 0.37 0.35 0.35 0.34 0.41 0.25 0.31 0.27 0.37 0.33 0.43 0.50 0.36 0.37 1.00 0.35 0.35 0.38 0.43 0.32 0.38 0.42 0.44 0.41 

17_2 0.47  0.30 0.37 0.24 0.22 0.30 0.27 0.39 0.14 0.27 0.24 0.24 0.26 0.21 0.24 0.32 0.23 0.35 1.00 0.30 0.32 0.34 0.27 0.31 0.32 0.31 0.32 

18_3 0.44  0.23 0.29 0.26 0.21 0.22 0.27 0.31 0.20 0.23 0.20 0.21 0.24 0.25 0.32 0.33 0.23 0.35 0.30 1.00 0.26 0.31 0.20 0.26 0.28 0.30 0.26 

19_1 0.64  0.47 0.26 0.39 0.41 0.48 0.40 0.31 0.14 0.40 0.35 0.43 0.35 0.36 0.38 0.38 0.47 0.38 0.32 0.26 1.00 0.44 0.47 0.44 0.48 0.42 0.39 

20_3 0.61  0.39 0.31 0.36 0.33 0.36 0.35 0.36 0.22 0.34 0.29 0.35 0.33 0.36 0.41 0.39 0.37 0.43 0.34 0.31 0.44 1.00 0.32 0.45 0.40 0.43 0.37 

21_1 0.51  0.34 0.25 0.27 0.34 0.46 0.30 0.26 0.13 0.30 0.23 0.40 0.27 0.25 0.25 0.25 0.32 0.32 0.27 0.20 0.47 0.32 1.00 0.29 0.43 0.37 0.33 

22_3 0.57  0.36 0.23 0.34 0.37 0.36 0.33 0.30 0.12 0.37 0.31 0.36 0.33 0.33 0.37 0.35 0.38 0.38 0.31 0.26 0.44 0.45 0.29 1.00 0.42 0.37 0.37 

23_4 0.66  0.50 0.30 0.36 0.50 0.46 0.33 0.33 0.15 0.41 0.38 0.59 0.37 0.40 0.37 0.35 0.37 0.42 0.32 0.28 0.48 0.40 0.43 0.42 1.00 0.46 0.45 

24_3 0.63  0.41 0.35 0.35 0.37 0.38 0.36 0.37 0.31 0.35 0.28 0.42 0.34 0.37 0.40 0.35 0.37 0.44 0.31 0.30 0.42 0.43 0.37 0.37 0.46 1.00 0.41 

25_1 0.58  0.36 0.30 0.29 0.40 0.38 0.28 0.34 0.19 0.36 0.32 0.42 0.33 0.38 0.33 0.30 0.30 0.41 0.32 0.26 0.39 0.37 0.33 0.37 0.45 0.41 1.00 
                               

  Correlation of items with themselves (perfect correlation)        Weak items ('item to total' correlation coefficient ≤0.50 as well as 'Item to Item ≤0.30)  
                               

  Acceptable coefficients for 'item to total' correlation (≥0.50)       Acceptable coefficients for 'item to item' correlation (≥0.30)      
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Table 19 - Correlation coefficients for earth green items in English vs. S3.0 IDE N=519’467            

Earth Green colour preference 

Frame & 
statement 

code  

Item-Total 
Correlation 
Coefficients 

Squared Item-
Item 

Correlation 
Coefficients  1_2 2_2 3_1 4_3 5_3 6_1 7_4 8_3 9_1 10_2 11_3 12_4 13_1 14_4 15_3 16_4 17_1 18_2 19_4 20_4 21_2 22_2 23_3 24_1 25_4 

                              

1_2  0.44 0.30  1.00 0.22 0.43 0.22 0.20 0.24 0.17 0.16 0.41 0.25 0.36 0.20 0.19 0.24 0.31 0.23 0.32 0.26 0.25 0.30 0.31 0.30 0.28 0.24 0.11 

2_2  0.50 0.30  0.22 1.00 0.30 0.32 0.37 0.15 0.36 0.29 0.23 0.37 0.24 0.26 0.37 0.27 0.30 0.26 0.25 0.28 0.23 0.33 0.34 0.32 0.28 0.30 0.25 

3_1  0.50 0.43  0.43 0.30 1.00 0.30 0.20 0.22 0.23 0.16 0.32 0.35 0.53 0.26 0.25 0.21 0.36 0.34 0.33 0.25 0.21 0.37 0.36 0.42 0.28 0.28 0.12 

4_3  0.48 0.29  0.22 0.32 0.30 1.00 0.32 0.19 0.39 0.28 0.23 0.38 0.28 0.26 0.28 0.26 0.32 0.27 0.24 0.24 0.24 0.32 0.32 0.31 0.27 0.32 0.22 

5_3  0.55 0.39  0.20 0.37 0.20 0.32 1.00 0.25 0.35 0.45 0.28 0.35 0.25 0.24 0.37 0.36 0.25 0.28 0.30 0.38 0.32 0.35 0.39 0.30 0.36 0.33 0.46 

6_1  0.39 0.20  0.24 0.15 0.22 0.19 0.25 1.00 0.17 0.20 0.30 0.17 0.31 0.18 0.24 0.27 0.19 0.22 0.31 0.33 0.26 0.24 0.27 0.19 0.29 0.21 0.18 

7_4  0.50 0.33  0.17 0.36 0.23 0.39 0.35 0.17 1.00 0.31 0.21 0.36 0.24 0.25 0.38 0.36 0.28 0.27 0.25 0.31 0.26 0.37 0.35 0.31 0.30 0.33 0.27 

8_3  0.51 0.34  0.16 0.29 0.16 0.28 0.45 0.20 0.31 1.00 0.26 0.33 0.19 0.23 0.31 0.39 0.22 0.22 0.32 0.38 0.37 0.35 0.39 0.29 0.39 0.32 0.37 

9_1  0.55 0.39  0.41 0.23 0.32 0.23 0.28 0.30 0.21 0.26 1.00 0.28 0.40 0.21 0.26 0.47 0.28 0.30 0.44 0.44 0.40 0.36 0.39 0.32 0.44 0.25 0.23 

10_2  0.55 0.36  0.25 0.37 0.35 0.38 0.35 0.17 0.36 0.33 0.28 1.00 0.31 0.35 0.32 0.32 0.35 0.35 0.28 0.29 0.26 0.40 0.38 0.40 0.32 0.32 0.25 

11_3  0.54 0.41  0.36 0.24 0.53 0.28 0.25 0.31 0.24 0.19 0.40 0.31 1.00 0.26 0.27 0.30 0.32 0.39 0.38 0.34 0.29 0.39 0.37 0.40 0.35 0.25 0.18 

12_4  0.42 0.21  0.20 0.26 0.26 0.26 0.24 0.18 0.25 0.23 0.21 0.35 0.26 1.00 0.29 0.24 0.27 0.26 0.23 0.23 0.19 0.29 0.27 0.28 0.24 0.24 0.18 

13_1  0.52 0.32  0.19 0.37 0.25 0.28 0.37 0.24 0.38 0.31 0.26 0.32 0.27 0.29 1.00 0.33 0.26 0.26 0.31 0.38 0.27 0.36 0.38 0.33 0.32 0.34 0.29 

14_4  0.62 0.48  0.24 0.27 0.21 0.26 0.36 0.27 0.36 0.39 0.47 0.32 0.30 0.24 0.33 1.00 0.25 0.30 0.47 0.54 0.53 0.44 0.47 0.36 0.54 0.32 0.33 

15_3  0.47 0.28  0.31 0.30 0.36 0.32 0.25 0.19 0.28 0.22 0.28 0.35 0.32 0.27 0.26 0.25 1.00 0.24 0.27 0.24 0.25 0.30 0.31 0.30 0.26 0.34 0.14 

16_4  0.51 0.33  0.23 0.26 0.34 0.27 0.28 0.22 0.27 0.22 0.30 0.35 0.39 0.26 0.26 0.30 0.24 1.00 0.34 0.32 0.27 0.42 0.37 0.48 0.34 0.19 0.27 

17_1  0.62 0.48  0.32 0.25 0.33 0.24 0.30 0.31 0.25 0.32 0.44 0.28 0.38 0.23 0.31 0.47 0.27 0.34 1.00 0.58 0.48 0.43 0.54 0.40 0.52 0.31 0.26 

18_2  0.64 0.52  0.26 0.28 0.25 0.24 0.38 0.33 0.31 0.38 0.44 0.29 0.34 0.23 0.38 0.54 0.24 0.32 0.58 1.00 0.51 0.44 0.51 0.38 0.59 0.33 0.33 

19_4  0.58 0.45  0.25 0.23 0.21 0.24 0.32 0.26 0.26 0.37 0.40 0.26 0.29 0.19 0.27 0.53 0.25 0.27 0.48 0.51 1.00 0.42 0.50 0.34 0.57 0.34 0.32 

20_4  0.65 0.49  0.30 0.33 0.37 0.32 0.35 0.24 0.37 0.35 0.36 0.40 0.39 0.29 0.36 0.44 0.30 0.42 0.43 0.44 0.42 1.00 0.50 0.60 0.46 0.32 0.32 

21_2  0.68 0.50  0.31 0.34 0.36 0.32 0.39 0.27 0.35 0.39 0.39 0.38 0.37 0.27 0.38 0.47 0.31 0.37 0.54 0.51 0.50 0.50 1.00 0.47 0.54 0.41 0.34 

22_2  0.61 0.47  0.30 0.32 0.42 0.31 0.30 0.19 0.31 0.29 0.32 0.40 0.40 0.28 0.33 0.36 0.30 0.48 0.40 0.38 0.34 0.60 0.47 1.00 0.43 0.29 0.27 

23_3  0.65 0.52  0.28 0.28 0.28 0.27 0.36 0.29 0.30 0.39 0.44 0.32 0.35 0.24 0.32 0.54 0.26 0.34 0.52 0.59 0.57 0.46 0.54 0.43 1.00 0.36 0.35 

24_1  0.51 0.30  0.24 0.30 0.28 0.32 0.33 0.21 0.33 0.32 0.25 0.32 0.25 0.24 0.34 0.32 0.34 0.19 0.31 0.33 0.34 0.32 0.41 0.29 0.36 1.00 0.26 

25_4  0.45 0.30  0.11 0.25 0.12 0.22 0.46 0.18 0.27 0.37 0.23 0.25 0.18 0.18 0.29 0.33 0.14 0.27 0.26 0.33 0.32 0.32 0.34 0.27 0.35 0.26 1.00 
                               

   Correlation of items with themselves (perfect correlation)        Weak items ('item to total' correlation coefficient ≤0.50 as well as 'Item to Item ≤0.30)  
                               

   Acceptable coefficients for 'item to total' correlation (≥0.50)       Acceptable coefficients for 'item to item' correlation (≥0.30)      
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Table 20 - Correlation coefficients for fiery red  items English vs. S3.0 IDE N=519’467          

Fiery Red colour preference 

Frame & 
statement 

code  

Item-Total 
Correlation 
Coefficients

Squared 
Item-Item 

Correlation 
Coefficients  1_4 2_3 3_2 4_1 5_2 6_3 7_3 8_1 9_4 10_1 11_4 12_3 13_4 14_1 15_4 16_2 17_3 18_4 19_2 20_1 21_3 22_1 23_2 24_2 25_2 

                              

1_4  0.50 0.33  1.00 0.42 0.48 0.25 0.40 0.42 0.16 0.24 0.32 0.37 0.27 0.31 0.31 0.36 0.34 0.31 0.34 0.37 0.15 0.21 0.35 0.29 0.25 0.30 0.24 

2_3  0.64 0.45  0.42 1.00 0.53 0.41 0.46 0.52 0.29 0.37 0.42 0.42 0.33 0.44 0.38 0.44 0.38 0.34 0.46 0.45 0.24 0.30 0.38 0.38 0.34 0.37 0.29 

3_2  0.66 0.49  0.48 0.53 1.00 0.41 0.47 0.55 0.26 0.37 0.39 0.45 0.31 0.43 0.38 0.50 0.39 0.37 0.43 0.48 0.26 0.34 0.42 0.40 0.34 0.41 0.33 

4_1  0.61 0.46  0.25 0.41 0.41 1.00 0.38 0.49 0.48 0.51 0.35 0.42 0.20 0.42 0.36 0.41 0.35 0.34 0.35 0.37 0.32 0.39 0.36 0.42 0.32 0.41 0.31 

5_2  0.63 0.44  0.40 0.46 0.47 0.38 1.00 0.50 0.22 0.41 0.34 0.45 0.29 0.38 0.39 0.42 0.38 0.35 0.35 0.46 0.25 0.31 0.43 0.42 0.35 0.41 0.39 

6_3  0.71 0.53  0.42 0.52 0.55 0.49 0.50 1.00 0.37 0.44 0.39 0.52 0.29 0.47 0.44 0.51 0.40 0.41 0.43 0.48 0.28 0.43 0.47 0.43 0.36 0.42 0.37 

7_3  0.45 0.31  0.16 0.29 0.26 0.48 0.22 0.37 1.00 0.40 0.30 0.30 0.18 0.31 0.27 0.29 0.26 0.31 0.28 0.28 0.26 0.31 0.22 0.29 0.23 0.30 0.22 

8_1  0.59 0.41  0.24 0.37 0.37 0.51 0.41 0.44 0.40 1.00 0.31 0.45 0.23 0.38 0.34 0.39 0.31 0.32 0.33 0.33 0.29 0.38 0.39 0.39 0.37 0.41 0.35 

9_4  0.57 0.40  0.32 0.42 0.39 0.35 0.34 0.39 0.30 0.31 1.00 0.32 0.38 0.37 0.31 0.36 0.46 0.39 0.47 0.40 0.23 0.26 0.32 0.32 0.34 0.34 0.27 

10_1  0.63 0.43  0.37 0.42 0.45 0.42 0.45 0.52 0.30 0.45 0.32 1.00 0.25 0.42 0.37 0.44 0.36 0.39 0.36 0.37 0.25 0.40 0.42 0.40 0.41 0.39 0.37 

11_4  0.42 0.27  0.27 0.33 0.31 0.20 0.29 0.29 0.18 0.23 0.38 0.25 1.00 0.21 0.21 0.28 0.25 0.28 0.43 0.31 0.14 0.20 0.23 0.21 0.25 0.25 0.24 

12_3  0.61 0.44  0.31 0.44 0.43 0.42 0.38 0.47 0.31 0.38 0.37 0.42 0.21 1.00 0.39 0.42 0.36 0.34 0.54 0.45 0.25 0.34 0.39 0.38 0.36 0.36 0.30 

13_4  0.56 0.34  0.31 0.38 0.38 0.36 0.39 0.44 0.27 0.34 0.31 0.37 0.21 0.39 1.00 0.39 0.36 0.31 0.30 0.36 0.27 0.28 0.39 0.42 0.29 0.42 0.32 

14_1  0.65 0.44  0.36 0.44 0.50 0.41 0.42 0.51 0.29 0.39 0.36 0.44 0.28 0.42 0.39 1.00 0.35 0.37 0.42 0.49 0.33 0.38 0.45 0.40 0.36 0.44 0.34 

15_4  0.55 0.35  0.34 0.38 0.39 0.35 0.38 0.40 0.26 0.31 0.46 0.36 0.25 0.36 0.36 0.35 1.00 0.38 0.34 0.37 0.24 0.26 0.34 0.37 0.29 0.37 0.27 

16_2  0.55 0.33  0.31 0.34 0.37 0.34 0.35 0.41 0.31 0.32 0.39 0.39 0.28 0.34 0.31 0.37 0.38 1.00 0.37 0.39 0.23 0.30 0.30 0.33 0.33 0.33 0.31 

17_3  0.60 0.48  0.34 0.46 0.43 0.35 0.35 0.43 0.28 0.33 0.47 0.36 0.43 0.54 0.30 0.42 0.34 0.37 1.00 0.50 0.21 0.31 0.36 0.34 0.38 0.33 0.27 

18_4  0.63 0.44  0.37 0.45 0.48 0.37 0.46 0.48 0.28 0.33 0.40 0.37 0.31 0.45 0.36 0.49 0.37 0.39 0.50 1.00 0.27 0.31 0.41 0.39 0.35 0.38 0.28 

19_2  0.42 0.29  0.15 0.24 0.26 0.32 0.25 0.28 0.26 0.29 0.23 0.25 0.14 0.25 0.27 0.33 0.24 0.23 0.21 0.27 1.00 0.23 0.29 0.35 0.24 0.50 0.22 

20_1  0.52 0.32  0.21 0.30 0.34 0.39 0.31 0.43 0.31 0.38 0.26 0.40 0.20 0.34 0.28 0.38 0.26 0.30 0.31 0.31 0.23 1.00 0.42 0.34 0.30 0.34 0.34 

21_3  0.61 0.41  0.35 0.38 0.42 0.36 0.43 0.47 0.22 0.39 0.32 0.42 0.23 0.39 0.39 0.45 0.34 0.30 0.36 0.41 0.29 0.42 1.00 0.40 0.37 0.44 0.37 

22_1  0.60 0.39  0.29 0.38 0.40 0.42 0.42 0.43 0.29 0.39 0.32 0.40 0.21 0.38 0.42 0.40 0.37 0.33 0.34 0.39 0.35 0.34 0.40 1.00 0.34 0.47 0.34 

23_2  0.53 0.30  0.25 0.34 0.34 0.32 0.35 0.36 0.23 0.37 0.34 0.41 0.25 0.36 0.29 0.36 0.29 0.33 0.38 0.35 0.24 0.30 0.37 0.34 1.00 0.34 0.32 

24_2  0.61 0.46  0.30 0.37 0.41 0.41 0.41 0.42 0.30 0.41 0.34 0.39 0.25 0.36 0.42 0.44 0.37 0.33 0.33 0.38 0.50 0.34 0.44 0.47 0.34 1.00 0.36 

25_2  0.50 0.30  0.24 0.29 0.33 0.31 0.39 0.37 0.22 0.35 0.27 0.37 0.24 0.30 0.32 0.34 0.27 0.31 0.27 0.28 0.22 0.34 0.37 0.34 0.32 0.36 1.00 
                               

   Correlation of items with themselves (perfect correlation)        Weak items ('item to total' correlation coefficient ≤0.50 as well as 'Item to Item ≤0.30)  
                               

   Acceptable coefficients for 'item to total' correlation (≥0.50)       Acceptable coefficients for 'item to item' correlation (≥0.30)      
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Table 21 -Correlation coefficients for the sunshine yellow items in English vs. S3.0 IDE N=519’467           

Sunshine Yellow colour preference 

Frame & 
statement 

code  

Item-Total 
Correlation 
Coefficients

Squared 
Item-Item 

Correlation 
Coefficients  1_3 2_1 3_3 4_4 5_4 6_2 7_1 8_2 9_3 10_3 11_1 12_2 13_2 14_3 15_2 16_1 17_4 18_1 19_3 20_2 21_4 22_4 23_1 24_4 25_3 

                              

1_3  0.65 0.47  1.00 0.25 0.32 0.43 0.45 0.29 0.24 0.44 0.21 0.61 0.26 0.42 0.31 0.33 0.42 0.37 0.35 0.19 0.45 0.41 0.43 0.51 0.43 0.48 0.32 

2_1  0.39 0.19  0.25 1.00 0.33 0.30 0.30 0.21 0.07 0.31 0.15 0.29 0.13 0.31 0.19 0.21 0.27 0.14 0.23 0.15 0.21 0.23 0.23 0.31 0.26 0.27 0.20 

3_3  0.49 0.32  0.32 0.33 1.00 0.40 0.38 0.29 0.04 0.44 0.23 0.38 0.19 0.41 0.19 0.25 0.41 0.15 0.24 0.15 0.23 0.28 0.27 0.38 0.31 0.37 0.28 

4_4  0.60 0.41  0.43 0.30 0.40 1.00 0.48 0.28 0.17 0.50 0.20 0.50 0.22 0.44 0.27 0.27 0.43 0.30 0.33 0.17 0.35 0.33 0.36 0.49 0.40 0.47 0.25 

5_4  0.60 0.50  0.45 0.30 0.38 0.48 1.00 0.29 0.09 0.61 0.20 0.52 0.21 0.50 0.23 0.30 0.55 0.21 0.24 0.14 0.32 0.30 0.34 0.49 0.34 0.54 0.30 

6_2  0.42 0.20  0.29 0.21 0.29 0.28 0.29 1.00 0.10 0.31 0.22 0.32 0.20 0.30 0.24 0.25 0.27 0.22 0.23 0.10 0.21 0.25 0.24 0.30 0.28 0.26 0.26 

7_1  0.33 0.27  0.24 0.07 0.04 0.17 0.09 0.10 1.00 0.10 0.06 0.24 0.20 0.11 0.35 0.18 0.12 0.46 0.23 0.26 0.28 0.26 0.18 0.21 0.30 0.19 0.17 

8_2  0.63 0.53  0.44 0.31 0.44 0.50 0.61 0.31 0.10 1.00 0.23 0.53 0.22 0.55 0.25 0.30 0.57 0.23 0.26 0.14 0.32 0.32 0.34 0.51 0.38 0.54 0.34 

9_3  0.31 0.15  0.21 0.15 0.23 0.20 0.20 0.22 0.06 0.23 1.00 0.22 0.20 0.25 0.23 0.18 0.21 0.16 0.15 0.11 0.10 0.15 0.20 0.22 0.18 0.19 0.23 

10_3  0.73 0.58  0.61 0.29 0.38 0.50 0.52 0.32 0.24 0.53 0.22 1.00 0.30 0.50 0.34 0.36 0.52 0.39 0.36 0.22 0.50 0.45 0.42 0.57 0.49 0.56 0.36 

11_1  0.41 0.21  0.26 0.13 0.19 0.22 0.21 0.20 0.20 0.22 0.20 0.30 1.00 0.23 0.24 0.22 0.26 0.27 0.31 0.15 0.25 0.38 0.23 0.26 0.30 0.27 0.18 

12_2  0.60 0.48  0.42 0.31 0.41 0.44 0.50 0.30 0.11 0.55 0.25 0.50 0.23 1.00 0.28 0.28 0.60 0.24 0.25 0.16 0.28 0.31 0.30 0.50 0.34 0.50 0.28 

13_2  0.50 0.34  0.31 0.19 0.19 0.27 0.23 0.24 0.35 0.25 0.23 0.34 0.24 0.28 1.00 0.25 0.26 0.45 0.28 0.37 0.29 0.30 0.29 0.33 0.35 0.29 0.29 

14_3  0.47 0.24  0.33 0.21 0.25 0.27 0.30 0.25 0.18 0.30 0.18 0.36 0.22 0.28 0.25 1.00 0.29 0.27 0.25 0.18 0.31 0.29 0.32 0.35 0.35 0.33 0.31 

15_2  0.62 0.52  0.42 0.27 0.41 0.43 0.55 0.27 0.12 0.57 0.21 0.52 0.26 0.60 0.26 0.29 1.00 0.24 0.24 0.17 0.32 0.35 0.30 0.51 0.36 0.57 0.29 

16_1  0.52 0.44  0.37 0.14 0.15 0.30 0.21 0.22 0.46 0.23 0.16 0.39 0.27 0.24 0.45 0.27 0.24 1.00 0.34 0.31 0.38 0.38 0.30 0.38 0.50 0.31 0.26 

17_4  0.50 0.34  0.35 0.23 0.24 0.33 0.24 0.23 0.23 0.26 0.15 0.36 0.31 0.25 0.28 0.25 0.24 0.34 1.00 0.24 0.35 0.48 0.36 0.35 0.40 0.30 0.22 

18_1  0.33 0.20  0.19 0.15 0.15 0.17 0.14 0.10 0.26 0.14 0.11 0.22 0.15 0.16 0.37 0.18 0.17 0.31 0.24 1.00 0.23 0.20 0.22 0.20 0.26 0.19 0.20 

19_3  0.56 0.37  0.45 0.21 0.23 0.35 0.32 0.21 0.28 0.32 0.10 0.50 0.25 0.28 0.29 0.31 0.32 0.38 0.35 0.23 1.00 0.40 0.37 0.42 0.43 0.42 0.27 

20_2  0.58 0.41  0.41 0.23 0.28 0.33 0.30 0.25 0.26 0.32 0.15 0.45 0.38 0.31 0.30 0.29 0.35 0.38 0.48 0.20 0.40 1.00 0.35 0.44 0.48 0.38 0.28 

21_4  0.54 0.32  0.43 0.23 0.27 0.36 0.34 0.24 0.18 0.34 0.20 0.42 0.23 0.30 0.29 0.32 0.30 0.30 0.36 0.22 0.37 0.35 1.00 0.41 0.37 0.39 0.31 

22_4  0.69 0.52  0.51 0.31 0.38 0.49 0.49 0.30 0.21 0.51 0.22 0.57 0.26 0.50 0.33 0.35 0.51 0.38 0.35 0.20 0.42 0.44 0.41 1.00 0.48 0.57 0.34 

23_1  0.64 0.46  0.43 0.26 0.31 0.40 0.34 0.28 0.30 0.38 0.18 0.49 0.30 0.34 0.35 0.35 0.36 0.50 0.40 0.26 0.43 0.48 0.37 0.48 1.00 0.43 0.36 

24_4  0.67 0.52  0.48 0.27 0.37 0.47 0.54 0.26 0.19 0.54 0.19 0.56 0.27 0.50 0.29 0.33 0.57 0.31 0.30 0.19 0.42 0.38 0.39 0.57 0.43 1.00 0.32 

25_3  0.47 0.25  0.32 0.20 0.28 0.25 0.30 0.26 0.17 0.34 0.23 0.36 0.18 0.28 0.29 0.31 0.29 0.26 0.22 0.20 0.27 0.28 0.31 0.34 0.36 0.32 1.00 
                               

   Correlation of items with themselves (perfect correlation)        Weak items ('item to total' correlation coefficient ≤0.50 as well as 'Item to Item ≤0.30)  
                               

   Acceptable coefficients for 'item to total' correlation (≥0.50)       Acceptable coefficients for 'item to item' correlation (≥0.30)      



 

Version 4.0                                                                                                                                                                 Page 64 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

Table 22 –Split-half coefficients in English vs S3.0 IDE N=519’46 
 

Cool Blue  
colour preference  

Earth Green  
colour preference  

Fiery Red  
colour preference  

Sunshine Yellow 
 colour preference 

               

Split-Half reliability statistics  Split-Half reliability statistics  Split-Half reliability statistics  Split-Half reliability statistics 
               

Cronbach-Alpha Coefficients  Cronbach-Alpha Coefficients  Cronbach-Alpha Coefficients  Cronbach-Alpha Coefficients 

Part 1 Value 0.85  Part 1 Value 0.83  Part 1 Value 0.84  Part 1 Value 0.88 

  N of Items 13    N of Items 13    N of Items 13    N of Items 13 

Part 2 Value 0.87  Part 2 Value 0.88  Part 2 Value 0.86  Part 2 Value 0.87 

  N of Items 12    N of Items 12    N of Items 12    N of Items 12 

 Tot. N of Items 25   Tot. N of Items 25   Tot. N of Items 25   Tot. N of Items 25 
 

Part 1 Part 1 Part 1 Part 1 
 
The items are: 1_1, 2_4, 3_4, 4_2, 5_1, 
6_4, 7_2, 8_4, 9_2, 10_4, 11_2, 12_1, 
13_3. 

The items are: 1_2, 2_2, 3_1, 4_3, 5_3, 
6_1, 7_4, 8_3, 9_1, 10_2, 11_3, 12_4, 
13_1. 

The items are: 1_4, 2_3, 3_2, 4_1, 5_2,  
6_3, 7_3, 8_1, 9_4, 10_1, 11_4, 12_3,  
13_4. 

The items are: 1_3, 2_1, 3_3, 4_4, 5_4, 
6_2, 7_1, 8_2, 9_3, 10_3, 11_1, 12_2, 
13_2. 

Part 2 Part 2 Part 2 Pat 2 
 
The items are: 14_2, 15_1, 16_3, 17_2, 
18_3, 19_1, 20_3,  
21_1, 22_3, 23_4, 24_3, 25_1. 

The items are: 14_4, 15_3, 16_4, 17_1, 
18_2, 19_4, 20_4, 21_2, 22_2, 23_3, 
24_1, 25_4. 

The items are: 14_1, 15_4, 16_2, 17_3, 
18_4, 19_2, 20_1, 21_3, 22_1, 23_2, 24_2, 
25_2. 

The items are: 14_3, 15_2, 16_1, 17_4, 
18_1, 19_3, 20_2, 21_4, 22_4, 23_1, 
24_4, 25_3. 

 
 

Correlation coefficients between 
sub-sets (parts) of the test 

Correlation coefficients between 
sub-sets (parts) of the test 

Correlation coefficients between 
sub-sets (parts) of the test 

Correlation coefficients between 
sub-sets (parts) of the test 

 

Pearson Correlation Coefficient 0.84 Pearson Correlation Coefficient 0.79 Pearson Correlation Coefficient 0.82 Pearson Correlation Coefficient 0.85 

Spearman-Brown Coefficient 0.91 Spearman-Brown Coefficient 0.88 Spearman-Brown Coefficient 0.90 Spearman-Brown Coefficient 0.92 

Guttman Split-Half Coefficient 0.91 Guttman Split-Half Coefficient 0.88 Guttman Split-Half Coefficient 0.90 Guttman Split-Half Coefficient 0.92 
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Appendix C – Item Level Validity Factor Analysis Data  

Table 23 – Varimax and Oblimin factor analysis of UK residents using version S3.0 of the English IDE.   

Sample Size =  114’670 

 

             

  VARIMAX  VARIMAX  OBLIMIN  OBLIMIN 

  Principal  Maximum  Principal  Maximum 

  Component  Likelihood  Component  Likelihood 

             

Colour 
preference   F1 F2  F1 F2  F1 F2  F1 F2 

Frame 1 Item 1 B 0.35 -0.49  0.34 -0.48  -0.39 -0.51  -0.38 -0.50 

Frame 2 Item 1 G 0.44 -0.11  0.42 -0.11  -0.45 -0.14  -0.43 -0.14 

Frame 3 Item 1 Y -0.15 0.62  -0.14 0.62  0.20 0.63  0.20 0.63 

Frame 4 Item 1 R -0.58 0.01  -0.57 0.01  0.58 0.06  0.57 0.06 

Frame 1 Item 2 Y 0.17 0.45  0.17 0.44  -0.13 0.44  -0.13 0.42 

Frame 2 Item 2 G 0.52 -0.20  0.51 -0.20  -0.54 -0.24  -0.52 -0.24 

Frame 3 Item 2 R -0.67 0.16  -0.67 0.16  0.69 0.21  0.68 0.21 

Frame 4 Item 2 B 0.07 -0.58  0.08 -0.56  -0.12 -0.58  -0.13 -0.56 

Frame 1 Item 3 G 0.46 -0.16  0.45 -0.16  -0.47 -0.19  -0.46 -0.19 

Frame 2 Item 3 R -0.68 0.14  -0.67 0.14  0.69 0.20  0.68 0.20 

Frame 3 Item 3 Y 0.23 0.55  0.23 0.54  -0.19 0.53  -0.18 0.52 

Frame 4 Item 3 B 0.05 -0.60  0.06 -0.58  -0.10 -0.60  -0.11 -0.58 

Frame 1 Item 4 R -0.63 0.26  -0.62 0.25  0.65 0.30  0.64 0.30 

Frame 2 Item 4 B 0.05 -0.64  0.06 -0.63  -0.11 -0.65  -0.11 -0.63 

Frame 3 Item 4 G 0.47 -0.12  0.45 -0.12  -0.48 -0.15  -0.46 -0.16 

Frame 4 Item 4 Y 0.11 0.58  0.12 0.58  -0.06 0.57  -0.06 0.57 

Frame 1 Item 5 B -0.01 -0.59  0.00 -0.58  -0.04 -0.59  -0.05 -0.58 

Frame 2 Item 5 R -0.68 0.03  -0.68 0.02  0.68 0.08  0.67 0.08 

Frame 3 Item 5 G 0.54 -0.01  0.53 -0.02  -0.54 -0.05  -0.52 -0.06 

Frame 4 Item 5 Y 0.22 0.59  0.22 0.58  -0.17 0.57  -0.17 0.56 

Frame 1 Item 6 G 0.46 0.13  0.45 0.12  -0.45 0.10  -0.44 0.09 

Frame 2 Item 6 Y 0.09 0.42  0.09 0.41  -0.06 0.42  -0.06 0.40 

Frame 3 Item 6 R -0.72 0.16  -0.72 0.16  0.73 0.22  0.73 0.22 

Frame 4 Item 6 B 0.23 -0.57  0.23 -0.56  -0.28 -0.59  -0.28 -0.57 

Frame 1 Item 7 Y -0.43 0.30  -0.43 0.30  0.46 0.34  0.45 0.33 

Frame 2 Item 7 B 0.18 -0.34  0.18 -0.33  -0.21 -0.35  -0.21 -0.34 

Frame 3 Item 7 R -0.47 0.23  -0.46 0.22  0.49 0.26  0.48 0.26 

Frame 4 Item 7 G 0.55 -0.18  0.54 -0.18  -0.57 -0.22  -0.55 -0.22 

Frame 1 Item 8 R -0.63 0.07  -0.62 0.07  0.64 0.12  0.63 0.12 

Frame 2 Item 8 Y 0.23 0.61  0.23 0.61  -0.18 0.59  -0.18 0.59 

Frame 3 Item 8 G 0.52 -0.02  0.50 -0.03  -0.52 -0.06  -0.50 -0.07 

Frame 4 Item 8 B 0.00 -0.61  0.01 -0.60  -0.05 -0.61  -0.06 -0.60 

Frame 1 Item 9 G 0.61 0.08  0.60 0.07  -0.60 0.03  -0.59 0.03 

Frame 2 Item 9 B 0.00 -0.53  0.01 -0.51  -0.04 -0.53  -0.05 -0.51 

Frame 3 Item 9 Y 0.13 0.36  0.12 0.34  -0.10 0.35  -0.09 0.33 
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Frame 4 Item 9 R -0.64 0.12  -0.63 0.12  0.65 0.17  0.64 0.17 

Frame 1 Item 10 R -0.61 0.04  -0.61 0.04  0.61 0.09  0.61 0.08 

Frame 2 Item 10 G 0.55 -0.28  0.53 -0.28  -0.57 -0.32  -0.56 -0.32 

Frame 3 Item 10 Y -0.11 0.71  -0.11 0.71  0.17 0.72  0.17 0.72 

Frame 4 Item 10 B 0.08 -0.61  0.09 -0.59  -0.13 -0.61  -0.14 -0.60 

Frame 1 Item 11 Y -0.11 0.50  -0.11 0.48  0.15 0.51  0.15 0.49 

Frame 2 Item 11 B 0.04 -0.57  0.04 -0.55  -0.09 -0.57  -0.09 -0.55 

Frame 3 Item 11 G 0.58 0.05  0.57 0.04  -0.58 0.00  -0.56 0.00 

Frame 4 Item 11 R -0.52 -0.12  -0.51 -0.12  0.51 -0.08  0.50 -0.07 

Frame 1 Item 12 B 0.00 -0.58  0.01 -0.56  -0.05 -0.57  -0.06 -0.56 

Frame 2 Item 12 Y 0.23 0.61  0.23 0.61  -0.18 0.60  -0.18 0.59 

Frame 3 Item 12 R -0.64 0.18  -0.64 0.18  0.65 0.23  0.65 0.23 

Frame 4 Item 12 G 0.46 -0.13  0.44 -0.14  -0.47 -0.17  -0.45 -0.17 

Frame 1 Item 13 G 0.58 -0.07  0.57 -0.07  -0.58 -0.11  -0.57 -0.11 

Frame 2 Item 13 Y -0.23 0.46  -0.23 0.45  0.27 0.48  0.27 0.47 

Frame 3 Item 13 B 0.02 -0.59  0.02 -0.57  -0.06 -0.59  -0.07 -0.57 

Frame 4 Item 13 R -0.58 0.25  -0.57 0.25  0.60 0.29  0.59 0.29 

Frame 1 Item 14 R -0.68 0.10  -0.67 0.10  0.68 0.15  0.68 0.15 

Frame 2 Item 14 B 0.09 -0.56  0.10 -0.55  -0.14 -0.57  -0.14 -0.55 

Frame 3 Item 14 Y -0.06 0.44  -0.06 0.43  0.09 0.45  0.09 0.43 

Frame 4 Item 14 G 0.65 0.07  0.64 0.07  -0.64 0.02  -0.63 0.02 

Frame 1 Item 15 B -0.06 -0.59  -0.05 -0.58  0.01 -0.58  0.00 -0.57 

Frame 2 Item 15 Y 0.21 0.61  0.21 0.61  -0.15 0.60  -0.15 0.59 

Frame 3 Item 15 G 0.47 -0.24  0.45 -0.24  -0.49 -0.27  -0.47 -0.28 

Frame 4 Item 15 R -0.60 0.22  -0.59 0.21  0.61 0.26  0.60 0.26 

Frame 1 Item 16 Y -0.41 0.46  -0.40 0.45  0.44 0.49  0.44 0.48 

Frame 2 Item 16 R -0.56 0.05  -0.55 0.05  0.56 0.10  0.55 0.10 

Frame 3 Item 16 B 0.27 -0.61  0.27 -0.60  -0.32 -0.63  -0.32 -0.62 

Frame 4 Item 16 G 0.56 0.10  0.55 0.09  -0.55 0.05  -0.54 0.05 

Frame 1 Item 17 G 0.63 0.04  0.62 0.03  -0.62 -0.01  -0.61 -0.02 

Frame 2 Item 17 B 0.28 -0.52  0.28 -0.51  -0.33 -0.54  -0.32 -0.53 

Frame 3 Item 17 R -0.66 -0.01  -0.65 -0.01  0.65 0.04  0.65 0.04 

Frame 4 Item 17 Y -0.22 0.50  -0.21 0.49  0.26 0.51  0.26 0.50 

Frame 1 Item 18 Y -0.21 0.34  -0.20 0.32  0.23 0.35  0.23 0.34 

Frame 2 Item 18 G 0.68 0.11  0.67 0.11  -0.67 0.06  -0.66 0.05 

Frame 3 Item 18 B 0.24 -0.47  0.24 -0.46  -0.28 -0.49  -0.28 -0.47 

Frame 4 Item 18 R -0.69 0.06  -0.68 0.06  0.69 0.11  0.68 0.12 

Frame 1 Item 19 B 0.01 -0.67  0.01 -0.66  -0.06 -0.67  -0.07 -0.66 

Frame 2 Item 19 R -0.41 0.12  -0.40 0.12  0.42 0.15  0.41 0.15 

Frame 3 Item 19 Y -0.29 0.55  -0.29 0.54  0.34 0.57  0.33 0.57 

Frame 4 Item 19 G 0.61 0.14  0.60 0.13  -0.60 0.09  -0.58 0.08 

Frame 1 Item 20 R -0.56 0.08  -0.55 0.08  0.56 0.12  0.55 0.12 

Frame 2 Item 20 Y -0.29 0.59  -0.29 0.59  0.34 0.61  0.34 0.61 

Frame 3 Item 20 B 0.12 -0.63  0.12 -0.62  -0.17 -0.64  -0.17 -0.63 

Frame 4 Item 20 G 0.67 -0.06  0.66 -0.06  -0.68 -0.11  -0.66 -0.11 

Frame 1 Item 21 B 0.17 -0.52  0.18 -0.50  -0.22 -0.53  -0.22 -0.52 

Frame 2 Item 21 G 0.67 0.00  0.65 0.00  -0.66 -0.05  -0.65 -0.06 

Frame 3 Item 21 R -0.66 0.02  -0.65 0.02  0.66 0.07  0.65 0.07 
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Frame 4 Item 21 Y -0.10 0.54  -0.10 0.52  0.15 0.54  0.15 0.53 

Frame 1 Item 22 R -0.62 0.15  -0.62 0.15  0.64 0.20  0.63 0.20 

Frame 2 Item 22 G 0.61 -0.07  0.60 -0.08  -0.62 -0.12  -0.60 -0.12 

Frame 3 Item 22 B 0.05 -0.62  0.05 -0.61  -0.10 -0.63  -0.10 -0.61 

Frame 4 Item 22 Y -0.04 0.67  -0.03 0.67  0.09 0.67  0.09 0.67 

Frame 1 Item 23 Y -0.26 0.61  -0.26 0.60  0.31 0.63  0.31 0.62 

Frame 2 Item 23 R -0.57 -0.05  -0.56 -0.04  0.56 0.00  0.56 0.00 

Frame 3 Item 23 G 0.65 0.16  0.63 0.15  -0.63 0.11  -0.62 0.10 

Frame 4 Item 23 B 0.17 -0.67  0.17 -0.66  -0.23 -0.68  -0.23 -0.67 

Frame 1 Item 24 G 0.48 -0.10  0.46 -0.11  -0.48 -0.14  -0.47 -0.14 

Frame 2 Item 24 R -0.61 0.12  -0.61 0.12  0.62 0.17  0.61 0.17 

Frame 3 Item 24 B 0.19 -0.65  0.19 -0.64  -0.24 -0.66  -0.25 -0.65 

Frame 4 Item 24 Y 0.04 0.65  0.04 0.65  0.02 0.65  0.02 0.64 

Frame 1 Item 25 B 0.24 -0.60  0.24 -0.59  -0.29 -0.62  -0.29 -0.60 

Frame 2 Item 25 R -0.55 0.07  -0.53 0.08  0.55 0.11  0.54 0.12 

Frame 3 Item 25 Y -0.12 0.47  -0.12 0.46  0.15 0.48  0.15 0.46 

Frame 4 Item 25 G 0.48 0.14  0.47 0.13  -0.47 0.10  -0.45 0.09 

             

             

  

      

 
Average Factor Loadings 
  

  VARIMAX  VARIMAX  OBLIMIN  OBLIMIN 

  Principal  Maximum  Principal  Maximum 

  Component  Likelihood  Component  Likelihood 

             

  F1 F2  F1 F2  F1 F2  F1 F2 

Earth Green G 0.56 -0.03  0.54 -0.03  -0.56 -0.07  -0.54 -0.08 

Sunshine Yellow Y -0.06 0.53  -0.05 0.52  0.10 0.53  0.10 0.52 

Cool Blue B 0.11 -0.58  0.12 -0.56  -0.16 -0.58  -0.17 -0.57 

Fiery Red R -0.61 0.10  -0.60 0.10  0.61 0.14  0.61 0.15 
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Appendix E   

Testimonials and professional feedback on this paper 

 

“This is a fascinating paper that provides the hard evidence required to support the use of the Insights 

Discovery Evaluator in both my counselling practice as well as for organisational development in the 

corporate world.  I often find that organisations need and demand confirmation of validity before they 

will invest their time and money in using a psychometric.  I am pleased to say that this paper provides the 

answers to their questions and, furthermore, gives a sense of the brilliance behind the instrument itself”. 

 

Professor Peter Smyth, M.Sc.Ed., M.S.W., Ph.D., (C) OACCPP, 

Lecturer at York University Toronto and  

Faculty at the Centre for Excellence in Critical Care Medicine,  

Mount Sinai Hospital, University of Toronto, Canada. 

 

 

“The integrity of the Insights Discovery Evaluator (IDE) rests solely upon its thorough and rigorous 

measures of validity/reliability and its congruence with the colour scores measuring personality 

preferences that embody Jung’s concept of opposites.  Instruments similar to the IDE have come and 

gone as each fails to meet one or more of these vigorous measures.  Only the best survive.  This present 

landmark effort assures the entire professional community of researchers, developers, practitioners and 

consumers alike, that their belief in the integrity in the IDE is well placed and positively confirmed.  If 

one was ever skittish about pressing questions of the reliability and validity of the IDE, one can now 

move onto other concerns”.  

 

Professor B. Bradley West, B.S., A.M., Ph.D. 

Research Specializations in MBTI, Psychometrics and Projective Techniques 

Michigan State University 

East Lansing, Michigan, 48864 

U.S.A. 

 

 

"This paper details the competent use of classic psychometric techniques, using the Insights Discovery 

Evaluator to illustrate these. The evaluator is carefully examined using a large, carefully collected 

dataset. I concur with the authors in their conclusion that there is strong evidence of the reliability and 

validity of the colour scores measured in the IDE.” 

 

Mike Green, B.A., M.Sc., Ph.D. 

Honorary Lecturer in the Division of Mathematics, 

University of Dundee, UK. 

Fellow of the Royal Statistical Society. 
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Appendix E Continued… 

Testimonials and professional feedback on this paper 

 

"Having used the Insights Discovery Evaluator extensively in workshops, research and client work at the 

University of Dundee, I read the recent publication by the University of Westminster on the psychometric 

properties of the Insights model with great interest.  In presenting a thoughtful, in-depth and clear 

analysis, the authors have provided a persuasive argument for pursuing typological research with 

confidence.  They vindicate my long-held opinion that the instrument has solid statistical merit, and an 

underlying robustness that compares very favourably with similar systems." 

 

Nick R.Halpin, Ph.D., C. Psychol, Dip. Couns., MBACP (Accred) 

Head of Counselling, 

University of Dundee, UK. 

 

 

 

“This is a robust body of work that documents the development of a novel psychometric tool and reports 

the theoretical principles of reliability and validity with factual accuracy” 

Professor Tony Towell Ph.D. 

Research Methods, University of Westminster   

Senior Research Fellow 

Department of Clinical Neurophysiology 

Hospital for Sick Children, Great Ormond Street,  

London, UK. 

 

 

 

“This paper provides an important and significant contribution to demonstrating the validity of the 

Insights Discovery framework as a psychometric tool that meets the criteria of the APA and BPS.  It is an 

essential foundation for the continued development of Insights Discovery, and positions the Insights 

Discovery framework as a unique and valuable basis for further research into Carl Jung’s concept of 

‘psychological preferences’ and in particular, their application in an 'at work' context.  Reviewing the 

paper has served to reinforce for me both the power and simplicity of Discovery as well as its validity as 

a psychometric evaluator” 

 

Mark E. Mullaly,  

Lecturer in the School of Business, University of Alberta and 

PMP, President Interthink Consulting Incorporated, 

10080 Jasper Avenue, Suite 702, Edmonton, Alberta T5J 1V9, Canada. 
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Appendix F   

Addendum Danish Validity and Reliability vs 2.01_Client Paper 

Addendum Dutch S1.2 (beta) Validity and Reliability vs 2.01_Client Paper  

Addendum English (Young Person) S1.0 Validity and Reliability vs 2.01_Client Paper 

Addendum English S3.0 (Australia) Validity and Reliability vs 2.01_Client Paper 

Addendum English S3.0 (Canada) Validity and Reliability vs 2.01_Client Paper 

Addendum English S3.0 (Ireland) Validity and Reliability vs 2.01_Client Paper 

Addendum English S3.0 (South Africa) Validity and Reliability vs 2.01_Client Paper 

Addendum English S3.0 (USA) Validity and Reliability vs 2.01_Client Paper 

Addendum Finnish Validity and Reliability vs 2.01_Client Paper 

Addendum French Canadian S2.1 Validity and Reliability vs 2.01_Client Paper 

Addendum French S2.0 Validity and Reliability vs 2.01_Client Paper 

Addendum German S3.1 Validity and Reliability vs 2.01_Client Paper 

Addendum Italian R2 Validity and Reliability vs 2.01_Client Paper 

Addendum Japanese Validity and Reliability vs 2.01_Client Paper 

Addendum Norwegian (Bokmal) R22 Validity and Reliability vs 2.01_Client Paper 

Addendum Polish Validity and Reliability vs 2.01_Client Paper 

Addendum Portuguese Brazilian POR2 Validity and Reliability vs 2.01_Client Paper 

Addendum Portuguese PIR2 Validity and Reliability vs 2.01_Client Paper 

Addendum Spanish 'Mexican' S1.0 Validity and Reliability vs 2.01_Client Paper 

Addendum Spanish S1.3 Validity and Reliability vs 2.01_Client Paper 

Addendum Swedish Validity and Reliability vs 2.01_Client Paper 

Addendum Turkish R2 Validity and Reliability vs 2.01_Client Paper 
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Country Specific Addendum: The Development, Validity and Reliability of the 

Danish Version of the Insights Discovery Evaluator 

 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 

 

 

This addendum presents key data on the psychometric properties of the Danish version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Danish IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Danish 

organisations. This sample is not intended to be representative of Danish people overall; it is however, a 

very useful overview of the Danish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)2. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
3
. 

                               Sample of 2’469 Males      Sample of 1’663 Females 
  Persona                   Persona 

  (Conscious)            (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

2.91 3.44 3.47 3.82   2.69 3.67 3.76 3.37 

49% 57% 58% 64%   45% 61% 63% 56% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Danish IDE 
 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

                                                      
2
 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 

Psychological Type, Vol.37, 2 – 15. 

3
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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commonly accepted inferior limit
4
.  Analysing 4’132 completed Danish IDE reported in Table 1 shows 

the four colours to have high Cronbach-Alpha coefficients between 0.85 and 0.90, providing evidence of 

excellent reliability. 

 

N=4’132 
Danish IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.86 0.85 0.89 0.90 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Danish IDE reported in Table 2 

shows reliable coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.73 and 0.84 for each half 

• Pearson Correlation Coefficients between 0.70 and 0.80 i.e. the 2 halves correlate highly 

N=4'132

Danish IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.74 0.73 0.82 0.84

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.78 0.77 0.82 0.77

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.76 0.70 0.70 0.80

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Danish IDE.   

A four factors solution accounts for 34% of the variance, while a two factors solution accounts for 27% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
5
.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

Danish IDE

N=4'132
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.25 -0.04 0.34 -0.04 -0.40 0.00

Sunshine Yellow

-0.01 0.49 -0.02 -0.17 0.03 0.50

Cool Blue

-0.11 -0.31 0.00 0.33 -0.10 -0.43

Fiery Red

0.45 -0.03 -0.24 -0.06 0.50 -0.01

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
5  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Danish IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Danish IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 
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Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Danish IDE. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

Dutch Version S1.2 (beta) of the Insights Discovery Evaluator 

 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 

This addendum presents key data on the psychometric properties of the Dutch version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 
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Data on Norms 
 

Presented in Figure 1, is an example specific to the Dutch S1.2 (beta) IDE, providing norms data by 

gender. 

The samples are all taken from the management communities of large multi-national and Dutch 

organisations. This sample is not intended to be representative of Dutch people overall; it is however, a 

very useful overview of the Dutch clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)6. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling7. 

                               Sample of 10,005 Males      Sample of 7,672 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.01 3.37 3.27 3.92   2.78 3.41 3.58 3.70 

50% 56% 54% 65%   46% 57% 60% 62% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Dutch S1.2 (beta) IDE 

                                                      
6
 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 

Psychological Type, Vol.37, 2 – 15. 

7
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
8
.  Analysing 17,677 completed Dutch S1.2 (beta) IDE reported in Table 

1 shows the four colours to have high Cronbach-Alpha coefficients between 0.90 and 0.94, providing 

evidence of excellent reliability. 

N=17,677 
Dutch S1.2 (beta) IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.92 0.90 0.92 0.94 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Dutch IDE reported in Table 2 

shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.80 and 0.89 for each half 

• Pearson Correlation Coefficients between 0.75 and 0.87 i.e. the 2 halves correlate highly 

N=11'677

Dutch S1.2 (beta)

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.85 0.80 0.84 0.89

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.86 0.84 0.86 0.88

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.85 0.75 0.83 0.87

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Dutch S1.2 (beta) IDE.   

A four factors solution accounts for 41% of the variance, while a two factors solution accounts for 34% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
9
.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

Dutch S1.2 (beta)

N=11'677
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.07 -0.28 0.44 -0.07 -0.47 -0.04

Sunshine Yellow

0.55 0.01 -0.03 -0.11 0.01 0.55

Cool Blue

-0.45 -0.15 -0.03 0.32 -0.09 -0.54

Fiery Red

0.04 0.57 -0.23 -0.08 0.60 0.09

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3– Factor Analysis 

                                                      
9  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Dutch IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Dutch S1.2 (beta) IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Dutch S1.2 (beta) IDE. 
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This addendum presents key data on the psychometric properties of the English - Young Person version 

of the Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development 

programme undertaken between Insights Learning & Development Ltd. and the University of 

Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes the 

reader has first read “An Overview of the Development, Validity and Reliability of the English Version 

3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability - Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 
 

Data on Norms 
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Presented in Figure 1, is an example specific to the English - Young Person IDE, providing norms data by 

gender. 

The samples are all taken from the management communities of large multi-national and French 

organisations. This sample is not intended to be representative of English - Young Person overall; it is 

however, a very useful overview of the French clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
10

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
11

. 

                               

                               Sample of 2’038 Males      Sample of 2’306 Females 
  Persona               Persona 
(Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

2.85 3.42 3.71 3.18   2.83 3.67 3.95 2.69 

47% 57% 62% 53%   47% 61% 66% 45% 

Figure 1 - A graphical view for the norms of Males vs. Females for the French S2.0 IDE 

                                                      
10

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

11
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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Reliability 

 

Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit12.  Analysing 4’344 completed English (Young Person) IDE reported in 

Table 1 shows the four colours to have a satisfactory Cronbach-Alpha coefficients between 0.80 and 0.84, 

providing evidence of excellent reliability. 

 

N=4’344 
English (Young 
Person) IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.81 0.80 0.81 0.84 

Table 1 – Cronbach-Alpha coefficients 

Validity  

 

Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the English (Young Person) IDE.   
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A two factors solution supporting the bi-polarity of the four IDE constructs accounts for 19% of the 

variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal level 

for significance required
13

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background and there bi-polar opposites in yellowed background in the Table 2 

below.  

 

English (Young Person)

N=4'344 Factor 1 Factor 2

Earth Green
0.36 -0.04

Sunshine Yellow
0.00 0.39

Cool Blue
0.08 -0.35

Fiery Red
-0.40 0.09

Two factor solution

Average Factor Loadings

 
 

Table 2 – Factor Analysis 

 

Conclusion 

 

When read in conjunction with the detailed analysis of the English version of the IDE, this short paper 

offers good evidence of the internal reliability (using Cronbach Alpha) and construct validity (using 

Factor Analysis) of the English (Young Person) IDE. 

 

                                                      
13  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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This addendum presents key data on the psychometric properties of the English S3.0 version of the 

Insights Discovery Evaluator (IDE) completed in Australia.   It draws upon an extensive research and 

development programme undertaken between Insights Learning & Development Ltd. and the University 

of Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes 

the reader has first read “An Overview of the Development, Validity and Reliability of the English 

Version 3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 
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Data on Norms 
 

Presented in Figure 1, is an example specific to the English S3.0 IDE completed in Australia, providing 

norms data by gender. 

The samples are all taken from the management communities of large multi-national and Australian 

organisations. This sample is not intended to be representative of Australian people overall; it is however, 

a very useful overview of the Australian clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)14. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling15. 

 

                               Sample of 1’315 Males      Sample of 1’506 Females 
  Persona                    Persona 

  (Conscious)             (Conscious) 

                             

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.48 3.47 3.34 3.32   3.31 3.65 3.66 2.91 

58% 58% 56% 55%   55% 61% 61% 49% 

Figure 1 - A graphical view for the norms of Males vs. Females for the English S3.0 IDE completed in Australia. 

                                                      
14

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

15
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
16

.  The analysis of 2’821 English S3.0 IDE completed in Australia and 

reported in Table 1 shows that the four colours have high Cronbach-Alpha coefficients between 0.90 and 

0.92, providing evidence of excellent reliability. 

 

N=2’821 
English S3.0 IDE 
(Australia) 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.91 0.91 0.92 0.90 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the English S3.0 IDE completed in 

Australia and reported in Table 2 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.81 and 0.87 for each half 

• Pearson Correlation Coefficients between 0.78 and 0.84 i.e. the 2 halves correlate highly 

 

N=2'821
English S3.0 IDE completed in 

Australia

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.82 0.81 0.81 0.87

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.84 0.87 0.83 0.84

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.81 0.80 0.78 0.84

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the English S3.0 IDE completed in Australia.   

A four factors solution accounts for 37% of the variance, while a two factors solution accounts for 30% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
17

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

English S3.0 IDE 

completed in Australia

N=2'821
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green
0.44 -0.12 -0.08 -0.30 0.52 -0.03

Sunshine Yellow
-0.07 0.46 -0.25 -0.01 -0.03 0.50

Cool Blue
0.04 -0.25 0.48 -0.08 0.08 -0.51

Fiery Red
-0.38 -0.07 -0.14 0.40 -0.55 0.05

Four factor solution Two factor solution
Average Factor Loadings Average Factor Loadings

 

Table 3 – Factor Analysis 

                                                      
17  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the English S3.0 IDE completed in Australia, most of the 100 items appear in the ‘correct’ 

quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

 

Figure 2 – English S3.0 IDE completed in Australia – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the English S3.0 IDE completed in Australia. 
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This addendum presents key data on the psychometric properties of the English S3.0 version of the 

Insights Discovery Evaluator (IDE) completed in Canada.   It draws upon an extensive research and 

development programme undertaken between Insights Learning & Development Ltd. and the University 

of Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes 

the reader has first read “An Overview of the Development, Validity and Reliability of the English 

Version 3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Inter-Item correlations 

o Cronbach Alpha coefficients 

o Split-half correlations 

o Test-retest analysis 

• Validity - Factor Analysis 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the English S3.0 IDE completed in Canada, providing 

norms data by gender. 

The samples are all taken from the management communities of large multi-national and Canadian 

organisations. This sample is not intended to be representative of Canadian people overall; it is however, 

a very useful overview of the Canadian (English speaking) clients Insights Learning and development 

work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
18

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling19. 

                               Sample of 17'632 Males      Sample of 24'792 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.48 3.47 3.34 3.32   3.31 3.65 3.66 2.91 

58% 58% 56% 55%   55% 61% 61% 49% 

Figure 1 - A graphical view for the norms of Males vs. Females for the English S3.0 IDE completed in Canada. 

Reliability: ‘Inter-item’ Correlations   

                                                      
18

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

19
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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‘Inter-item’ correlation coefficients have been calculated using the Pearson Product-Moment Correlation.  

This involved creating four colour based ‘25 by 25’ matrices showing the correlation between the 25 

colour items.  In 1991, Robinson et al.
20

 concluded that the mean ‘inter-item’ correlation coefficient 

should equal or exceed 0.30.  

 

The analysis of 42’424 evaluators performed on the English S3.0 IDE completed in Canada is reported in 

Table 1 and shows that for the four colours in the evaluator, the average ‘inter-item’ correlation 

coefficient is above 0.30. This provides good evidence of the case for reliability.  

 
N=42’424 
English S3.0 IDE 
completed in Canada  

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.32 0.32 0.32 0.34 

Minimum 0.09 0.11 0.04 0.12 

Maximum 0.60 0.61 0.61 0.54 

Table 1 – Inter-item correlations 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit21.  The analysis of 42,424 English S3.0 IDE completed in Canada and 

reported in Table 2 shows that the four colours have high Cronbach-Alpha coefficients between 0.92 and 

0.93, providing evidence of excellent reliability. 

N=42’424 
English S3.0 IDE 
completed in Canada 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.92 0.92 0.92 0.93 

Table 2 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

                                                      
20

  Robinson, J.P., Shaver, P.R., Wrightsman, L. S (1991) ‘Criteria for Scale Selection and Evaluation In Measure of Personality and 
Social Psychological Attitudes’ Calif: Academic Press, San Diego 

Robinson, J.P., Shaver, P.R. (1973) ‘Measure of Psychological Attitudes’ MI: Survey Research Centre Institute for Social Research, 

University of Michigan 

    DeVellis, R. F. (1991) ‘Scale Development:  Theory and Applications’, Sage Publications, Newbury Park, CA     

    Swailes, S., & McIntyre-Bhatty, T. (2002) ‘The “Belbin” team role inventory: reinterpreting reliability estimates’, Journal of Managerial 

Psychology, 17, 6, 529 – 536 
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The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the English S3.0 IDE completed in 

Canada and reported in Table 3 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.84 and 0.88 for each half 

• Pearson Correlation Coefficients between 0.80 and 0.85 i.e. the 2 halves correlate highly 

 

N=42'424
English S3.0 IDE completed in 

Canada

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.85 0.84 0.85 0.88

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.87 0.88 0.86 0.86

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.83 0.80 0.83 0.85

Tot. N of Items 25 25 25 25

Colour preference

 

Table 3 – Split-Half coefficients 

 

 

Reliability: Temporal Stability – Test / Re-test Correlations 

The analysis of 42’424 evaluators performed on the English S3.0 IDE completed in Canada is reported 

‘Temporal stability’ or ‘test/re-test’ reliability is determined through the administration of the same 

evaluator across time and it helps us gauge how robust the items are.  A sample of 189 people who 

completed the English IDE twice (with at least 3 months gap) had their original and re-tested colour 

scores assessed through a Pearson correlation analysis.  Reliability is expressed as correlation 

coefficients, ranging from 1 to 0.  Temporal stability tests are generally expected to yield reliability 

coefficients ranging between 0.70 and 0.90.  

The results of the Test / Re-test analysis performed on the four colour scores of the English IDE 

completed in Canada, and reported in Table 4, show a good reliability, translating into Pearsons’ 

correlation coefficients ranging from 0.80 to 0.86. 
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RETEST RETEST RETEST RETEST

Cool Earth Sunshine Fiery
Blue Green Yellow Red

TEST

Cool 0.86 0.14 -0.71 -0.35
Blue

TEST

Earth 0.15 0.80 -0.21 -0.70
Green

TEST

Sunshine -0.69 -0.12 0.84 0.15
Yellow

TEST

Fiery -0.35 -0.68 0.23 0.84
Red

N = 189

 

All correlations in this table are significant at the 0.01 level (2-tailed). 

Table 4 – Test re-test correlation 

 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load onto 

the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine Yellow’ 

items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine Yellow’ 

items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth Green’ 

items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the construct 

validity of the English S3.0 IDE completed in Canada.   

A two factors solution accounts for 34% of the variance.  Generally factor loadings equal or greater than 0.30 

are considered to meet the minimal level for significance required
22

.  Using these criteria the statistically 

significant factor loadings have been highlighted with greyed background in the Table 5 below.  

                                                      
22  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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The two factor solution highlights the bipolarity of those four constructs, as the opposite signs of these 

loadings (negative values highlighted with yellowed background) support the theoretical construct that 

‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for ‘Cool Blue’ and ‘Sunshine 

Yellow’. 

 

English S3.0 IDE 

completed in Canada

N=42’424
Factor 1 Factor 2

Earth Green
0.55 -0.03

Sunshine Yellow
-0.03 0.55

Cool Blue
0.08 -0.55

Fiery Red
-0.57 0.04

Two factor solution
Average Factor Loadings

 
 

Table 5 – Factor Analysis 

 

While Table 5 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the English S3.0 IDE completed in Canada, most of the 100 items appear in the ‘correct’ 

quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 



 

Version 4.0                                                                                                                                                                 Page 100 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

 

                        

Figure 2 – English S3.0 IDE completed in Canada – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Inter-Item correlations, Cronbach Alpha, Split-Half, and Test-

retest analysis) and construct validity (using Factor Analysis) of the English S3.0 IDE completed in 

Canada. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

English Version S3.0 of the Insights Discovery Evaluator completed in Ireland 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 

 

 

This addendum presents key data on the psychometric properties of the English S3.0 version of the 

Insights Discovery Evaluator (IDE) completed in Ireland.   It draws upon an extensive research and 

development programme undertaken between Insights Learning & Development Ltd. and the University 

of Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes 

the reader has first read “An Overview of the Development, Validity and Reliability of the English 

Version 3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

 

 

Data on Norms 
 



 

Version 4.0                                                                                                                                                                 Page 102 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

Presented in Figure 1, is an example specific to the English S3.0 IDE completed in Ireland, providing 

norms data by gender. 

The samples are all taken from the management communities of large multi-national and Irish 

organisations. This sample is not intended to be representative of Irish people overall; it is however, a 

very useful overview of the Irish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
23

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
24

. 

                               Sample of 1'481 Males      Sample of 1'206 Females 
  Persona                   Persona 

  (Conscious)            (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.33 3.44 3.40 3.40   2.85 3.33 3.73 3.75 

55% 57% 57% 57%   48% 56% 62% 63% 

Figure 1 - A graphical view for the norms of Males vs. Females for the English S3.0 IDE completed in Ireland. 

Reliability: Cronbach-Alpha Coefficients 

                                                      
23

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

24
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
25

.  The analysis of 2’687 English S3.0 IDE completed in Ireland and 

reported in Table 1 shows that the four colours have high Cronbach-Alpha coefficients between 0.90 and 

0.93, providing evidence of excellent reliability. 

N=2’687 
English S3.0 IDE 
completed in Ireland 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.92 0.91 0.90 0.93 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the English S3.0 IDE completed in 

Ireland and reported in Table 2 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.82 and 0.88 for each half 

• Pearson Correlation Coefficients between 0.77 and 0.84 i.e. the 2 halves correlate highly 

N=2'687
English S3.0 IDE completed in 

Ireland

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.85 0.83 0.82 0.88

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.86 0.86 0.83 0.86

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.82 0.77 0.78 0.84

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
 

Validity - Confirmatory Factor Analysis 
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Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the English S3.0 IDE completed in Ireland.   

A two factors solution accounts for 32% of the variance.  Generally factor loadings equal or greater than 

0.30 are considered to meet the minimal level for significance required26.  Using these criteria the 

statistically significant factor loadings have been highlighted with greyed background in the Table 3 

below.  

The two factor solution highlights the bipolarity of those four constructs, as the opposite signs of these 

loadings (negative values highlighted with yellowed background) support the theoretical construct that 

‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for ‘Cool Blue’ and ‘Sunshine 

Yellow’. 

 

English S3.0 IDE 

completed in Ireland

N=2'687 Factor 1 Factor 2

Earth Green
0.52 -0.01

Sunshine Yellow
-0.02 0.50

Cool Blue
0.08 -0.54

Fiery Red
-0.58 0.07

Two factor solution
Average Factor Loadings

 
 

Table 3 – Factor Analysis 

 

                                                      
26  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the English S3.0 IDE completed in Ireland, most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                     

Figure 2 – English S3.0 IDE completed in Ireland – Graph of the 100 items (25 x 4 colours) plotted against the factors 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half, analysis) and construct validity 

(using Factor Analysis) of the English S3.0 IDE completed in Ireland. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

English Version S3.0 of the Insights Discovery Evaluator completed in South Africa 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 

 

This addendum presents key data on the psychometric properties of the English S3.0 version of the 

Insights Discovery Evaluator (IDE) completed in South Africa.   It draws upon an extensive research and 

development programme undertaken between Insights Learning & Development Ltd. and the University 

of Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes 

the reader has first read “An Overview of the Development, Validity and Reliability of the English 

Version 3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Inter-Item correlations 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 
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Data on Norms 
 

Presented in Figure 1, is an example specific to the English S3.0 IDE completed in South Africa, 

providing norms data by gender. 

The samples are all taken from the management communities of large multi-national and South African 

organisations. This sample is not intended to be representative of South African people overall; it is 

however, a very useful overview of the South African clients Insights Learning and development work 

with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
27

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
28

. 

                                 Sample of 465 Males      Sample of 321 Females 
  Persona               Persona 
(Conscious)        (Conscious) 

                    

0

3

6

BLUE GREEN YELOW RED

        

0

3

6

BLUE GREEN YELOW RED

 
3.93 3.48 3.14 3.31   3.93 3.77 3.30 2.84 

65% 58% 52% 55%   65% 63% 55% 47% 

Figure 1 - A graphical view for the norms of Males vs. Females for the English S3.0 IDE completed in South Africa. 

                                                      
27

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

28
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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Reliability: ‘Inter-item’ Correlations   

‘Inter-item’ correlation coefficients have been calculated using the Pearson Product-Moment Correlation.  

This involved creating four colour based ‘25 by 25’ matrices showing the correlation between the 25 

colour items.  In 1991, Robinson et al.
29

 concluded that the mean ‘inter-item’ correlation coefficient 

should equal or exceed 0.30.  

 

The analysis of 789 evaluators performed on the English S3.0 IDE completed in South Africa is reported 

in Table 1 and shows that for the four colours in the evaluator, the average ‘inter-item’ correlation 

coefficient is equal or above 0.30. This provides evidence of the case for reliability.  

 

N = 786 
English S3.0 IDE 
(South Africa)  

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.30 0.36 0.33 0.30 

Minimum 0.08 0.14 0.10 0.08 

Maximum 0.55 0.61 0.52 0.59 

Table 1 – Inter-item correlations 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
30

.  The analysis of 789 English S3.0 IDE completed in South Africa 

and reported in Table 2 shows that the four colours have high Cronbach-Alpha coefficients between 0.92 

and 0.93, providing evidence of excellent reliability. 

N = 786 
English S3.0 IDE 
(South Africa) 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.91 0.93 0.92 0.91 

Table 2 – Cronbach-Alpha coefficients 

                                                      
29

  Robinson, J.P., Shaver, P.R., Wrightsman, L. S (1991) ‘Criteria for Scale Selection and Evaluation In Measure of Personality and 
Social Psychological Attitudes’ Calif: Academic Press, San Diego 

Robinson, J.P., Shaver, P.R. (1973) ‘Measure of Psychological Attitudes’ MI: Survey Research Centre Institute for Social Research, 

University of Michigan 

    DeVellis, R. F. (1991) ‘Scale Development:  Theory and Applications’, Sage Publications, Newbury Park, CA     

    Swailes, S., & McIntyre-Bhatty, T. (2002) ‘The “Belbin” team role inventory: reinterpreting reliability estimates’, Journal of Managerial 

Psychology, 17, 6, 529 – 536 
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Reliability: Split-Half Coefficients 

 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the English S3.0 IDE completed in 

South Africa and reported in Table 3 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.83 and 0.90 for each half 

• Pearson Correlation Coefficients between 0.82 and 0.84 i.e. the 2 halves correlate highly 

 

N = 786

English S3.0 IDE (South Africa)

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.83 0.86 0.84 0.87

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.86 0.90 0.85 0.85

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.84 0.83 0.82 0.84

Tot. N of Items 25 25 25 25

Colour preference

 

Table 3 – Split-Half coefficients 

 

Validity - Confirmatory Factor Analysis 

 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  
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• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the English S3.0 IDE completed in South Africa.   

A two factors solution accounts for 32% of the variance.  Generally factor loadings equal or greater than 

0.30 are considered to meet the minimal level for significance required
31

.  Using these criteria the 

statistically significant factor loadings have been highlighted with greyed background in the Table 4 

below.  

The two factor solution highlights the bipolarity of those four constructs, as the opposite signs of these 

loadings (negative values highlighted with yellowed background) support the theoretical construct that 

‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for ‘Cool Blue’ and ‘Sunshine 

Yellow’. 

 

English S3.0 IDE 

completed in South Africa

N=786
Factor 1 Factor 2

Earth Green
-0.59 -0.01

Sunshine Yellow
0.00 -0.52

Cool Blue
0.05 0.51

Fiery Red
0.55 0.03

Two factor solution
Average Factor Loadings

 
 

Table 4 – Factor Analysis 

 

While Table 4 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the English S3.0 IDE completed in South Africa, most of the 100 items appear in the ‘correct’ 

quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

                                                      
31  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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Figure 2 – English S3.0 IDE completed in South Africa – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Inter-Item correlations, Cronbach Alpha, and Split-Half 

analysis) and construct validity (using Factor Analysis) of the English S3.0 IDE completed in South 

Africa. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

English Version S3.0 completed in the USA of the Insights Discovery Evaluator 
 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 
 

This addendum presents key data on the psychometric properties of the English S3.0 version of the 

Insights Discovery Evaluator (IDE) completed in the USA.   It draws upon an extensive research and 

development programme undertaken between Insights Learning & Development Ltd. and the University 

of Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes 

the reader has first read “An Overview of the Development, Validity and Reliability of the English 

Version 3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Inter-item correlations 

o Cronbach Alpha coefficients 

o Split-half correlations 

o Test – re-test correlations 

• Validity - Factor Analysis 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the English S3.0 IDE completed in the USA, providing 

norms data by gender. 

The samples are all taken from the management communities of large multi-national and American 

organisations. This sample is not intended to be representative of American people overall; it is however, 

a very useful overview of the American clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
32

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
33

. 

                                

                               Sample of 42’730 Males      Sample of 45’051 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

3.63 3.40 3.20 3.46   3.32 3.69 3.55 3.07 

60% 57% 53% 58%   55% 62% 59% 51% 
 

Figure 1 - A graphical view for the norms of Males vs. Females for the English S3.0 IDE completed in the USA 

Reliability: ‘Inter-item’ Correlations   

                                                      
32

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

33
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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‘Inter-item’ correlation coefficients have been calculated using the Pearson Product-Moment Correlation.  

This involved creating four colour based ‘25 by 25’ matrices showing the correlation between the 25 

colour items.  In 1991, Robinson et al.
34

 concluded that the mean ‘inter-item’ correlation coefficient 

should equal or exceed 0.30.  

 

The analysis of 87’781 evaluators performed on the English S3.0 IDE completed in the USA is reported 

in Table 1 and shows that for the four colours in the evaluator, the average ‘inter-item’ correlation 

coefficient is above 0.30. This provides good evidence of the case for reliability.  

 
N=87'781 
English S3.0 IDE 
completed in the USA  

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.32 0.32 0.32 0.34 

Minimum 0.07 0.10 0.03 0.10 

Maximum 0.60 0.60 0.62 0.56 

Table 1 – Inter-item correlations 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit35.  The analysis of 87’781 English S3.0 IDE completed in the USA and 

reported in Table 2 shows that the four colours have high Cronbach-Alpha coefficients between 0.92 and 

0.93, providing evidence of excellent reliability. 

N=87’781 
English S3.0 IDE 
completed in the USA 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.92 0.93 0.92 0.93 

Table 2 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

                                                      
34

  Robinson, J.P., Shaver, P.R., Wrightsman, L. S (1991) ‘Criteria for Scale Selection and Evaluation In Measure of Personality and 
Social Psychological Attitudes’ Calif: Academic Press, San Diego 

Robinson, J.P., Shaver, P.R. (1973) ‘Measure of Psychological Attitudes’ MI: Survey Research Centre Institute for Social Research, 

University of Michigan 

    DeVellis, R. F. (1991) ‘Scale Development:  Theory and Applications’, Sage Publications, Newbury Park, CA     

    Swailes, S., & McIntyre-Bhatty, T. (2002) ‘The “Belbin” team role inventory: reinterpreting reliability estimates’, Journal of Managerial 

Psychology, 17, 6, 529 – 536 
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The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the English S3.0 IDE completed in 

the USA and reported in Table 3 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.84 and 0.89 for each half 

• Pearson Correlation Coefficients between 0.79 and 0.85 i.e. the 2 halves correlate highly 

 

N=87'781

English S3.0 (USA)

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.84 0.84 0.85 0.88

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.86 0.89 0.87 0.86

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.83 0.79 0.83 0.85

Tot. N of Items 25 25 25 25

Colour preference

 

Table 3 – Split-Half coefficients 

 

 

Reliability: Temporal Stability – Test / Re-test Correlations 

The analysis of 87’781 evaluators performed on the English S3.0 IDE completed in the USA is reported 

‘Temporal stability’ or ‘test/re-test’ reliability is determined through the administration of the same 

evaluator across time and it helps us gauge how robust the items are.  A sample of 394 people who 

completed the English IDE twice (with at least 3 months gap) had their original and re-tested colour 

scores assessed through a Pearson correlation analysis.  Reliability is expressed as correlation 

coefficients, ranging from 1 to 0.  Temporal stability tests are generally expected to yield reliability 

coefficients ranging between 0.70 and 0.90.  

The results of the Test / Re-test analysis performed on the four colour scores of the English IDE 

completed in the USA, and reported in Table 4, show a good reliability, translating into Pearsons’ 

correlation coefficients ranging from 0.79 to 0.85. 
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RETEST RETEST RETEST RETEST

Cool Earth Sunshine Fiery
Blue Green Yellow Red

TEST

Cool 0.83 0.07 -0.69 -0.16
Blue

TEST

Earth 0.09 0.79 -0.09 -0.67
Green

TEST

Sunshine -0.71 -0.06 0.85 0.01
Yellow

TEST

Fiery -0.16 -0.67 0.01 0.81
Red

N = 394

 

All correlations in this table are significant at the 0.01 level (2-tailed). 

Table 4 – Test re-test correlation 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the English S3.0 IDE completed in the USA.   

A two factors solution accounts for 34% of the variance.  Generally factor loadings equal or greater than 

0.30 are considered to meet the minimal level for significance required
36

.  Using these criteria the 

statistically significant factor loadings have been highlighted with greyed background in the Table 5 

below.  

                                                      
36  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 



 

Version 4.0                                                                                                                                                                 Page 117 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

The two factor solution highlights the bipolarity of those four constructs, as the opposite signs of these 

loadings (negative values highlighted with yellowed background) support the theoretical construct that 

‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for ‘Cool Blue’ and ‘Sunshine 

Yellow’. 

 

N=87'781

English S3.0 (USA)

Factor 1 Factor 2

Earth Green
0.55 -0.03

Sunshine Yellow
-0.02 0.56

Cool Blue
0.06 -0.54

Fiery Red
-0.58 0.03

Two factor solution

Average Factor Loadings

 
 

Table 5 – Factor Analysis 

 

While Table 5 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the English S3.0 IDE completed in the USA, most of the 100 items appear in the ‘correct’ 

quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 



 

Version 4.0                                                                                                                                                                 Page 118 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

 

                        

Figure 2 – English S3.0 IDE completed in the USA – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Inter-Item correlations, Cronbach Alpha, Split-Half, and Test-

retest analysis) and construct validity (using Factor Analysis) of the English S3.0 IDE completed in the 

USA. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

Finnish Version of the Insights Discovery Evaluator 

 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 

 

This addendum presents key data on the psychometric properties of the Finnish version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Inter-Item correlations 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Finnish IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Finnish 

organisations. This sample is not intended to be representative of Finnish people overall; it is however, a 

very useful overview of the Finnish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)37. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
38

. 

                               Sample of 904 Males               Sample of 1’066 Females 
  Persona                   Persona 

  (Conscious)            (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

3.54 3.03 2.99 3.92   3.53 3.08 3.23 3.50 

59% 50% 50% 65%   59% 51% 54% 58% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Finnish IDE 
 

Reliability: ‘Inter-item’ Correlations   

‘Inter-item’ correlation coefficients have been calculated using the Pearson Product-Moment Correlation.  

This involved creating four colour based ‘25 by 25’ matrices showing the correlation between the 25 

                                                      
37

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

38
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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colour items.  In 1991, Robinson et al.
39

 concluded that the mean ‘inter-item’ correlation coefficient 

should equal or exceed 0.30.  

 

The analysis of 1’970 evaluators performed on the Finnish IDE is reported in Table 1 and shows that for 

the four colours in the evaluator, the average ‘inter-item’ correlation coefficient is equal or above 0.30. 

This provides good evidence of the case for reliability.  

 

N=1’970 
Finnish IDE 

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.31 0.34 0.38 0.38 

Minimum 0.02 0.10 0.02 0.09 

Maximum 0.55 0.70 0.65 0.68 

Table 1 – Inter-item correlations 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit40.  Analysing 1’970 completed Finnish IDE reported in Table 2 shows 

the four colours to have high Cronbach-Alpha coefficients between 0.92 and 0.94, providing evidence of 

excellent reliability. 

 

N=1’970 
Finnish IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.92 0.93 0.94 0.94 

Table 2 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

                                                      
39

  Robinson, J.P., Shaver, P.R., Wrightsman, L. S (1991) ‘Criteria for Scale Selection and Evaluation In Measure of Personality and 
Social Psychological Attitudes’ Calif: Academic Press, San Diego 

Robinson, J.P., Shaver, P.R. (1973) ‘Measure of Psychological Attitudes’ MI: Survey Research Centre Institute for Social Research, 

University of Michigan 

    DeVellis, R. F. (1991) ‘Scale Development:  Theory and Applications’, Sage Publications, Newbury Park, CA     

    Swailes, S., & McIntyre-Bhatty, T. (2002) ‘The “Belbin” team role inventory: reinterpreting reliability estimates’, Journal of Managerial 

Psychology, 17, 6, 529 – 536 
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two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Finnish IDE reported in Table 3 

shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.84 and 0.90 for each half 

• Pearson Correlation Coefficients between 0.82 and 0.88 i.e. the 2 halves correlate highly 

 

N=1'970

Finnish IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.84 0.87 0.87 0.89

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.86 0.87 0.90 0.87

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.82 0.85 0.87 0.88

Tot. N of Items 25 25 25 25

Colour preference

 

Table 3 – Split-Half coefficients 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Finnish IDE.   
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A four factors solution accounts for 44% of the variance, while a two factors solution accounts for 37% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
41

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 4 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

 

Finnish IDE

N=1'970
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

0.56 -0.16 -0.01 -0.11 -0.55 0.11

Sunshine Yellow

-0.08 0.53 -0.32 0.01 0.08 -0.60

Cool Blue

0.04 -0.21 0.52 -0.07 -0.06 0.52

Fiery Red

-0.48 -0.05 -0.08 0.38 0.60 -0.02

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 4 – Factor Analysis 

 

 

While Table 4 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Finnish IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                                                      
41  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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Figure 2 – Finnish IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Inter-Item correlations, Cronbach Alpha and Split-Half analysis) 

and construct validity (using Factor Analysis) of the Finnish IDE. 
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This addendum presents key data on the psychometric properties of the French Canadian version of the 

Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the French Canadian IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and French Canadian 

organisations. This sample is not intended to be representative of French Canadian people overall; it is 

however, a very useful overview of the French Canadian clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data is 

consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women indicated 

a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, m:15.2%). In a 

similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and introverted thinking 

(f:22.9%, 39.4%)42. Rubinstein and Strul found similar gender differences in their study carried out with the 

NEO-PI-R, women had a significantly higher preference for agreeableness and neuroticism attributes that have 

both been linked to the Jungian attitudinal function of feeling
43

. 

                               Sample of 5’370 Males      Sample of 6’427 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

                             

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

3.48 3.47 3.34 3.32   3.31 3.65 3.66 2.91 

58% 58% 56% 55%   55% 61% 61% 49% 

 
 

Figure 1 - A graphical view for the norms of Males vs. Females for the French Canadian S2.1 IDE 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

                                                      
42

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

43
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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commonly accepted inferior limit
44

.  Analysing 11,797 completed French Canadian S2.1 IDE reported in 

Table 1 shows the four colours to have high Cronbach-Alpha coefficients between 0.90 and 0.92, 

providing evidence of excellent reliability. 

N=11’797 
French Canadian 
S2.1 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.91 0.90 0.92 0.92 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the French Canadian IDE reported in 

Table 2 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.82 and 0.85 for each half 

• Pearson Correlation Coefficients between 0.80 and 0.86 i.e. the 2 halves correlate highly 

N=11’797

French Canadian S2.1 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.82 0.82 0.85 0.85

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.84 0.83 0.85 0.84

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.82 0.80 0.86 0.84

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the French Canadian S2.1 IDE.   

A four factors solution accounts for 39% of the variance, while a two factors solution accounts for 32% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
45

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

French Canadian 

S2.1 IDE

N=11’797
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.27 -0.04 0.42 -0.14 0.48 -0.09

Sunshine Yellow

-0.06 -0.29 -0.13 0.48 -0.04 0.56

Cool Blue

-0.10 0.49 0.07 -0.21 0.12 -0.49

Fiery Red

0.48 -0.10 -0.27 -0.03 -0.54 0.04

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 

Table 3 – Factor Analysis 

                                                      
45  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the French Canadian IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – French Canadian S2.1 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the French Canadian S2.1 IDE. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

French Version S2.0 of the Insights Discovery Evaluator 

 

 

Dr. Stephen Benton 

Director of The Business Psychology Centre (bpc), 

The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 

Jack Martin Way, Dundee, DD4 9FF, Scotland, UK 

 

This addendum presents key data on the psychometric properties of the French S2.0 version of the 

Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 
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Data on Norms 
 

Presented in Figure 1, is an example specific to the French S2.0 IDE, providing norms data by gender. 

The samples are all taken from the management communities of large multi-national and French 

organisations. This sample is not intended to be representative of French people overall; it is however, a 

very useful overview of the French clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
46

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
47

. 

                               Sample of 8’671 Males      Sample of 5’764 Females 
  Persona               Persona 
(Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.06 3.37 3.47 3.59   2.93 3.59 3.79 3.09 

51% 56% 58% 60%   49% 60% 63% 51% 

Figure 1 - A graphical view for the norms of Males vs. Females for the French S2.0 IDE 

                                                      
46

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

47
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
48

.  Analysing 14,435 completed French S2.0 IDE reported in Table 1 

shows the four colours to have high Cronbach-Alpha coefficients between 0.87 and 0.92, providing 

evidence of excellent reliability. 

N=14’435 
French S2.0 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.88 0.87 0.91 0.92 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the French IDE reported in Table 2 

shows good coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.75 and 0.87 for each half 

• Pearson Correlation Coefficients between 0.74 and 0.84 i.e. the 2 halves correlate highly 

French S2.0(FRE)

N=14'435

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.75 0.76 0.81 0.87

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.83 0.80 0.85 0.84

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.74 0.75 0.83 0.84

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 
Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the French S2.0 IDE.   

A two factors solution accounts for 29% of the variance.  Generally factor loadings equal or greater than 

0.30 are considered to meet the minimal level for significance required
49

.  Using these criteria the 

statistically significant factor loadings have been highlighted with greyed background in the Table 3 

below.  

The two factor solution highlights the bipolarity of those four constructs, as the opposite signs of these 

loadings (negative values highlighted with yellowed background) support the theoretical construct that 

‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for ‘Cool Blue’ and ‘Sunshine 

Yellow’. 

 

French S2.0(FRE)

N=14'435
Factor 1 Factor 2

Earth Green
-0.44 -0.04

Sunshine Yellow
-0.04 0.52

Cool Blue
-0.07 -0.46

Fiery Red
0.56 0.02

Two factor solution
Average Factor Loadings

 
 

         Table 3 – Factor Analysis 

                                                      
49  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the French IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

 

                       Figure 2 –French S2.0 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the French S2.0 IDE. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

German Version S3.1 of the Insights Discovery Evaluator 

 

 

Dr. Stephen Benton 
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The University of Westminster, 309 Regent Street, London, W1B 2UW, UK 

Dr. Corine van Erkom Schurink 

Director of The Analytical Research Bureau (Pty) Ltd, 

16 Central Avenue, Pinelands 7405, South Africa 

Stewart Desson 

Head of Learning, Insights Learning & Development Ltd, 
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This addendum presents key data on the psychometric properties of the German version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

o Test-retest analysis 

• Validity - Factor Analysis 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the German S3.1 IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and German 

organisations. This sample is not intended to be representative of German people overall; it is however, a 

very useful overview of the German clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data 

is consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women 

indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, 

m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and 

introverted thinking (f:22.9%, 39.4%)50. Rubinstein and Strul found similar gender differences in their 

study carried out with the NEO-PI-R, women had a significantly higher preference for agreeableness and 

neuroticism attributes that have both been linked to the Jungian attitudinal function of feeling
51

. 

                          Sample of 14,070 Males                Sample of 7’387 Females 
  Persona               Persona 
(Conscious)        (Conscious) 

                             

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.45 3.31 3.28 3.50   3.19 3.61 3.65 3.05 

57% 55% 55% 58%   53% 60% 61% 51% 

 

Figure 1 - A graphical view for the norms of Males vs. Females for the German S3.1 IDE 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

                                                      
50

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

51
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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commonly accepted inferior limit
52

.  Analysing 21,417 completed German S3.1 IDE reported in Table 1 

shows the four colours to have high Cronbach-Alpha coefficients between 0.90 and 0.91, providing 

evidence of excellent reliability. 

N=21,417  
German S3.1 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.908 0.909 0.906 0.910 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the German IDE reported in Table 2 

shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.80 and 0.85 for each half 

• Pearson Correlation Coefficients between 0.82 and 0.84 i.e. the 2 halves correlate highly 

N=21'417

German S3.1 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.811 0.801 0.847 0.844

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.849 0.865 0.806 0.828

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.84 0.82 0.83 0.82

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 

Reliability: Temporal Stability – Test / Re-test Correlations 
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‘Temporal stability’ or ‘test/re-test’ reliability is determined through the administration of the same 

evaluator across time and it helps us gauge how robust the items are.  A sample of 437 people who 

completed the German IDE twice (with at least 3 months gap) had their original and re-tested colour 

scores assessed through a Pearson correlation analysis.  Reliability is expressed as correlation 

coefficients, ranging from 1 to 0.  Temporal stability tests are generally expected to yield reliability 

coefficients ranging between 0.70 and 0.90.  

The results of the Test / Re-test analysis performed on the four colour scores of the German IDE, and 

reported in Table 3 show a high reliability, translating into Pearsons’ correlation coefficients ranging 

from 0.81 to 0.84.   

 

RETEST RETEST RETEST RETEST

Cool Earth Sunshine Fiery
Blue Green Yellow Red

TEST

Cool 0.82 -0.33 -0.67 0.24
Blue

TEST

Earth -0.28 0.84 0.09 -0.68
Green

TEST

Sunshine -0.66 0.11 0.81 -0.19
Yellow

TEST

Fiery 0.22 -0.66 -0.21 0.84
Red

N = 437

 

All correlations in this table are significant at the 0.01 level (2-tailed). 

Table 3 – Test re-test correlation 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 
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• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the German S3.1 IDE.   

A four factors solution accounts for 39% of the variance, while a two factors solution accounts for 31% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
53

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 4 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

 

N=21'417

German S3.1 IDE Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

0.53 -0.10 -0.03 -0.07 -0.52 -0.03

Sunshine Yellow

-0.04 0.48 -0.23 0.05 0.07 0.51

Cool Blue

0.00 -0.26 0.48 -0.07 -0.04 -0.52

Fiery Red

-0.44 -0.01 -0.14 0.30 0.52 0.09

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 

Table 4 – Factor Analysis 

 

While Table 4 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the German IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

                                                      
53  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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Figure 2 – German S3.1 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha, Split-Half analysis and Test-retest analysis) 

and construct validity (using Factor Analysis) of the German S3.1 IDE. 
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This addendum presents key data on the psychometric properties of the Italian version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the Italian Version R2 IDE, providing norms data by 

gender. 

The samples are all taken from the management communities of large multi-national and Italian 

organisations. This sample is not intended to be representative of Italian people overall; it is however, a 

very useful overview of the Italian clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
54

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
55

. 

 

                               Sample of 2’865 Males      Sample of 1’095 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.04 3.21 3.64 3.70   2.81 3.22 3.90 3.61 

51% 54% 61% 62%   47% 54% 65% 60% 
 

Figure 1 - A graphical view for the norms of Males vs. Females for the Italian R2 IDE 

Reliability: Cronbach-Alpha Coefficients 

                                                      
54

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

55
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 

0

3

6

BLUE GREEN YELOW RED

0

3

6

BLUE GREEN YELOW RED



 

Version 4.0                                                                                                                                                                 Page 143 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
56

.  Analysing 3’960 completed Italian R2 IDE reported in Table 1 

shows the four colours to have high Cronbach-Alpha coefficients between 0.80 and 0.90, providing 

evidence of excellent reliability. 

N=3’960 
Italian R2 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.85 0.80 0.89 0.90 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Italian IDE reported in Table 2 

shows acceptable coefficients for the IDE (although the ‘Earth Green’ colour preference is border line), 

with coefficients being:  

• Cronbach-Alpha Coefficients between 0.67 and 0.84 for each half 

• Pearson Correlation Coefficients between 0.70 and 0.82 i.e. the 2 halves correlate highly 

N=3'960

Italian R2 (ITA)

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.72 0.67 0.79 0.84

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.76 0.69 0.82 0.80

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.75 0.70 0.77 0.82

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Italian R2 IDE.   

A four factors solution accounts for 33% of the variance, while a two factors solution accounts for 25% 

of the variance. Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
57

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

Italian R2 (ITA)

N=3'960
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.06 -0.17 0.32 -0.10 -0.34 -0.04

Sunshine Yellow

0.49 -0.01 -0.08 -0.12 0.02 0.49

Cool Blue

-0.28 -0.05 0.12 0.31 -0.09 -0.40

Fiery Red

-0.03 0.42 -0.30 -0.06 0.52 0.02

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
57  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Italian IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Italian R2 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Italian R2 IDE. 
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This addendum presents key data on the psychometric properties of the Japanese version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the Japanese IDE, providing norms data by gender. 

The samples are all taken from the management communities of large multi-national and Japanese 

organisations. This sample is not intended to be representative of Japanese people overall; it is however, a 

very useful overview of the Japanese clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
58

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling59. 

                               Sample of 330 Males                    Sample of 147 Females 
  Persona                   Persona 

  (Conscious)            (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

3.47 3.74 3.02 3.08   3.26 4.08 3.30 2.69 

58% 62% 50% 51%   54% 68% 55% 45% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Japanese IDE 

Reliability: Cronbach-Alpha Coefficients 

                                                      
58

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

59
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
60

.  Analysing 477 completed Japanese IDE reported in Table 1 shows 

the four colours to have high Cronbach-Alpha coefficients between 0.85 and 0.91, providing evidence of 

excellent reliability. 

N=477 
Japanese IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.90 0.85 0.90 0.91 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Japanese IDE reported in Table 

2 shows reliable coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.73 and 0.85 for each half 

• Pearson Correlation Coefficients between 0.72 and 0.83 i.e. the 2 halves correlate highly 

N=477

Japanese IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.81 0.73 0.85 0.84

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.83 0.73 0.83 0.80

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.78 0.72 0.83 0.80

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Japanese IDE.   

A four factors solution accounts for 38% of the variance, while a two factors solution accounts for 30% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
61

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

Japanese IDE

N=477 Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.06 -0.27 -0.03 0.33 -0.01 -0.41

Sunshine Yellow

0.49 -0.02 -0.27 0.00 0.54 -0.01

Cool Blue

-0.25 -0.08 0.45 -0.02 -0.48 -0.07

Fiery Red

0.00 0.50 -0.06 -0.16 0.05 0.50

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
61  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Japanese IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Japanese IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Japanese IDE. 
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This addendum presents key data on the psychometric properties of the Norwegian (Bokmal) R22 version 

of the Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development 

programme undertaken between Insights Learning & Development Ltd. and the University of 

Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes the 

reader has first read “An Overview of the Development, Validity and Reliability of the English Version 

3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Inter-Item correlations 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the Norwegian (Bokmal) R22 IDE, providing norms data by 

gender. 

The samples are all taken from the management communities of large multi-national and Norwegian 

organisations. This sample is not intended to be representative of Norwegian people overall; it is however, a 

very useful overview of the Norwegian clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data is 

consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women 

indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, 

m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and 

introverted thinking (f:22.9%, 39.4%)
62

. Rubinstein and Strul found similar gender differences in their study 

carried out with the NEO-PI-R, women had a significantly higher preference for agreeableness and 

neuroticism attributes that have both been linked to the Jungian attitudinal function of feeling63. 

                               Sample of 676 Males                Sample of 490 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 

3.15 3.40 3.49 3.67   3.06 3.60 3.78 3.23 

52% 57% 58% 61%   51% 60% 63% 54% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Norwegian (Bokmal) R22 IDE 
 

Reliability: ‘Inter-item’ Correlations   

                                                      
62

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

63
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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‘Inter-item’ correlation coefficients have been calculated using the Pearson Product-Moment Correlation.  

This involved creating four colour based ‘25 by 25’ matrices showing the correlation between the 25 

colour items.  In 1991, Robinson et al.
64

 concluded that the mean ‘inter-item’ correlation coefficient 

should equal or exceed 0.30.  

 

The analysis of 1’166 evaluators performed on the Norwegian (Bokmal) R22 IDE is reported in Table 1 

and shows that for the four colours in the evaluator, the average ‘inter-item’ correlation coefficient is 

equal or above 0.30. This provides evidence of the case for reliability.  

 

N=1'166 
Norwegian R22 IDE 

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.30 0.30 0.30 0.36 

Minimum 0.03 0.10 0.03 0.14 

Maximum 0.54 0.55 0.60 0.72 

Table 1 – Inter-item correlations 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit65.  Analysing 1’166 completed Norwegian (Bokmal) R22 IDE reported 

in Table 2 shows the four colours to have high Cronbach-Alpha coefficients between 0.88 and 0.91, 

providing evidence of excellent reliability. 

 

N=1'166 
Norwegian R22 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.91 0.91 0.91 0.93 

Table 2 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

                                                      
64

  Robinson, J.P., Shaver, P.R., Wrightsman, L. S (1991) ‘Criteria for Scale Selection and Evaluation In Measure of Personality and 
Social Psychological Attitudes’ Calif: Academic Press, San Diego 

Robinson, J.P., Shaver, P.R. (1973) ‘Measure of Psychological Attitudes’ MI: Survey Research Centre Institute for Social Research, 

University of Michigan 

    DeVellis, R. F. (1991) ‘Scale Development:  Theory and Applications’, Sage Publications, Newbury Park, CA     

    Swailes, S., & McIntyre-Bhatty, T. (2002) ‘The “Belbin” team role inventory: reinterpreting reliability estimates’, Journal of Managerial 

Psychology, 17, 6, 529 – 536 
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The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Norwegian (Bokmal) R22 IDE 

reported in Table 3 shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.82 and 0.87 for each half 

• Pearson Correlation Coefficients between 0.77 and 0.83 i.e. the 2 halves correlate highly 

 

N=1'166

Norwegian R22 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.83 0.84 0.82 0.89

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.86 0.85 0.87 0.86

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.80 0.80 0.77 0.83

Tot. N of Items 25 25 25 25

Colour preference

 

Table 3 – Split-Half coefficients 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 
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The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Norwegian (Bokmal) R22 IDE.   

A four factors solution accounts for 34% of the variance, while a two factors solution accounts for 27% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
66

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 4 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

 

Norwegian R22 IDE

N=1'166
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.30 -0.02 0.47 -0.06 0.52 -0.05

Sunshine Yellow

0.02 -0.28 -0.10 0.47 -0.04 0.53

Cool Blue

-0.14 0.48 0.04 -0.24 0.13 -0.52

Fiery Red

0.50 -0.17 -0.30 -0.05 -0.58 0.11

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 4 – Factor Analysis 

 

While Table 4 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Norwegian (Bokmal) R22 IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

                                                      
66  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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Figure 2 – Norwegian (Bokmal) R22 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Inter-Item correlations, Cronbach Alpha and Split-Half analysis) 

and construct validity (using Factor Analysis) of the Norwegian (Bokmal) R22 IDE. 
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Polish Version of the Insights Discovery Evaluator 
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This addendum presents key data on the psychometric properties of the Polish version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Inter-Item correlations 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Polish IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Polish 

organisations. This sample is not intended to be representative of Polish people overall; it is however, a 

very useful overview of the Polish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)67. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
68

. 

                               Sample of 1’108 Males      Sample of 1’169 Females 
  Persona                   Persona 

  (Conscious)            (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

3.35 3.66 2.95 3.41   3.13 3.83 3.34 2.99 

56% 61% 49% 57%   52% 64% 56% 50% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Polish IDE 
 

Reliability: ‘Inter-item’ Correlations   

‘Inter-item’ correlation coefficients have been calculated using the Pearson Product-Moment Correlation.  

This involved creating four colour based ‘25 by 25’ matrices showing the correlation between the 25 

                                                      
67

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

68
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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colour items.  In 1991, Robinson et al.
69

 concluded that the mean ‘inter-item’ correlation coefficient 

should equal or exceed 0.30.  

 

The analysis of 2’277 evaluators performed on the Polish IDE is reported in Table 1 and shows that for 

the four colours in the evaluator, the average ‘inter-item’ correlation coefficient is equal or above 0.30. 

This provides evidence of the case for reliability.  

 

N=2’277 
Polish IDE 

 
Colour preference 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Mean 0.34 0.30 0.36 0.32 

Minimum 0.07 0.07 0.06 0.01 

Maximum 0.55 0.54 0.63 0.55 

Table 1 – Inter-item correlations 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit70.  Analysing 2’277 completed Polish IDE reported in Table 2 shows 

the four colours to have high Cronbach-Alpha coefficients between 0.91 and 0.93, providing evidence of 

excellent reliability. 

 

N=2’277 
Polish IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.93 0.91 0.91 0.93 

Table 2 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

                                                      
69

  Robinson, J.P., Shaver, P.R., Wrightsman, L. S (1991) ‘Criteria for Scale Selection and Evaluation In Measure of Personality and 
Social Psychological Attitudes’ Calif: Academic Press, San Diego 

Robinson, J.P., Shaver, P.R. (1973) ‘Measure of Psychological Attitudes’ MI: Survey Research Centre Institute for Social Research, 

University of Michigan 

    DeVellis, R. F. (1991) ‘Scale Development:  Theory and Applications’, Sage Publications, Newbury Park, CA     

    Swailes, S., & McIntyre-Bhatty, T. (2002) ‘The “Belbin” team role inventory: reinterpreting reliability estimates’, Journal of Managerial 

Psychology, 17, 6, 529 – 536 
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two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Polish IDE reported in Table 3 

shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.83 and 0.88 for each half 

• Pearson Correlation Coefficients between 0.81 and 0.86 i.e. the 2 halves correlate highly 

 

N=2'277

Polish IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.86 0.82 0.88 0.88

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.87 0.84 0.87 0.83

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.86 0.81 0.85 0.85

Tot. N of Items 25 25 25 25

Colour preference

 

Table 3 – Split-Half coefficients 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Polish IDE.   
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A four factors solution accounts for 41% of the variance, while a two factors solution accounts for 34% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
71

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 4 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

 

Polish IDE

N=2'277
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green
-0.10 0.51 -0.13 -0.06 -0.06 -0.50

Sunshine Yellow
0.60 -0.02 0.05 -0.10 0.59 0.01

Cool Blue
-0.45 0.01 -0.08 0.38 -0.56 -0.06

Fiery Red
-0.04 -0.43 0.35 -0.17 0.04 0.56

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 4 – Factor Analysis 

 

 

While Table 4 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Polish IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                                                      
71  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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Figure 2 – Polish IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Inter-Item correlations, Cronbach Alpha and Split-Half analysis) 

and construct validity (using Factor Analysis) of the Polish IDE. 
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This addendum presents key data on the psychometric properties of the Portuguese ‘Brazilian’ POR2 

version of the Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development 

programme undertaken between Insights Learning & Development Ltd. and the University of 

Westminster, aimed at the development of a psychometrically robust evaluator.  This paper assumes the 

reader has first read “An Overview of the Development, Validity and Reliability of the English Version 

3.0 of the Insights Discovery Evaluator” produced at the University of Westminster’s Business 

Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability - Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the Portuguese ‘Brazilian’ POR2 IDE, providing norms data 

by gender. 

The samples are all taken from the management communities of large multi-national and Brazilian 

organisations. This sample is not intended to be representative of Brazilian people overall; it is however, a 

very useful overview of the Brazilian clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data is 

consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women 

indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, 

m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and 

introverted thinking (f:22.9%, 39.4%)
72

. Rubinstein and Strul found similar gender differences in their study 

carried out with the NEO-PI-R, women had a significantly higher preference for agreeableness and 

neuroticism attributes that have both been linked to the Jungian attitudinal function of feeling73. 

                               Sample of 2’585 Males    Sample of 1’421 Females 
 Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

3.22 3.42 3.33 3.97   2.90 3.46 3.61 3.87 

54% 57% 55% 66%   48% 58% 60% 65% 

 

Figure 1 - A graphical view for the norms of Males vs. Females for the Portuguese ‘Brazilian’ POR2 IDE 

Reliability: Cronbach-Alpha Coefficients 

                                                      
72

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

73
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit74.  Analysing 4’011 completed Portuguese ‘Brazilian’ POR2 IDE 

reported in Table 1 shows the four colours to have high Cronbach-Alpha coefficients between 0.75 and 

0.88, providing evidence of good reliability. 

 

N=4’011 
Portuguese 
‘Brazilian’ POR2 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.83 0.75 0.88 0.87 

Table 1 – Cronbach-Alpha coefficients 

Validity - Confirmatory Factor Analysis 

 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Portuguese ‘Brazilian’ POR2 IDE.   

A two factors solution accounts for 22% of the variance.  Generally factor loadings equal or greater than 

0.30 are considered to meet the minimal level for significance required
75

.  Using these criteria the 

statistically significant factor loadings have been highlighted with greyed background in the Table 2 

below.  

                                                      
 
75  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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The two factor solution highlights the bipolarity of those four constructs, as the opposite signs of these 

loadings (negative values highlighted with yellowed background) support the theoretical construct that 

‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for ‘Cool Blue’ and ‘Sunshine 

Yellow’. 

Portuguese 'Brazilian' 

POR2

N=4'011
Factor 1 Factor 2

Earth Green
-0.04 -0.29

Sunshine Yellow
0.47 -0.04

Cool Blue
-0.39 -0.07

Fiery Red
-0.02 0.47

Two factor solution
Average Factor Loadings

 
 

Table 2 – Factor Analysis 

While Table 2 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Portuguese ‘Brazilian’ IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   
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Figure 2 – Portuguese ‘Brazilian’ POR2 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha analysis) and construct validity (using Factor 

Analysis) of the Portuguese ‘Brazilian’ POR2 IDE. 
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This addendum presents key data on the psychometric properties of the Portuguese PIR2 version of the 

Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Portuguese PIR2 IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Portuguese 

organisations. This sample is not intended to be representative of Portuguese people overall; it is however, a 

very useful overview of the Portuguese clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data is 

consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women 

indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, 

m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and 

introverted thinking (f:22.9%, 39.4%)76. Rubinstein and Strul found similar gender differences in their study 

carried out with the NEO-PI-R, women had a significantly higher preference for agreeableness and 

neuroticism attributes that have both been linked to the Jungian attitudinal function of feeling
77

. 

 

                               Sample of 172 Males                Sample of 304 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

                             

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

3.12 3.53 3.47 3.76   2.94 3.63 3.67 3.65 

52% 59% 58% 63%   49% 61% 61% 61% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Portuguese PIR2 IDE 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

                                                      
76

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

77
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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commonly accepted inferior limit
78

.  Analysing 476 completed Portuguese PIR2 IDE reported in Table 1 

shows the four colours to have high Cronbach-Alpha coefficients between 0.84 and 0.91, providing 

evidence of excellent reliability. 

N=476 
Portuguese PIR IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.86 0.84 0.89 0.91 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Portuguese IDE reported in 

Table 2 shows reliable coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.72 and 0.86 for each half 

• Pearson Correlation Coefficients between 0.71 and 0.81 i.e. the 2 halves correlate highly 

N=476

Portuguese PIR2 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.72 0.73 0.79 0.80

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.80 0.72 0.86 0.81

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.75 0.71 0.81 0.74

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Portuguese PIR2 IDE.   

A four factors solution accounts for 32% of the variance, while a two factors solution accounts for 25% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
79

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

Portuguese PIR2 IDE

N=476
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.26 -0.02 -0.01 0.35 -0.04 -0.39

Sunshine Yellow

-0.05 0.47 -0.25 -0.08 0.53 -0.02

Cool Blue

-0.03 -0.28 0.36 0.01 -0.44 -0.03

Fiery Red

0.48 -0.04 -0.05 -0.11 -0.01 0.48

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
79  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Portuguese IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Portuguese PIR2 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Portuguese PIR2 IDE. 
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Country Specific Addendum: The Development, Validity and Reliability of the 

Spanish ‘Mexican’ Version S1.0 of the Insights Discovery Evaluator 
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This addendum presents key data on the psychometric properties of the Spanish ‘Mexican’ version of the 

Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 

Data on Norms 
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Presented in Figure 1, is an example specific to the Spanish ‘Mexican’ IDE, providing norms data by 

gender. 

The samples are all taken from the management communities of large multi-national and Mexican 

organisations. This sample is not intended to be representative of Mexican people overall; it is however, a 

very useful overview of the Mexican clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data 

is consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women 

indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, 

m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and 

introverted thinking (f:22.9%, 39.4%)
80

. Rubinstein and Strul found similar gender differences in their 

study carried out with the NEO-PI-R, women had a significantly higher preference for agreeableness and 

neuroticism attributes that have both been linked to the Jungian attitudinal function of feeling81. 

 

                               Sample of 3’881 Males      Sample of 3’233 Females 
  Persona                   Persona 

  (Conscious)            (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

3.40 3.61 3.33 3.50   3.15 3.73 3.56 3.31 

57% 60% 56% 58%   52% 62% 59% 55% 
 

Figure 1 - A graphical view for the norms of Males vs. Females for the Spanish ‘Mexican’ S1.0 IDE 
 

Reliability: Cronbach-Alpha Coefficients 

                                                      
80

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

81
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

commonly accepted inferior limit
82

.  Analysing 7’114 completed Spanish ‘Mexican’ S1.0 IDE reported in 

Table 1 shows the four colours to have high Cronbach-Alpha coefficients between 0.87 and 0.89, 

providing evidence of excellent reliability. 

N=7’114 
Spanish (Mexico) 
S1.0 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.89 0.87 0.89 0.88 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Spanish ‘Mexican’ IDE reported 

in Table 2 shows reliable coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.76 and 0.82 for each half 

• Pearson Correlation Coefficients between 0.74 and 0.81 i.e. the 2 halves correlate highly 

N=7’114

Spanish (Mexico) S1.0 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.79 0.76 0.80 0.81

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.81 0.81 0.82 0.76

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.80 0.74 0.81 0.76

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Spanish ‘Mexican’ S1.0 IDE.   

A four factors solution accounts for 32% of the variance, while a two factors solution accounts for 25% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
83

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

 

Spanish (Mexico) 

S1.0 IDE

N=7’114 Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

0.44 -0.08 -0.03 -0.18 -0.02 -0.46

Sunshine Yellow

-0.05 -0.24 0.45 -0.05 -0.49 0.00

Cool Blue

-0.03 0.47 -0.20 0.03 0.47 0.04

Fiery Red

-0.28 -0.05 -0.10 0.39 0.05 0.46

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 

Table 3 – Factor Analysis 

                                                      
83  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Spanish ‘Mexican’ IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

Figure 2 – Spanish ‘Mexican’ S1.0 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Spanish ‘Mexican’ S1.0 IDE. 
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This addendum presents key data on the psychometric properties of the Spanish S1.3 version of the 

Insights Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Spanish S1.3 IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Spanish 

organisations. This sample is not intended to be representative of Spanish people overall; it is however, a 

very useful overview of the Spanish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for certain 

colours, it does not correlate or necessarily relate to how well they do their job or how capable they are of 

fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This data 

is consistent with other instruments that suggest gender differences in personality. Hammer and Mitchell’s 

research done on the distribution of MBTI types by ethnicity and gender in the US show that women 

indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling (f:29.9%, 

m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, m:29.2%) and 

introverted thinking (f:22.9%, 39.4%)84. Rubinstein and Strul found similar gender differences in their 

study carried out with the NEO-PI-R, women had a significantly higher preference for agreeableness and 

neuroticism attributes that have both been linked to the Jungian attitudinal function of feeling
85

. 

 

                               Sample of 3’408 Males      Sample of 1’984 Females 
  Persona               Persona 

  (Conscious)        (Conscious) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

3.40 3.61 3.33 3.50   3.15 3.73 3.56 3.31 

57% 60% 56% 58%   52% 62% 59% 55% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Spanish S1.3 IDE 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

                                                      
84

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
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commonly accepted inferior limit
86

.  Analysing 5’392 completed Spanish S1.3 IDE reported in Table 1 

shows the four colours to have high Cronbach-Alpha coefficients between 0.88 and 0.91, providing 

evidence of excellent reliability. 

N=5’392 
Spanish S1.3 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.91 0.88 0.91 0.91 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Spanish IDE reported in Table 2 

shows high coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.77 and 0.85 for each half 

• Pearson Correlation Coefficients between 0.77 and 0.82 i.e. the 2 halves correlate highly 

N=5'392

Spain S1.3 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.80 0.77 0.82 0.85

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.83 0.82 0.83 0.81

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.81 0.77 0.82 0.81

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Spanish S1.3 IDE.   

A four factors solution accounts for 34% of the variance, while a two factors solution accounts for 27% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
87

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

 

Spain S1.3 IDE

N=5'392
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

0.45 -0.05 -0.03 -0.20 -0.02 0.46

Sunshine Yellow

-0.04 0.49 -0.22 -0.06 0.52 0.01

Cool Blue

0.02 -0.27 0.45 0.00 -0.49 0.05

Fiery Red

-0.33 -0.06 -0.14 0.40 0.02 -0.52

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
87  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Spanish IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Spanish S1.3 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Spanish S1.3 IDE. 
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This addendum presents key data on the psychometric properties of the Danish version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Cronbach Alpha coefficients 

o Split-half correlations 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Danish IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Danish 

organisations. This sample is not intended to be representative of Swedish people overall; it is however, a 

very useful overview of the Swedish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)
88

. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
89

. 

                               Sample of 725 Males                     Sample of 768 Females 

  Persona                   Persona 
  (Conscious)            (Conscious) 

                             

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 

3.15 3.86 3.28 3.37   2.98 4.16 3.53 3.01 

53% 64% 55% 56%   50% 69% 59% 50% 

Figure 1 - A graphical view for the norms of Males vs. Females for the Swedish IDE 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 

                                                      
88

 Hammer, A. L., Mitchell, W.D. (1996) The Distribution of MBTI Types In the US by Gender and Ethnic Group, Journal of 
Psychological Type, Vol.37, 2 – 15. 

89
Rubinstein, G., Strul, S. (2006) The Five Factor Model (FFM) Among Four Groups of Male and Female Professionals, Journal of 

Research in Personality, Vol. 41, 931-937 
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commonly accepted inferior limit
90

.  Analysing 1’493 completed Swedish IDE reported in Table 1 shows 

the four colours to have high Cronbach-Alpha coefficients between 0.90 and 0.91, providing evidence of 

excellent reliability. 

N=1’493 
Swedish IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.91 0.90 0.90 0.90 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Swedish IDE reported in Table 2 

shows very reliable coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.81 and 0.85 for each half 

• Pearson Correlation Coefficients between 0.78 and 0.83 i.e. the 2 halves correlate highly 

N=1'493

Swedish IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.84 0.81 0.83 0.83

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.85 0.84 0.82 0.81

N of Items 12 12 12 12

Pearson Correlation 

coefficient between halves 0.83 0.78 0.82 0.83

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 

                                                      
 



 

Version 4.0                                                                                                                                                                 Page 186 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

Validity - Confirmatory Factor Analysis 

Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Swedish IDE.   

A four factors solution accounts for 37% of the variance, while a two factors solution accounts for 30% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
91

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

N=1'493

Swedish IDE Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.03 0.51 -0.16 0.01 -0.01 0.51

Sunshine Yellow

0.53 -0.06 0.08 -0.04 0.50 -0.07

Cool Blue

-0.45 -0.01 -0.12 0.31 -0.54 0.07

Fiery Red

0.04 -0.35 0.32 -0.22 0.12 -0.49

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
91  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 
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While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Swedish IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

 

                        

Figure 2 – Swedish IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Swedish IDE. 
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This addendum presents key data on the psychometric properties of the Turkish R2 version of the Insights 

Discovery Evaluator (IDE).   It draws upon an extensive research and development programme 

undertaken between Insights Learning & Development Ltd. and the University of Westminster, aimed at 

the development of a psychometrically robust evaluator.  This paper assumes the reader has first read “An 

Overview of the Development, Validity and Reliability of the English Version 3.0 of the Insights 

Discovery Evaluator” produced at the University of Westminster’s Business Psychology Centre (bpc).   

This report presents information covering reliability and validity.  Key statistics have been computed on: 

• Norms data by gender 

• Reliability 

o Split-half correlations 

o Cronbach Alpha coefficients 

• Validity - Factor Analysis 

 

 

Data on Norms 
 

Presented in Figure 1, is an example specific to the Turkish R2 IDE, providing norms data by gender. 
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The samples are all taken from the management communities of large multi-national and Turkish 

organisations. This sample is not intended to be representative of Turk people overall; it is however, a 

very useful overview of the Turkish clients Insights Learning and development work with.   

Please note that while this data indicates that people of a certain gender tend to have a preference for 

certain colours, it does not correlate or necessarily relate to how well they do their job or how capable 

they are of fulfilling a particular role. 

On average, females have lower scores for blue and red, and higher scores for green and yellow. This 

data is consistent with other instruments that suggest gender differences in personality. Hammer and 

Mitchell’s research done on the distribution of MBTI types by ethnicity and gender in the US show that 

women indicated a higher preference for extraverted feeling (f:31.1%, m:16.2%) and introverted feeling 

(f:29.9%, m:15.2%). In a similar vein men showed a preference for extraverted thinking (f:15.9%, 

m:29.2%) and introverted thinking (f:22.9%, 39.4%)92. Rubinstein and Strul found similar gender 

differences in their study carried out with the NEO-PI-R, women had a significantly higher preference for 

agreeableness and neuroticism attributes that have both been linked to the Jungian attitudinal function of 

feeling
93

. 

                                    

                                   Sample of 763 Males        Sample of 709 Females 
 

  Persona                      Persona 
(Conscious)               (Conscious) 

                    

0

3
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BLUE GREEN YELOW RED

        

0

3

6

BLUE GREEN YELOW RED

 
3.91 3.32 3.37 3.60   3.68 3.44 3.65 3.36 

65% 55% 56% 60%   61% 57% 61% 56% 

 

Figure 1 - A graphical view for the norms of Males vs. Females for the Turkish R2 IDE 

Reliability: Cronbach-Alpha Coefficients 

This coefficient measures the error variance on the average inter-item correlation.  When the error 

variance is low, which is desirable, the alpha coefficient approaches 1.0.  A value of 0.70 is the 
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Psychological Type, Vol.37, 2 – 15. 
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Research in Personality, Vol. 41, 931-937 
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commonly accepted inferior limit
94

.  Analysing 1,472 completed Turkish R2 IDE reported in Table 1 

shows the four colours to have high Cronbach-Alpha coefficients between 0.86 and 0.89, providing 

evidence of excellent reliability. 

N = 1,472 
Turkish R2 IDE 

 

Colour preference 
 

 Cool 
Blue 

Earth 
Green 

Sunshine 
Yellow 

Fiery 
Red 

Cronbach-Alpha 
Coefficients 

0.86 0.86 0.89 0.87 

Table 1 – Cronbach-Alpha coefficients 

Reliability: Split-Half Coefficients 

The final measure of internal consistency that supports the case for reliability is the ‘split-half’ measure.  

In split-half reliability we randomly divide all items that are thought to measure the same construct into 

two sets e.g. we create two sets of Fiery Red items.  We test the evaluator on a sample of people and 

compute the total score for each randomly divided half.  The split-half assessment of reliability is based 

on how well these two total scores correlate. 

The split-half measures for the IDE were achieved by splitting the 25 frames into two groups of 12 and 

13.  The colour results are computed for each of the two groups and then correlated.  A high correlation 

suggests high reliability i.e. the higher the association (correlation coefficient) between the two data sub-

sets, the higher the internal consistency of the scale.  The analysis of the Turkish IDE reported in Table 2 

shows good coefficients for the IDE, with coefficients being:  

• Cronbach-Alpha Coefficients between 0.74 and 0.81 for each half 

• Pearson Correlation Coefficients between 0.75 and 0.79 i.e. the 2 halves correlate highly 

N = 1'472

Turkish R 2 IDE

Cool Earth Sunshine Fiery

Blue Green Yellow Red

Part 1 Cronbach-Alpha coefficient 0.80 0.77 0.80 0.81

N of Items 13 13 13 13

Part 2 Cronbach-Alpha coefficient 0.81 0.74 0.81 0.74

N of Items 12 12 12 12
Pearson Correlation 

coefficient between halves 0.79 0.75 0.79 0.76

Tot. N of Items 25 25 25 25

Colour preference

 

Table 2 – Split-Half coefficients 
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Validity - Confirmatory Factor Analysis 
Confirmatory Factor Analysis was used to test the hypothesized factor structure of the Insights Discovery 

model.  Specifically, it is hypothesized that the four sets of 25 colour based items in the IDE, should load 

onto the factors such that: 

• The polar opposite nature of the ‘Fiery Red’ vs. ‘Earth Green’ items is apparent 

• The polar opposite nature of the ‘Sunshine Yellow’ vs. ‘Cool Blue’ items is apparent 

• ‘Fiery Red’ items should not load significantly onto any factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Earth Green’ items should not load significantly onto a factor that ‘Cool Blue’ and/or ‘Sunshine 

Yellow’ items load onto  

• ‘Sunshine Yellow’ items should not load significantly onto any factor that ‘Fiery Red’ and/or ‘Earth 

Green’ items load onto 

• ‘Cool Blue’ items should not load significantly onto a factor that ‘Fiery Red’ and/or ‘Earth Green’ items 

load onto 

The results that follow successfully confirm this hypothesized structure and offer evidence for the 

construct validity of the Turkish R2 IDE.   

A four factors solution accounts for 34% of the variance, while a two factors solution accounts for 26% 

of the variance.  Generally factor loadings equal or greater than 0.30 are considered to meet the minimal 

level for significance required
95

.  Using these criteria the statistically significant factor loadings have been 

highlighted with greyed background in the Table 3 below.  

The four factor solution highlights the presence of the four constructs (translating into the four colour 

preferences), while the two factor solution highlights the bipolarity of those four constructs, as the 

opposite signs of these loadings (negative values highlighted with yellowed background) support the 

theoretical construct that ‘Fiery Red’ and ‘Earth Green’ are polar opposites.  The same holds true for 

‘Cool Blue’ and ‘Sunshine Yellow’. 

N=1,472

Turkish R 2 IDE
Factor 1 Factor 2 Factor 3 Factor 4 Factor 1 Factor 2

Earth Green

-0.12 -0.27 0.34 -0.11 -0.59 -0.01

Sunshine Yellow

0.48 0.10 0.01 -0.15 0.00 -0.52

Cool Blue

-0.26 -0.02 0.02 0.38 0.05 0.51

Fiery Red

-0.10 0.37 -0.28 -0.05 0.55 0.03

Average Factor Loadings Average Factor Loadings

Four factor solution Two factor solution

 
 

Table 3 – Factor Analysis 

                                                      
95  Hair, J.F., Anderson, R.E., Tatham, R.L., Black, W.C., (1998) ‘Multivariate Data Analysis’, 5th ed, Prentice-Hall, Inc. 



 

Version 4.0                                                                                                                                                                 Page 192 of 192  

Issued by the University of Westminster’s Business Psychology Centre 22nd December 2005 www.wmin.ac.uk/sshl/page-339 

 

While Table 3 reports an average of the factor loadings, it is also possible to report the factor loadings for 

each of the 100 items in the IDE in the form of a scatter plot (both diagonal scales range from 0.8 to 

minus 0.8, with the axis crossing at zero).  Based on the two factor solution Figure 2 shows the factor 

loadings onto all 100 items. The data has been superimposed onto the Insights Discovery Wheel.  In the 

case of the Turkish IDE most of the 100 items appear in the ‘correct’ quadrant.  

This item level data provides further evidence of the bi-polar nature of the colour scores and the construct 

validity of the model.   

 

 

                        

Figure 2 – Turkish S2.1 IDE – Graph of the 100 items (25 x 4 colours) plotted against the factors 

 

 

Conclusion 

In conjunction with the detailed analysis of the English version of the IDE, this brief paper offers good 

evidence of the internal reliability (using Cronbach Alpha and Split-Half analysis) and construct validity 

(using Factor Analysis) of the Turkish R2 IDE. 
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lELDS฀OF฀PERFORMANCE฀PSYCHOLOGY�฀INCLUDING฀ORGANIZATIONAL฀COMMUNICATION฀�!LLEN฀�฀
"ROCK�฀�����฀(IRSH฀�฀+UMMEROW�฀����	�฀DECISION฀MAKING฀�.UTT�฀����	�฀LEADERSHIP฀
�!TWATER฀�฀9AMMARINO�฀�����฀2OUSH฀�฀!TWATER�฀����	�฀MANAGEMENT฀�'ARDNER฀�฀
-ARTINKO�฀�����฀7ALCK�฀����A	�฀AS฀WELL฀AS฀TEAM฀BUILDING฀IN฀BUSINESS฀�-C#AULLEY�฀
����	�฀'IVEN฀THE฀EMPHASIS฀WITHIN฀THIS฀MODEL฀ON฀UNDERSTANDING฀SELF฀�CF�฀2OGERS�฀
�����฀����	฀AND฀OTHERS฀AS฀A฀MEANS฀TOWARD฀FACILITATING฀EFFECTIVE฀INTERPERSONAL฀COM

MUNICATION�฀IT฀WOULD฀APPEAR฀TO฀HAVE฀PARTICULAR฀RELEVANCE฀FOR฀THOSE฀CONCERNED฀WITH฀
ENHANCING฀GROUP฀DYNAMICS฀IN฀SPORT�

)N฀ HIS฀ SEMINAL฀WORK�฀#ARL฀ *UNG฀ ����������A	฀ DEVELOPED฀ A฀ TYPOLOGY฀ FOR฀
UNDERSTANDING฀HUMAN฀COGNITION�฀AFFECT�฀AND฀BEHAVIOR�฀!S฀AN฀ASTUTE฀PSYCHOLOGIST฀
AND฀PSYCHIATRIST�฀*UNG฀RECOGNIZED฀THAT฀EACH฀INDIVIDUAL�S฀PERSONALITY฀IS฀UNIQUE฀AND฀
IT฀WOULD฀BE฀IMPOSSIBLE฀TO฀REDUCE฀PEOPLE฀DOWN฀TO฀PURE฀TYPES฀THAT฀lT฀NEATLY฀WITHIN฀A฀
SIMPLE฀CLASSIlCATION�฀!S฀HE฀WAS฀CLEAR฀TO฀POINT฀OUT�฀hONE฀CAN฀NEVER฀GIVE฀A฀DESCRIPTION฀
OF฀A฀TYPE�฀NO฀MATTER฀HOW฀COMPLETE�฀THAT฀WOULD฀APPLY฀TO฀MORE฀THAN฀ONE฀INDIVIDUAL�฀
DESPITE฀THE฀FACT฀THAT฀IN฀SOME฀WAYS฀IT฀APTLY฀CHARACTERIZES฀THOUSANDS฀OF฀OTHERS�฀#ON

FORMITY฀IS฀THE฀ONE฀SIDE฀OF฀MAN�฀UNIQUENESS฀IS฀THE฀OTHER�v฀�*UNG�฀���������B�฀P�฀���	�฀
(OWEVER�฀*UNG฀����������D	฀ALSO฀RECOGNIZED฀THAT฀AN฀UNDERSTANDING฀OF฀TYPOLOGY฀
MAY฀ACT฀AS฀A฀COMPASS฀FOR฀PSYCHOLOGICAL฀ORIENTATION�฀REMARKING฀THAT

)T฀IS฀NOT฀THE฀PURPOSE฀OF฀A฀PSYCHOLOGICAL฀TYPOLOGY฀TO฀CLASSIFY฀HUMAN฀
BEINGS฀INTO฀CATEGORIES�THIS฀IN฀ITSELF฀WOULD฀BE฀PRETTY฀POINTLESS�฀
)TS฀PURPOSE฀IS฀TO฀PROVIDE฀A฀CRITICAL฀PSYCHOLOGY฀WHICH฀WILL฀MAKE฀
A฀METHODOLOGICAL฀INVESTIGATION฀AND฀PRESENTATION฀OF฀THE฀EMPIRICAL฀
MATERIAL฀POSSIBLE�฀&IRST฀AND฀FOREMOST฀IT฀IS฀A฀CRITICAL฀TOOL฀FOR฀THE฀
RESEARCH฀WORKER�฀WHO฀NEEDS฀DElNITE฀POINTS฀OF฀VIEW฀AND฀GUIDELINES฀
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IF฀HE฀IS฀TO฀REDUCE฀THE฀CHAOTIC฀PROFUSION฀OF฀INDIVIDUAL฀EXPERIENCES฀
TO฀ANY฀KIND฀OF฀ORDER�฀�฀�฀�฀3ECONDLY�฀A฀TYPOLOGY฀IS฀A฀GREAT฀HELP฀IN฀
UNDERSTANDING฀THE฀WIDE฀VARIATIONS฀THAT฀OCCUR฀AMONG฀INDIVIDUALS�฀
AND฀IT฀ALSO฀FURNISHES฀A฀CLUE฀TO฀THE฀FUNDAMENTAL฀DIFFERENCE฀IN฀THE฀
PSYCHOLOGICAL฀THEORIES฀NOW฀PRESENT�฀,AST฀BUT฀NOT฀LEAST�฀IT฀IS฀AN฀
ESSENTIAL฀MEANS฀FOR฀DETERMINING฀THE฀hPERSONAL฀EQUATIONv฀FOR฀THE฀
PRACTICING฀PSYCHOLOGIST�฀WHO�฀ARMED฀WITH฀AN฀EXACT฀KNOWLEDGE฀OF฀
HIS฀DIFFERENTIATED฀AND฀INFERIOR฀FUNCTIONS�฀CAN฀AVOID฀MANY฀SERIOUS฀
BLUNDERS฀WHEN฀DEALING฀WITH฀HIS฀PATIENTS�฀�PP�฀���฀
฀���	

)N฀THE฀PAST�฀A฀PRIMARY฀MOTIVE฀FOR฀STUDYING฀PERSONALITY฀IN฀SPORT฀WAS฀TO฀DETERMINE฀
WHETHER฀CERTAIN฀TRAITS฀COULD฀PREDICT฀PERFORMANCE�฀OR฀EVEN฀WHETHER฀A฀GENERIC฀PERSONAL

ITY฀PROlLE฀EXISTED฀FOR฀hTHE฀ELITE฀ATHLETEv฀�CF�฀-ORGAN�฀�����฀�����฀6ANEK฀�฀#RATTY�฀
����	�฀.OT฀SURPRISINGLY�฀SUBSEQUENT฀RESEARCH฀FAILED฀TO฀PROVIDE฀ANY฀CLEAR฀lNDINGS฀IN฀
THIS฀REGARD฀�CF�฀"AKKER�฀7HITING�฀�฀6AN฀DER฀"RUG�฀�����฀6EALEY�฀����	�฀7E฀DO฀NOT฀
PROPOSE฀A฀RETURN฀TO฀THIS฀REDUCTIONIST฀AND฀OUTMODED฀APPROACH฀TO฀PERSONALITY฀RESEARCH฀
IN฀SPORT฀PSYCHOLOGY�฀)NSTEAD�฀WE฀SUGGEST฀THAT฀IF฀MEMBERS฀OF฀SPORT฀TEAMS฀�THROUGH฀
THE฀INTERVENTION฀OF฀A฀SPORT฀PSYCHOLOGIST	฀CAN฀BEGIN฀TO฀UNDERSTAND฀THEMSELVES฀�I�E��฀
THEIR฀PERSONALITIES	฀AND฀OTHERS฀WITH฀WHOM฀THEY฀INTERACT�฀THIS฀CAN฀ENABLE฀THEM฀TO฀
MORE฀EFFECTIVELY฀ADAPT฀THEIR฀COMMUNICATION฀BEHAVIORS฀TO฀SUCCESSFULLY฀hCONNECTv฀
WITH฀EACH฀OTHER�฀4HIS�฀IN฀TURN�฀CAN฀FACILITATE฀IMPROVED฀GROUP฀FUNCTIONING�

4HE฀"ASIC฀-ODEL

'IVEN฀THAT฀SPORT฀PSYCHOLOGISTS฀REMAIN฀LARGELY฀UNAWARE฀OF฀*UNG�S฀����������A	฀CON

CEPTUAL฀FRAMEWORK�฀A฀BRIEF฀OVERVIEW฀OF฀THIS฀MODEL฀IS฀PRESENTED�฀*UNG฀DESCRIBED฀ONE�S฀
PERSONALITY฀AS฀CONSISTING฀OF฀BOTH฀CONSCIOUS฀AND฀UNCONSCIOUS฀STRUCTURES�฀!LTHOUGH฀
*UNG฀ RECOGNIZED฀ THE฀ INmUENCE฀OF฀GENETIC฀OR฀BIOLOGICAL฀ FACTORS฀ IN฀ SHAPING฀ONE�S฀
PERSONALITY�฀HE฀MOVED฀BEYOND฀&REUD�S฀����������	฀CONCEPTION฀THAT฀BEHAVIORS฀ARE฀
ESSENTIALLY฀DETERMINED฀BY฀UNCONSCIOUS฀INSTINCTUAL฀MOTIVES�฀*UNG฀VIEWED฀ONE�S฀PER

SONALITY฀AS฀A฀SELF
REGULATING฀SYSTEM฀WHERE฀INDIVIDUALS฀ARE฀ACTIVE฀AGENTS฀IN฀THEIR฀OWN฀
DEVELOPMENT�฀*UNG฀NOT฀ONLY฀THEORIZED฀THAT฀THE฀STRUCTURE฀OF฀PERSONALITY฀IS฀DYNAMIC฀
�SHAPED฀BY฀VARIOUS฀ENVIRONMENTAL฀EXPERIENCES	�฀BUT฀ALSO฀EMBRACED฀AN฀ACTIVE฀CONCEP

TION฀OF฀HUMAN฀AGENCY฀�CF�฀"ANDURA�฀����	�฀)NDEED�฀*UNG�S฀����������A	฀CONCEPT฀OF฀
INDIVIDUATION฀hTO฀BECOME฀AS฀WHOLE฀OR฀COMPLETE฀A฀HUMAN฀BEING฀AS฀ONE�S฀PERSONAL฀
CIRCUMSTANCES฀WOULD฀ALLOWv฀�3TEVENS�฀�����฀P���	฀IS฀DIRECTLY฀COMPARABLE฀TO฀WHAT฀
-ASLOW฀�����	฀WAS฀LATER฀TO฀TERM฀hSELF
ACTUALIZATION�v

)N฀HIS฀CONCEPTUAL฀MODEL�฀*UNG฀����������A	฀THEORIZED฀THAT฀INDIVIDUALS฀DIFFER฀
IN฀THE฀WAY฀THEY฀ORIENT฀THEMSELVES฀TO฀THE฀WORLD�฀THE฀WAY฀THEY฀MAKE฀DECISIONS�฀AND฀
THE฀WAY฀THEY฀PERCEIVE฀INFORMATION�฀!CCORDING฀TO฀*UNG�฀THESE฀DIFFERENCES฀EMANATE฀
FROM฀THE฀INTERACTION฀OF฀FOUR฀FUNCTIONS฀�OR฀MENTAL฀PROCESSES	฀AND฀TWO฀PERSONALITY฀
ATTITUDES�฀4HE฀FOUR฀FUNCTIONS฀REFER฀TO฀THINKING�฀FEELING�฀SENSING฀AND฀INTUITION�฀4HE฀
TWO฀ATTITUDES฀REFER฀TO฀EXTRAVERSION฀AND฀INTROVERSION�

4HE฀!TTITUDES
*UNG�S฀����������A	฀DISTINCTION฀BETWEEN฀INTROVERSION฀AND฀EXTRAVERSION฀AS฀PSYCHO

LOGICAL฀MODES฀OF฀ADAPTATION฀IS฀PERHAPS฀THE฀ONE฀ASPECT฀OF฀HIS฀TYPOLOGY฀THAT฀ACADEMIC฀
PSYCHOLOGISTS฀�AND฀LAY
PEOPLE฀ALIKE	฀ARE฀MOST฀FAMILIAR�฀!LTHOUGH฀EMPIRICAL฀SUP

PORT฀FOR฀THE฀PRESENCE฀OF฀THESE฀DIMENSIONS฀HAS฀EMERGED฀FROM฀A฀VARIETY฀OF฀SOURCES฀
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�E�G��฀#ATTELL�฀�����฀#ATTELL�฀%BBER�฀�฀4ATSUOKA�฀�����฀%YSENCK฀�฀%YSENCK฀�����฀
-C#RAE฀�฀#OSTA�฀�����฀����	�฀ THESE฀ TERMS฀ARE฀OFTEN฀MISUNDERSTOOD�฀ *UNG฀DIF

FERENTIATED฀BETWEEN฀BOTH฀ATTITUDES฀BY฀THE฀DIRECTION฀OF฀PSYCHIC฀ENERGY�฀WITH฀EACH฀
ATTITUDE฀BEING฀DICHOTOMOUSLY฀OPPOSITE฀TO฀THE฀OTHER�฀7ITH฀INTROVERSION�฀THIS฀DIREC

TION฀IS฀TOWARD฀THE฀INTERNAL฀WORLD฀�OR฀THE฀SUBJECT	�฀AND฀AS฀SUCH�฀THE฀INTROVERT฀MAY฀
BE฀PERCEIVED฀AS฀RESERVED�฀REmECTIVE�฀QUIET�฀AND฀EVEN฀CAUTIOUS�฀&OR฀EXTRAVERSION�฀ON฀
THE฀OTHER฀HAND�฀THIS฀PSYCHIC฀ENERGY฀IS฀DIRECTED฀OUTWARD฀�TOWARD฀THE฀OBJECT	฀AND฀AS฀
SUCH฀THE฀EXTROVERT฀MAY฀BE฀PERCEIVED฀AS฀mAMBOYANT�฀ACTION฀ORIENTED�฀TALKATIVE�฀OR฀
BOLD�฀*UNG฀WAS฀ALSO฀CLEAR฀THAT฀WHILE฀SOME฀PEOPLE฀HAVE฀A฀PREFERENCE฀FOR฀INTROVER

SION฀AND฀OTHERS฀FOR฀EXTRAVERSION�฀SOME฀PEOPLE฀HAVE฀THE฀CAPACITY฀TO฀SWITCH฀BACK฀
AND฀FORTH฀BETWEEN฀BOTH฀ATTITUDES฀AND฀ARE฀hINmUENCED฀AS฀MUCH฀FROM฀WITHIN฀AS฀FROM฀
WITHOUTv฀�*UNG�฀���������B�฀P�฀���	�฀7HETHER฀ONE฀IS฀PREDOMINANTLY฀INTROVERTED฀
OR฀EXTRAVERTED�฀OR฀IS฀ABLE฀TO฀SWITCH฀BETWEEN฀THE฀TWO�฀THE฀ATTITUDES฀OF฀INTROVERSION฀
AND฀EXTRAVERSION฀OPERATE฀AS฀A฀hSWITCHBOARD฀FROM฀WHICH฀ON฀THE฀ONE฀HAND฀EXTERNAL฀
BEHAVIOR฀IS฀REGULATED฀AND�฀ON฀THE฀OTHER�฀SPECIlC฀EXPERIENCES฀ARE฀FORMEDv฀�*UNG�฀
���������C�฀P�฀���	�฀)N฀ISOLATION�฀THE฀ATTITUDES฀OF฀INTROVERSION฀AND฀EXTRAVERSION฀ARE฀
INSUFlCIENT฀IN฀DETERMINING฀OUR฀BEHAVIORAL�฀EMOTIVE�฀OR฀COGNITIVE฀PREFERENCES�฀)T฀IS฀
IN฀COMBINATION฀WITH฀THE฀FOUR฀FUNCTIONS฀OF฀THINKING�฀FEELING�฀SENSING�฀AND฀INTUITION฀
THAT฀OUR฀PERSONALITY฀PREFERENCES฀ARE฀SHAPED�

4HE฀&OUR฀&UNCTIONS
4HINKING฀AND฀FEELING฀REPRESENT฀WHAT฀*UNG฀����������A	฀REFERRED฀TO฀AS฀RATIONAL�฀
OR฀JUDGING�฀FUNCTIONS�฀4HESE฀ARE฀DESCRIBED฀AS฀RATIONAL฀BECAUSE฀THEY฀CHARACTERIZE฀
HOW฀PEOPLE฀MAKE฀DECISIONS�฀7ITHIN฀SPORT฀TEAMS�฀ATHLETES฀ARE฀CONTINUALLY฀REQUIRED฀
TO฀MAKE฀DECISIONS฀RELATED฀TO฀ISSUES฀SUCH฀STRATEGY฀IMPLEMENTATION�฀DEVELOPING฀TAC

TICS�฀OR฀EVEN฀HOW฀TO฀APPROACH฀A฀COACH฀OR฀TEAMMATE฀FOR฀FEEDBACK�฀7ITH฀A฀THINKING฀
PREFERENCE�฀DECISIONS฀ARE฀BASED฀ON฀COGNITIONS฀ASSOCIATED฀WITH฀LOGIC�฀WHEREAS฀WITH฀
A฀FEELING฀PREFERENCE�฀DECISIONS฀ARE฀BASED฀ON฀VALUES฀AND฀INDIVIDUAL฀WORTH�฀)N฀THE฀
FORMER฀INSTANCE฀DECISIONS฀COULD฀BE฀SAID฀TO฀ORIGINATE฀hFROM฀THE฀HEAD�v฀WHEREAS฀IN฀
THE฀LATTER฀CASE฀DECISIONS฀STEM฀hFROM฀THE฀HEART�v฀&OR฀EXAMPLE�฀A฀KEY฀DECISION฀MAKER฀
�E�G��฀ TEAM฀CAPTAIN�฀PIVOTAL฀PLAYER	฀MAY฀CHOOSE฀ TO฀PROVIDE฀PERFORMANCE
RELATED฀
FEEDBACK฀TO฀ANOTHER฀ATHLETE฀�E�G��฀ROOKIE	�฀HOWEVER�฀THE฀MANNER฀WITH฀WHICH฀THIS฀IS฀
DONE฀WILL฀DIFFER฀DEPENDING฀ON฀WHETHER฀A฀THINKING฀OR฀FEELING฀PREFERENCE฀IS฀ENGAGED�฀
#HARACTERISTICS฀OF฀A฀THINKING฀PREFERENCE฀MIGHT฀INCLUDE฀BEING฀ANALYTICAL�฀DETACHED�฀
IMPERSONAL�฀ TASK
FOCUSED�฀AND฀ASSERTIVE�฀#ONVERSELY�฀A฀ FEELING฀PREFERENCE฀MIGHT฀
REmECT฀BEING฀ACCOMMODATING�฀CONSIDERATE�฀RELATIONSHIP
ORIENTATION�฀AND฀RECEPTIVE�฀
/NE฀SHOULD฀NOTE�฀HOWEVER�฀THAT฀ONE฀SHOULD฀NOT฀CONFUSE฀*UNG�S฀����������A	฀CONCEPT฀
OF฀FEELING฀WITH฀GENERAL฀AFFECT฀OR฀EMOTION�฀!S฀3HARP฀�����	฀REMINDS฀US�฀hIN฀*UNG�S฀
MODEL�฀THE฀TERM฀FEELING฀REFERS฀STRICTLY฀TO฀THE฀WAY฀IN฀WHICH฀WE฀SUBJECTIVELY฀EVALUATE฀
WHAT฀SOMETHING�฀OR฀SOMEONE�฀IS฀WORTH฀TO฀US�฀4HIS฀IS฀THE฀SENSE฀IN฀WHICH฀IT฀IS฀RATIONAL�฀
IN฀FACT�฀TO฀THE฀EXTENT฀TO฀WHICH฀IT฀IS฀NOT฀COLORED฀BY฀EMOTIONv฀�3HARP�฀�����฀P���	�

3ENSING฀AND฀INTUITION฀REPRESENT฀WHAT฀*UNG฀����������A	฀TERMED฀IRRATIONAL�฀OR฀
PERCEIVING�฀FUNCTIONS�฀)N฀*UNGIAN฀TERMINOLOGY�฀IRRATIONAL฀DOES฀NOT฀MEAN฀UNREASONABLE฀
OR฀GROUNDLESS฀AS฀IN฀COMMON฀PARLANCE฀�CF�฀3TEVENS�฀����	�฀RATHER฀THAT฀SENSATION฀AND฀
INTUITION฀ARE฀NON
DECISION
MAKING฀FUNCTIONS฀THAT฀REFER฀TO฀THE฀WAY฀IN฀WHICH฀PEOPLE฀
PERCEIVE฀THE฀WORLD�฀3ENSING฀�OR฀SENSATION	฀REmECTS฀A฀PREFERENCE฀FOR฀PRACTICAL฀OR฀REAL฀
EXPERIENCES�฀DERIVED฀FROM฀OUR฀lVE฀SENSES�฀WHICH฀ARE฀GROUNDED฀IN฀THE฀hHERE฀AND฀
NOW�v฀)NTUITION�฀ON฀THE฀OTHER฀HAND�฀IS฀MORE฀CONCERNED฀WITH฀THE฀INFERENCES฀RELATED฀
TO฀A฀PARTICULAR฀SITUATION฀SUCH฀AS฀hWHAT฀WASv฀OR฀hWHAT฀MIGHT฀BE�v฀&OR฀EXAMPLE�฀TWO฀
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ATHLETES฀�ONE฀WITH฀A฀SENSING฀PREFERENCE฀AND฀ANOTHER฀WITH฀AN฀INTUITION฀PREFERENCE	฀
MAY฀APPROACH฀TRAINING฀AND฀COMPETITION฀VERY฀DIFFERENTLY�฀!LTHOUGH฀THE฀ATHLETE฀WITH฀
A฀SENSING฀PREFERENCE฀MAY฀BE฀HIGHLY฀ADEPT฀AT฀FOCUSING฀ON฀THE฀PRACTICE฀�OR฀TASK	฀AT฀
HAND�฀THE฀INTUITIVE฀ATHLETE฀MAY฀BE฀MORE฀INTERESTED฀WITH฀HOW฀THAT฀TASK฀OR฀PRACTICE฀
MIGHT฀BE฀ADAPTED฀FOR฀FUTURE฀COMPETITIONS�

*UNG฀����������A	฀THEORIZED฀THAT฀THOSE฀FUNCTIONS฀THAT฀ARE฀AVAILABLE฀TO฀US฀IN฀
CONSCIOUSNESS฀ARE฀COMPLEMENTED฀BY฀A฀BALANCING฀SET฀OF฀FUNCTIONS฀IN฀OUR฀UNCONSCIOUS�฀
(E฀DESCRIBED฀THE฀FUNCTION฀THAT฀WE฀TEND฀TO฀EMPLOY฀MOST฀�IN฀CONSCIOUSNESS	฀AS฀OUR฀PRI

MARY฀OR฀DOMINANT฀FUNCTION�฀WHEREAS฀THE฀FUNCTION฀THAT฀WE฀EMPLOY฀LEAST฀CORRESPONDS฀
TO฀OUR฀INFERIOR฀FUNCTION�฀&IGURE฀�฀ILLUSTRATES฀THE฀PSYCHE฀AS฀A฀CIRCLE฀CONTAINING฀EACH฀OF฀
THE฀FOUR฀FUNCTIONS฀�CF�฀*ACOBI�฀����	�฀)N฀THIS฀CASE�฀&IGURE฀�฀IS฀ORIENTED฀TO฀REPRESENT฀AN฀
INDIVIDUAL฀WHERE฀THINKING฀IS฀THE฀PRIMARY฀FUNCTION�฀AND฀GIVEN฀ITS฀PLACE฀IN฀CONSCIOUS฀
USE฀IS฀REPRESENTED฀BY฀A฀hLIGHTv฀BACKGROUND�฀)N฀THIS฀PERSON�฀THE฀OPPOSITE฀OR฀INFERIOR฀
FUNCTION฀WOULD฀BE฀FEELING�฀AND฀IS฀PRESENTED฀IN฀THE฀hDARKv฀OR฀SHADOW฀BACKGROUND฀
AS฀A฀REmECTION฀OF฀ITS฀POSITION฀IN฀THE฀UNCONSCIOUS�฀)N฀*UNG�S฀CONCEPTUAL฀MODEL�฀IT฀IS฀
POSSIBLE฀FOR฀AN฀AUXILIARY฀�SECONDARY	฀AND฀SOMETIMES฀A฀TERTIARY฀�THIRD	฀FUNCTION฀TO฀
SUPPORT฀THE฀PRIMARY฀FUNCTION�฀&OR฀EXAMPLE�฀IF฀AN฀ATHLETE�S฀THINKING฀PREFERENCE฀IS฀
SUPPORTED฀BY฀INTUITION฀�AS฀THE฀AUXILIARY	�฀A฀PREFERENCE฀FOR฀LOGICAL฀ANALYSIS฀MIGHT฀BE฀
SUPPLEMENTED฀BY฀A฀DESIRE฀TO฀ENVISAGE฀FUTURE฀POSSIBILITIES�฀)N฀&IGURE฀��฀SENSATION฀AND฀
INTUITION฀ARE฀PRESENTED฀AS฀SUPPORTIVE฀�I�E��฀AUXILIARY฀AND฀TERTIARY	฀FUNCTIONS�฀WHEREBY฀
THEY฀RESIDE฀PARTLY฀IN฀CONSCIOUSNESS฀AND฀PARTLY฀IN฀THE฀UNCONSCIOUS�

&IGURE฀��'RAPHICAL฀REPRESENTATION฀OF฀*UNG�S฀RATIONAL฀AND฀IRRATIONAL฀FUNCTIONS�฀&ROM฀
*ACOBI฀�����	�฀REPRINTED฀WITH฀PERMISSION�
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%ACH฀OF฀THE฀FOUR฀FUNCTIONS฀PRESENTED฀IN฀&IGURE฀�฀�I�E��฀THINKING�฀FEELING�฀SENS

ING�฀AND฀INTUITION	฀CAN฀MANIFEST฀THEMSELVES฀IN฀EITHER฀INTROVERTED฀OR฀EXTRAVERTED฀FORM฀
RESULTING฀IN฀EIGHT฀POSSIBLE฀ATTITUDINAL
FUNCTIONS฀�EXTRAVERTED฀THINKING�฀INTROVERTED฀
THINKING�฀EXTRAVERTED฀FEELING�฀ETC�	�฀7HEN฀EACH฀FUNCTION฀IS฀ALIGNED฀WITH฀EITHER฀ATTI

TUDE�฀THIS฀GIVES฀RISE฀TO฀A฀DISPARATE฀RANGE฀OF฀COGNITIVE฀AND฀BEHAVIORAL฀PREFERENCES�฀
*UNG�S฀����������A	฀TYPOLOGY฀ASSUMES฀THAT฀EVERY฀HUMAN฀�EITHER฀CONSCIOUSLY฀OR฀
UNCONSCIOUSLY	฀USES฀EACH฀OF฀THESE฀MENTAL฀PROCESSES฀TO฀SOME฀EXTENT�฀(OWEVER�฀SOME฀
OF฀THESE฀ATTITUDINAL
FUNCTIONS฀WILL฀BE฀MORE฀DEVELOPED฀�OR฀DIFFERENTIATED	฀IN฀EACH฀OF฀
US฀THAN฀OTHERS�฀4HIS฀MEANS฀THAT฀WHILE฀WE฀MAY฀EMPLOY฀SOME฀OF฀THESE฀PREFERENCES฀
WITH฀RELATIVE฀EASE฀�I�E��฀IN฀CONSCIOUSNESS	�฀OTHERS฀ARE฀LESS฀EASILY฀EMPLOYED�฀AND฀OTHERS฀
RESIDE฀WITHIN฀THE฀UNCONSCIOUS฀�I�E��฀UNTRAINED฀AND฀RELUCTANTLY฀USED	�฀4HE฀FOLLOWING฀
SECTION฀PROVIDES฀AN฀OVERVIEW฀OF฀THE฀PREFERENCES฀THAT฀RESULT฀WHEN฀EACH฀OF฀THE฀TWO฀
ATTITUDES฀COMBINE฀WITH฀THE฀FOUR฀FUNCTIONS฀IN฀CONSCIOUS฀USE�

%IGHT฀*UNGIAN฀!TTITUDINAL
&UNCTIONS�

%XTRAVERTED฀4HINKING�3EEKING฀/RDER฀AND฀4AKING฀!CTION
%XTRAVERTED฀THINKING฀MAY฀BE฀CHARACTERIZED฀BY฀A฀PREFERENCE฀FOR฀BRINGING฀ORDER฀AND฀
STRUCTURE฀TO฀TRAINING�฀TEAM฀SESSIONS�฀AND฀EVEN฀SOCIAL฀INTERACTIONS�฀3UCH฀AN฀ATHLETE฀
MIGHT฀BE฀KEEN฀TO฀ENSURE฀THAT฀TRAINING฀PROGRAMS฀ARE฀COMPREHENSIVELY฀THOUGHT฀THROUGH฀
BY฀BOTH฀ATHLETE฀AND฀COACH฀WELL฀IN฀ADVANCE฀OF฀COMPETITION�฀AND฀THAT฀S�HE฀PLAYS฀AN฀
ACTIVE฀ROLE฀IN฀DECISIONS฀�E�G��฀GAME฀PLANS�฀DEVELOPING฀HIS�HER฀OWN฀PERSONAL฀TRAINING฀
PROGRAMS	�฀!N฀ATHLETE฀WITH฀AN฀EXTRAVERTED฀THINKING฀PREFERENCE฀WILL฀TYPICALLY฀TRY฀TO฀
SEEK฀OUT฀THE฀OBJECTIVE฀FACTS฀TO฀INFORM฀HIS฀OR฀HER฀ABILITY฀TO฀RESOLVE฀PROBLEMS฀�E�G��฀
CONFRONTING฀A฀TEAMMATE฀FOR฀BREAKING฀TEAM฀hRULESv	฀OR฀MAKE฀DECISIONS฀�E�G��฀MOVING฀
TO฀ANOTHER฀TEAM�CLUB฀AT฀THE฀END฀OF฀A฀SEASON	�฀4HOSE฀WITH฀AN฀EXTRAVERTED฀THINKING฀
PREFERENCE฀LIKE฀TO฀ORGANIZE�฀CATEGORIZE�฀STRUCTURE�฀AND฀CLARIFY฀BEFORE฀TAKING฀DECISIVE฀
ACTION�฀4HEY฀MAY฀ALSO฀BE฀PERCEIVED฀AS฀BOLD�฀ASSERTIVE�฀AND฀COMMANDING�

)NTROVERTED฀4HINKING�$EVELOPING฀)DEAS฀AND฀3TRATEGIES฀7ITH฀!NALYTICAL฀
0RECISION
)NTROVERTED฀THINKING฀IS฀CHARACTERIZED฀BY฀A฀PREFERENCE฀FOR฀DEVELOPING฀NEW฀IDEAS฀AND฀
DISCOVERING฀SOLUTIONS�฀7ITHIN฀A฀TEAM฀SPORT฀SETTING�฀ATHLETES฀WITH฀SUCH฀A฀PREFERENCE฀
MAY฀BECOME฀PARTICULARLY฀ INTERESTED฀ IN฀CREATING฀NOVEL฀PERFORMANCE฀STRATEGIES฀OR฀
SYSTEMS�฀IN฀ORDER฀TO฀GIVE฀THEM฀AN฀ADVANTAGE฀OVER฀THEIR฀COMPETITORS�฀!N฀INTROVERTED฀
THINKING฀PREFERENCE฀TYPICALLY฀INVOLVES฀PROCESSES฀OF฀INVESTIGATION�฀OBSERVATION�฀AND฀
THINKING฀THINGS฀THROUGH฀CAREFULLY฀BEFORE฀ACTING�฀!THLETES฀WITH฀AN฀INTROVERTED฀THINK

ING฀PREFERENCE฀MAY฀SOMETIMES฀BE฀VIEWED฀AS฀DISTANT฀OR฀REMOVED�฀BUT฀WITH฀A฀STRONG฀
CAPACITY฀FOR฀CRITICAL฀ANALYSIS�

%XTRAVERTED฀&EELING�3OCIABLE฀AND฀3ELmESS
!฀PREFERENCE฀FOR฀EXTRAVERTED฀FEELING฀IS฀CHARACTERIZED฀BY฀BEING฀OUTGOING�฀SOCIABLE�฀
AND฀GENERALLY฀CONSIDERATE฀OF฀OTHERS�฀�E�G��฀TEAMMATES	฀NEEDS�฀)N฀BOTH฀PRACTICE฀AND฀
SOCIAL฀SETTINGS�฀ATHLETES฀WITH฀THIS฀TYPE฀OF฀PREFERENCE฀MAY฀CHOOSE฀TO฀SEEK฀OUT฀THE฀
COMPANY฀OF฀OTHER฀TEAMMATES฀RATHER฀THAN฀TRAIN฀OR฀RELAX฀ON฀THEIR฀OWN�฀4HEY฀MAY฀FEEL฀
PARTICULARLY฀AT฀HOME฀IN฀TEAM฀SITUATIONS฀�E�G��฀GROUP฀TRAINING�฀ON฀TOUR�฀SOCIAL฀SETTINGS	฀
AND฀MAY฀VALUE฀THE฀OPPORTUNITY฀TO฀SHARE฀THEIR฀INTERESTS฀WITH฀OTHERS�฀7HEN฀ATHLETES฀
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WITH฀AN฀EXTRAVERTED฀FEELING฀PREFERENCE฀ENGAGE฀IN฀DECISION
MAKING฀PROCESSES฀WITHIN฀
TEAM฀SETTINGS฀�E�G��฀ESTABLISHING฀TEAM฀GOALS�฀SETTING฀OUT฀RULES฀FOR฀TEAM฀ETIQUETTE	�฀THEY฀
WILL฀OFTEN฀ENSURE฀THAT฀THE฀NEEDS฀OF฀OTHERS฀ARE฀CONSIDERED฀�E�G��฀TEAMMATES�฀COACHES�฀
SUPPORT฀STAFF	�฀4HEY฀MAY฀SOMETIMES฀FEEL฀UNCOMFORTABLE฀WHEN฀REQUIRED฀TO฀hKEEP฀
THEIR฀OWN฀COMPANYv฀OR฀TRAIN฀BY฀THEMSELVES฀�I�E��฀WOULD฀RATHER฀BE฀WITH฀OTHERS	�

)NTROVERTED฀&EELING�0ERSONAL฀2EmECTION฀AND฀/NE
ON
/NE฀
#ONNECTIONS
)NTERACTIONS฀ARE฀TYPICALLY฀MADE฀BY฀AN฀INTROVERTED฀FEELING฀PREFERENCE฀AFTER฀A฀PROCESS฀
OF฀CONSIDERED฀REmECTION฀THAT฀IS฀UNDERPINNED฀BY฀ONE�S฀DEEPLY฀HELD฀PERSONAL฀BELIEFS�฀
!THLETES฀WITH฀AN฀INTROVERTED฀FEELING฀PREFERENCE฀MAY฀CHOOSE฀TO฀COMMUNICATE฀WITH฀A฀
COACH฀OR฀TEAMMATE฀BASED฀ON฀THESE฀VALUES฀AND฀MAY฀BE฀SEEN฀BY฀OTHERS฀AS฀SUPPORTIVE�฀
CONSIDERATE�฀AND฀RELIABLE�฀&OR฀EXAMPLE�฀SUCH฀AN฀ATHLETE฀MAY฀BE฀IN฀DIRECT฀COMPETITION฀
WITH฀A฀TEAMMATE฀FOR฀A฀PLACE฀ON฀A฀STARTING฀LINE
UP�฀BUT฀WILL฀STILL฀ENSURE฀THAT฀PLEASANT฀
RELATIONS฀ARE฀MAINTAINED฀AND฀THAT฀SUPPORT฀IS฀PROVIDED฀TO฀THAT฀ATHLETE฀WHEN฀NECES

SARY�฀!THLETES฀WITH฀AN฀INTROVERTED฀FEELING฀PREFERENCE฀TYPICALLY฀AVOID฀THE฀LIMELIGHT฀
�E�G��฀MEDIA฀ATTENTION�฀PUBLIC฀ADULATION	฀CRAVED฀BY฀THOSE฀WITH฀AN฀EXTRAVERTED฀FEEL

ING฀PREFERENCE฀AND฀ARE฀GENERALLY฀NOT฀SOCIAL฀ANIMALS�฀(OWEVER�฀THIS฀DOES฀NOT฀MEAN฀
THEY฀DISLIKE฀SOCIAL฀INTERACTION฀AND฀INDEED฀MAY฀FEEL฀PARTICULARLY฀COMFORTABLE฀WHEN฀
SURROUNDED฀BY฀A฀SMALL฀GROUP฀OF฀FRIENDS฀OR฀TEAMMATES�

%XTRAVERTED฀3ENSING�$OWN฀TO฀%ARTH฀AND฀0RACTICAL
0EOPLE฀WITH฀AN฀EXTRAVERTED฀SENSING฀PREFERENCE฀ARE฀TYPICALLY฀DOWN฀TO฀EARTH฀AND฀PRACTI

CAL฀AND฀ARE฀MORE฀CONCERNED฀WITH฀THE฀HERE฀AND฀NOW฀RATHER฀THAN฀WHAT฀MIGHT฀HAPPEN฀
IN฀THE฀FUTURE�฀)N฀THE฀CONTEXT฀OF฀SPORT฀TEAMS�฀THEY฀ACT฀IN฀WAYS฀THAT฀ARE฀AIMED฀AT฀THE฀
SHORT
TERM฀AND฀MAY฀NOT฀FULLY฀CONSIDER฀THE฀IMPLICATIONS฀OF฀THEIR฀ACTIONS�฀&OR฀EXAMPLE�฀
THIS฀MIGHT฀INVOLVE฀MAKING฀A฀HASTY฀DECISION฀TO฀LEAVE฀A฀COACH฀AFTER฀A฀PARTICULAR฀POOR฀
PERFORMANCE฀RATHER฀THAN฀THINKING฀THINGS฀THROUGH฀lRST�฀7ITH฀LESS฀CONCERN฀FOR฀THE฀
DEEPER฀MEANING฀BEHIND฀RELATIONSHIPS฀OR฀FUTURE฀POSSIBILITIES�฀INDIVIDUALS฀WITH฀SUCH฀
A฀PREFERENCE฀ARE฀MORE฀CONCERNED฀WITH฀WHAT฀IS฀IMMEDIATELY฀IN฀FRONT฀OF฀THEM�฀4HOSE฀
WITH฀AN฀EXTRAVERTED฀SENSING฀PREFERENCE฀MAY฀BE฀HIGHLY฀MOTIVATED฀BY฀PRACTICAL฀HANDS

ON฀TASKS฀OR฀EXPERIENCES�฀)NDEED�฀SUCH฀ATHLETES฀MIGHT฀PREFER฀TO฀PHYSICALLY฀PRACTICE฀
VARIOUS฀STRATEGIES฀OR฀TEAM฀SYSTEMS฀ON฀THE฀lELD฀OF฀PLAY�฀RATHER฀THAN฀DELIBERATE฀OVER฀
THE฀USE฀OF฀THOSE฀SYSTEMS฀AWAY฀FROM฀THE฀TRAINING฀ENVIRONMENT฀�E�G��฀CHALK฀AND฀TALK฀
SESSIONS�฀TEAM฀DISCUSSIONS	�

)NTROVERTED฀3ENSING�2EmECTING฀ON฀&INE฀$ETAILS
)NTROVERTED฀SENSING฀IS฀CHARACTERIZED฀BY฀A฀PREFERENCE฀FOR฀EMPLOYING฀ALL฀OF฀THE฀lVE฀
SENSES฀FOR฀REmECTION฀AND฀CONSIDERATION�฀4HIS฀MEANS฀ THAT�฀ LIKE฀A฀HIGHLY฀SENSITIVE฀
PHOTOGRAPHIC฀PLATE�฀THOSE฀WITH฀AN฀INTROVERTED฀SENSING฀PREFERENCE฀SEEK฀TO฀TAKE฀IN฀AND฀
STUDY฀EVERY฀ASPECT฀OF฀THEIR฀ENVIRONMENT�฀)N฀THE฀COMPETITIVE฀SPORT฀ENVIRONMENT�฀THEY฀
MAY฀BE฀PARTICULARLY฀ADEPT฀AT฀TECHNICAL฀ANALYSIS฀OF฀PERFORMANCE�฀PAYING฀PARTICULAR฀
ATTENTION฀TO฀THE฀DETAIL฀UNDERPINNING฀BOTH฀INDIVIDUAL฀ACTIONS฀AND฀TEAM฀SYSTEMS�฀4HEY฀
MAY฀ALSO฀BE฀PARTICULARLY฀PROlCIENT฀AT฀CLUEING฀INTO฀THE฀ACTIONS฀OF฀THEIR฀COMPETITORS฀
AND฀USE฀THIS฀INFORMATION฀TO฀THEIR฀ADVANTAGE฀�E�G��฀SPOT฀WEAKNESSES฀IN฀BODY฀LANGUAGE�฀
SELF
TALK	�฀)NTROVERTED฀SENSING฀ENABLES฀PEOPLE฀TO฀RECORD฀THE฀REALITY฀OF฀THE฀HERE฀AND฀
NOW�฀ALTHOUGH฀THEY฀MAY฀BE฀LESS฀ADEPT฀AT฀IMAGINING฀ALTERNATIVE฀STRATEGIES฀FOR฀ACTION฀
�E�G��฀GAME฀PLANS	�
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%XTRAVERTED฀)NTUITION�#REATIVE฀6ISION฀AND฀3TRATEGY฀$EVELOPMENT
%XTRAVERTED฀INTUITION฀IS฀CHARACTERIZED฀BY฀A฀PREFERENCE฀TO฀MOVE฀BEYOND฀WHAT฀MIGHT฀
IMMEDIATELY฀BE฀APPARENT฀AND฀EXAMINE฀ISSUES฀IN฀GREATER฀DEPTH�฀)NDIVIDUALS฀WITH฀SUCH฀
A฀PREFERENCE฀ARE฀TYPICALLY฀INTERESTED฀IN฀WHAT฀MIGHT฀BE฀GOING฀ON฀BEHIND฀THE฀SCENES฀
OR฀UNDER฀THE฀SURFACE�฀)N฀THE฀SPORT฀TEAM฀ENVIRONMENT�฀THIS฀MAY฀ENABLE฀INDIVIDUALS฀TO฀
CHALLENGE฀EXISTING฀PROCESSES฀�E�G��฀TRAINING฀PROTOCOLS	฀AND฀BE฀INNOVATIVE฀IN฀APPLYING฀
ENTERPRISING฀NEW฀STRATEGIES฀OR฀TACTICS฀FOR฀ACTION�฀4HEY฀HAVE฀A฀PARTICULAR฀INTEREST฀IN฀
UNEXPLORED฀POSSIBILITIES�฀!LTHOUGH฀ATHLETES฀WITH฀A฀PREFERENCE฀FOR฀EXTRAVERTED฀INTU

ITION฀MAY฀BE฀PARTICULARLY฀MOTIVATED฀BY฀A฀LONG
TERM฀VISION�฀IF฀THEY฀ARE฀NOT฀CAREFUL�฀
THEY฀MAY฀FAIL฀TO฀CONSIDER฀PRESSING฀NEEDS฀OF฀THE฀PRESENT�

)NTROVERTED฀)NTUITION�)NTROSPECTION฀AND฀)NNOVATION
)NTROVERTED฀INTUITION฀IS฀CHARACTERIZED฀BY฀INTROSPECTION฀AND฀CONSIDERED฀INNOVATION�฀!฀
PREFERENCE฀FOR฀CHALLENGING฀THE฀MENTAL฀PROCESSES฀USED฀DURING฀TRAINING�COMPETITION฀
MAY฀ STIMULATE฀ AN฀ ATHLETE฀ TO฀WORK฀ ON฀ HIS฀ OR฀ HER฀ PERFORMANCE
RELATED฀ COGNITIVE฀
PROCESSES�฀7ITH฀A฀CAPACITY฀TO฀CONSIDER฀ISSUES฀WITH฀INSIGHT�฀ORIGINALITY�฀AND฀DEPTH�฀
THE฀PERSON฀WITH฀INTROVERTED฀INTUITION฀TYPICALLY฀HAS฀A฀PREFERENCE฀FOR฀WORKING฀INDE

PENDENTLY฀AND฀OFTEN฀SEEKS฀TO฀UNDERSTAND฀THE฀REAL฀MEANING฀BEHIND฀CONCEPTS฀�E�G��฀
TECHNIQUE�฀STRATEGY	�฀!฀PERSON฀WITH฀A฀PREFERENCE฀FOR฀INTROVERTED฀INTUITION฀MAY฀BE฀
VIEWED฀BY฀OTHERS฀AS฀A฀DAYDREAMER฀WHO฀SHOWS฀LITTLE฀INTEREST฀IN฀THE฀REAL฀WORLD�฀ONLY฀
hWHAT฀MIGHT฀BE�v฀4HEY฀MAY฀HAVE฀FANTASTIC฀INSIGHTS฀INTO฀VARIOUS฀TRAINING�฀PERFOR

MANCE�฀OR฀EVEN฀SOCIAL฀ISSUES฀BUT฀MAY฀BE฀RELUCTANT฀TO฀COMMUNICATE฀THESE฀WITH฀THEIR฀
TEAMMATES฀OR฀COACHES�

/RGANIZATION฀OF฀!TTITUDINAL
&UNCTIONS฀AND฀0REFERENCES

)T฀IS฀IMPORTANT฀AT฀THIS฀STAGE฀TO฀DISTINGUISH฀BETWEEN฀*UNGIAN฀PREFERENCES฀AND฀TRAITS�฀
4RAIT฀THEORISTS฀�E�G��฀-C#RAE฀�฀#OSTA�฀����	฀ASSUME฀THAT฀BEHAVIOR฀IS฀CAUSED฀BY฀
RELEVANT฀ UNDERLYING฀ TRAITS฀ AND฀ THAT฀ TRAITS฀ ARE฀ LARGELY฀ INDEPENDENT฀ OF฀ EACH฀OTHER�฀
0REFERENCES�฀ON฀THE฀OTHER฀HAND�฀ARE฀THEORIZED฀TO฀RESULT฀FROM฀BOTH฀DISPOSITIONAL฀AND฀
SITUATIONAL฀FACTORS฀AND฀ARISE฀FROM฀THE฀COMPLEX฀INTERACTION฀OF฀ATTITUDES฀AND฀FUNCTIONS฀
�1UENK�฀����	�฀"EHAVIOR฀IN฀THIS฀FRAMEWORK฀IS฀CONSIDERED฀TO฀BE฀AN฀EXPRESSION฀OF฀
ONE�S฀�COMBINED	฀PREFERENCES฀AND฀FURTHER฀DEPENDENT฀ON฀THE฀DEGREE฀TO฀WHICH฀ONE�S฀
PREFERENCES฀ARE฀BROUGHT฀INTO฀CONSCIOUSNESS�

)N฀*UNG�S฀����������A	฀TYPOLOGY�฀THE฀PRIMARY฀ATTITUDINAL
FUNCTION฀IN฀CON

SCIOUSNESS฀WILL฀BE฀BALANCED฀BY฀AN฀OPPOSING฀ATTITUDINAL
FUNCTION฀IN฀THE฀UNCON

SCIOUS�฀&OR฀EXAMPLE�฀IF฀A฀PERSON�S฀PRIMARY฀ATTITUDINAL
FUNCTION฀IS฀REPRESENTED฀BY฀
EXTRAVERTED฀INTUITION�฀THE฀BALANCING฀ATTITUDINAL
FUNCTION฀IN฀THE฀UNCONSCIOUS฀WILL฀BE฀
INTROVERTED฀SENSING�฀4HE฀INFERIOR฀ATTITUDINAL
FUNCTION฀RELATES฀TO฀THAT฀ASPECT฀OF฀OUR฀
PERSONALITY฀TO฀WHICH฀WE฀HAVE฀LITTLE฀OR฀NO฀ACCESS�฀)N฀THE฀VERNACULAR�฀THIS฀MIGHT฀BE฀
DESCRIBED฀AS฀OUR฀hBLIND฀SPOTv฀OR฀LESS฀CONSCIOUS฀NEGATIVE฀CHARACTERISTICS฀�I�E��฀THOSE฀
ASPECTS฀THAT฀OTHERS฀MIGHT฀BE฀AWARE฀OF฀BUT฀WE฀MAY฀NOT	�฀0OSITIONED฀IN฀BETWEEN฀
THE฀PRIMARY฀AND฀INFERIOR฀ATTITUDINAL
FUNCTIONS�฀OTHER฀ATTITUDINAL
FUNCTIONS฀MAY฀BE฀
FOUND�฀WHICH฀MAY฀VARY฀IN฀THEIR฀DEVELOPMENT฀FROM฀CONSCIOUS฀USE�฀THROUGH฀TO฀THE฀
UNCONSCIOUS�฀"Y฀CONSIDERING฀THE฀DEGREE฀TO฀WHICH฀ATHLETES�฀ATTITUDINAL
FUNCTIONS฀ARE฀
CONSCIOUSLY฀OR฀UNCONSCIOUSLY฀EXPRESSED�฀ONE฀MAY฀GAIN฀AN฀IMPORTANT฀INSIGHT฀INTO฀
HOW฀THEY฀LIKE฀TO฀�A	฀COMMUNICATE฀AND฀BE฀COMMUNICATED฀WITH฀�E�G��฀ONE
ON
ONE฀
VERSUS฀TEAM฀MEETINGS	�฀�B	฀INTERACT฀WITH฀TEAMMATES฀IN฀BOTH฀PRACTICE฀AND฀SOCIAL฀



���฀ s฀ "EAUCHAMP�฀-ACLACHLAN�฀AND฀,OTHIAN *UNGIAN฀0REFERENCES฀ s฀ ���฀

SITUATIONS฀ �E�G��฀ OUTGOING฀AND฀ SOCIABLE฀VERSUS฀QUIET฀ AND฀ RESERVED	�฀ �C	฀ RESOLVE฀
INTERPERSONAL฀CONmICTS฀�E�G��฀DIRECT฀AND฀ASSERTIVE฀VERSUS฀CALM฀AND฀CONSIDERATE	�฀
AND฀�D	฀DEAL฀WITH฀STRESSFUL฀SITUATIONS฀�E�G��฀SEEK฀OUT฀ THE฀COMPANY฀OF฀OTHERS฀OR฀
KEEP฀THINGS฀TO฀ONE�S฀SELF	�

!SSESSMENT฀OF฀*UNGIAN฀0REFERENCES

!฀NUMBER฀OF฀*UNGIAN฀PREFERENCE฀INSTRUMENTS฀EXIST�฀PERHAPS฀THE฀MOST฀RECOGNIZ

ABLE฀OF฀WHICH฀IS฀THE฀-YERS
"RIGGS฀4YPE฀)NDICATOR฀�-"4)�฀-YERS�฀�����฀-YERS�฀
-C#AULLEY�฀1UENK�฀�฀(AMMER�฀����	�฀4HIS฀IS฀ALSO฀ONE฀OF฀THE฀MOST฀EXTENSIVELY฀
USED฀PERSONALITY฀INSTRUMENTS฀WITH฀NONCLINICAL฀POPULATIONS�฀WITH฀AN฀ESTIMATED฀TWO฀
MILLION฀PEOPLE฀COMPLETING฀THE฀-"4)฀ANNUALLY฀�1UENK�฀����	�

4HE฀-"4)฀IDENTIlES฀A฀PERSON�S฀PRIMARY฀ATTITUDINAL
FUNCTION฀AND฀BY฀INFERENCE฀
THE฀INFERIOR฀ATTITUDINAL
FUNCTION฀AS฀WELL฀AS฀AN฀AUXILIARY฀�OR฀SUPPORTING	฀ATTITUDINAL

FUNCTION�฀4HE฀RESULT฀IS฀THE฀IDENTIlCATION฀OF฀��฀-"4)฀h4YPESv฀THAT฀REPRESENT฀POS

SIBLE฀COMBINATIONS฀OF฀DOMINANT฀AND฀AUXILIARY฀ATTITUDINAL
FUNCTIONS฀�I�E��฀EXTRAVERTED฀
THINKING฀WITH฀INTROVERTED฀INTUITION฀AS฀AUXILIARY�฀INTROVERTED฀THINKING฀WITH฀EXTRAVERTED฀
SENSING฀AS฀AUXILIARY�฀ETC	�฀!N฀EXTENSIVE฀BODY฀OF฀RESEARCH฀HAS฀SOUGHT฀TO฀EXAMINE฀THE฀
CONSTRUCT�฀CONVERGENT�฀AND฀DISCRIMINANT฀VALIDITY฀OF฀THE฀-"4)�฀&ROM฀A฀WITHIN
NET

WORK฀PERSPECTIVE฀�CF�฀-ARSH�฀����	�฀ACCEPTABLE฀INTERNAL฀CONSISTENCIES฀�CF�฀.UNNALLY�฀
����	฀HAVE฀BEEN฀FOUND฀FOR฀THE฀SEPARATE฀SUBSCALES�฀AS฀WELL฀AS฀INTERSCALE฀CORRELATIONS฀
AS฀PREDICTED฀BY฀THEORY฀�-YERS฀ET฀AL��฀����	�฀3UPPORT฀HAS฀ALSO฀BEEN฀PROVIDED฀FOR฀THE฀
FACTOR฀STRUCTURE฀OF฀THE฀-"4)฀�*OHNSON฀�฀3AUNDERS�฀����	�฀AND฀FROM฀A฀FACE฀VALIDITY฀
PERSPECTIVE�฀RESPONDENTS฀REPORT฀GENERALLY฀HIGH฀LEVELS฀OF฀AGREEMENT฀WITH฀THE฀RESULTS฀
OF฀THEIR฀-"4)฀PROlLES฀�+UMMEROW�฀�����฀7ALCK�฀����B	�

/THER฀ *UNGIAN฀ INSTRUMENTS฀ ALSO฀ EXIST฀ THAT฀ NOT฀ ONLY฀ IDENTIFY฀ THE฀ DOMINANT฀
AND฀AUXILIARY฀ATTITUDINAL฀FUNCTIONS�฀BUT฀ALSO฀THE฀DEGREE฀�OR฀INTENSITY	฀WITH฀WHICH฀A฀
PERSON�S฀PREFERENCES฀ARE฀EMPLOYED฀�CF�฀,OTHIAN�฀����	�฀2EGARDLESS฀OF฀WHETHER฀ONE฀
WISHES฀TO฀USE฀THE฀-"4)฀OR฀ANY฀OTHER฀PERSONALITY฀INSTRUMENT฀WITH฀A฀CLIENT฀�I�E��฀THE฀
ATHLETE�฀COACH	�฀APPLIED฀PRACTITIONERS฀MUST฀OBTAIN฀THE฀NECESSARY฀PROFESSIONAL฀TRAINING฀
AND฀REQUISITE฀ACCREDITATION฀�CF�฀!MERICAN฀0SYCHOLOGICAL฀!SSOCIATION�฀!0!�฀����	฀
THAT฀ENABLE฀THE฀USE฀OF฀THAT฀INSTRUMENT�

!PPLIED฀)SSUES�฀0REFERENCES฀AND฀)NTERACTIONS

5LTIMATELY�฀THE฀APPLIED฀SPORT฀PSYCHOLOGIST฀WILL฀BE฀INTERESTED฀IN฀HOW฀AN฀UNDERSTAND

ING฀OF฀PERSONALITY฀CAN฀INFORM฀HIS฀OR฀HER฀WORK฀WITH฀ATHLETES�฀/NCE฀THE฀CLIENT฀HAS฀
COMPLETED฀AN฀ASSESSMENT฀OF฀HIS฀OR฀HER฀*UNGIAN฀PREFERENCES�฀THE฀PRACTITIONER฀WILL฀
TYPICALLY฀DISCUSS฀THE฀RESULTS฀WITH฀THE฀CLIENT฀AND฀HAVE฀THE฀CLIENT฀REmECT฀ON฀THE฀MEANING฀
THIS฀ASSESSMENT฀HAS฀FOR฀HIM฀OR฀HER�฀4HIS฀PROCESS฀SHOULD฀INVOLVE฀THE฀REINFORCEMENT฀
THAT฀THERE฀ARE฀NO฀GOOD฀OR฀BAD฀TYPES�฀ONLY฀A฀DIFFERENT฀SET฀OF฀GIFTS฀�OR฀DIFFERENT฀ROADS฀
TO฀EXCELLENCE	฀THAT฀ACCOMPANY฀DIFFERENT฀TYPES฀�*UNG�฀���������A�฀-YERS฀�฀-YERS�฀
����	�฀)N฀THEIR฀WORK฀WITH฀ATHLETES�฀SPORT฀PSYCHOLOGISTS฀SHOULD฀ALSO฀ENSURE฀THAT฀WHEN฀
USING฀THIS฀CONCEPTUAL฀MODEL�฀THE฀LANGUAGE฀USED฀IS฀APPROPRIATE฀FOR฀THE฀ATHLETE฀IN฀QUES

TION�฀&OR฀EXAMPLE�฀A฀CONSULTANT฀MIGHT฀CHOOSE฀TO฀EMPLOY฀TERMS฀SUCH฀AS฀hPREFERRED฀
BEHAVIORSv฀OVER฀hDOMINANT฀ATTITUDINAL
FUNCTIONS�v฀OR฀hDECISION
MAKING฀STYLESv฀OVER฀
h*UNG�S฀RATIONAL
FUNCTIONS�v฀)N฀SHORT�฀WE฀RECOGNIZE฀THAT฀*UNGIAN฀TERMINOLOGY฀MIGHT฀
DIFFER฀FROM฀COMMON฀PARLANCE�฀BUT฀WE฀ENCOURAGE฀THE฀CONSULTING฀SPORT฀PSYCHOLOGIST฀
TO฀ADAPT฀HIS�HER฀OWN฀LANGUAGE฀TO฀MEET฀WITH฀THE฀NEEDS฀OF฀THE฀CLIENT�



���฀ s฀ "EAUCHAMP�฀-ACLACHLAN�฀AND฀,OTHIAN *UNGIAN฀0REFERENCES฀ s฀ ���฀

(AVING฀IDENTIlED฀IN฀DISCUSSION฀WITH฀THE฀CLIENT฀WHAT฀TYPES฀OF฀THOUGHTS฀AND฀
BEHAVIORS฀THE฀ATHLETE฀TYPICALLY฀EMPLOYS฀WHEN฀MAKING฀DECISIONS�฀INTERACTING฀WITH฀
OTHERS�฀AND฀SO฀FORTH�฀THE฀CLIENT฀MIGHT฀BE฀ENCOURAGED฀TO฀REmECT฀ON฀HIS�HER฀PREFER

ENCES฀AND฀THE฀IMPLICATIONS฀THESE฀MIGHT฀HAVE฀FOR฀TEAM฀FUNCTIONING�฀)N฀ADDITION฀TO฀
RECOGNIZING฀LIKELY฀STRENGTHS�฀THIS฀MAY฀ALSO฀INVOLVE฀TRYING฀TO฀RECOGNIZE฀POTENTIAL฀
BLIND฀SPOTS฀�I�E��฀THOSE฀BEHAVIORS฀THAT฀THE฀ATHLETE฀MAY฀TEND฀TO฀EMPLOY฀BUT฀MAY฀NOT฀BE฀
AWARE฀OF	�฀'IVEN฀THE฀VERY฀NATURE฀OF฀AN฀ATHLETE�S฀BLIND฀SPOTS฀�I�E��฀DIFlCULT฀TO฀ACCESS฀
AND฀RECOGNIZE	�฀THE฀SPORT฀PSYCHOLOGIST฀MAY฀ENCOURAGE฀THE฀CLIENT฀TO฀INVOLVE฀THOSE฀
CLOSE฀TO฀HIM฀OR฀HER฀�E�G��฀SPOUSE�฀A฀CAREFULLY฀SELECTED฀TEAMMATE	฀IN฀THIS฀APPRAISAL฀
PROCESS�฀4HIS฀IS฀DIRECTLY฀COMPARABLE฀TO฀WHAT฀IS฀OFTEN฀CALLED฀���฀DEGREE฀APPRAISAL฀
�,ONDON฀�฀3MITHER�฀�����฀3ULSKY฀�฀+EOWN�฀����	฀WITHIN฀THE฀ORGANIZATIONAL฀LITERA

TURE�฀WHEREBY฀ONE฀OBTAINS฀A฀NUMBER฀OF฀INDEPENDENT฀APPRAISALS฀TO฀PROVIDE฀A฀BETTER฀
PICTURE฀OF฀A฀PERSON�S฀STRENGTHS฀AND฀WEAKNESSES�

/NCE฀MEMBERS฀OF฀A฀TEAM฀HAVE฀�INDIVIDUALLY	฀COMPLETED฀THIS฀PROCESS฀AND฀ARE฀
AT฀A฀STAGE฀WHEREBY฀THEY฀ARE฀ABLE฀TO฀RECOGNIZE฀THEIR฀OWN฀PREFERENCES฀FOR฀INTERACTION฀
AS฀WELL฀AS฀POTENTIAL฀BLIND฀SPOTS�฀THE฀CONSULTING฀SPORT฀PSYCHOLOGIST฀WOULD฀BE฀ABLE฀
TO฀TAKE฀THE฀INTERVENTION฀TO฀THE฀GROUP
LEVEL�฀!T฀THIS฀STAGE�฀THE฀CONSULTANT฀MIGHT฀lRST฀
CHOOSE฀TO฀EXPLAIN฀THAT฀WE฀ARE฀ALL฀DIFFERENT฀IN฀THE฀WAY฀WE฀SEE฀THE฀WORLD฀�CF�฀hTHE฀
WORLD฀EXISTS฀NOT฀MERELY฀IN฀ITSELF�฀BUT฀ALSO฀AS฀IT฀APPEARS฀TO฀ME�v฀*UNG�฀���������A�฀
P�฀���	฀AND฀THAT฀WE฀HAVE฀DIFFERENT฀PREFERENCES฀FOR฀INTERACTION�฀4HE฀CONSULTANT฀MIGHT�฀
THROUGH฀AN฀EDUCATIONAL฀WORKSHOP�฀EXPLAIN฀SOME฀OF฀THE฀BEHAVIORS฀THAT฀ARE฀CHARAC

TERISTIC฀OF฀DIFFERENT฀TYPES฀�BEING฀EXPLICIT฀THAT฀THERE฀ARE฀NO฀GOOD฀OR฀BAD฀TYPES�฀JUST฀
DIFFERENCES	�฀/NCE฀ATHLETES฀ARE฀ABLE฀TO฀RECOGNIZE฀THE฀DISPARATE฀RANGE฀OF฀PREFERENCES฀
FOR฀INTERACTION฀�OR฀COLLECTIVE฀GIFTS฀WITHIN฀THE฀TEAM	�฀THE฀CONSULTANT฀SPORT฀PSYCHOLO

GIST฀MIGHT฀SEEK฀TO฀ENSURE฀THAT฀ATHLETES฀BECOME฀ACUTELY฀AWARE฀OF฀�A	฀THEIR฀OWN฀AND฀
OTHERS�฀COMMUNICATIONS฀STYLES�฀�B	฀POTENTIAL฀BARRIERS฀TO฀EFFECTIVE฀COMMUNICATION�฀
�C	฀THEIR฀OWN฀�AND฀THE฀TEAM�S	฀POSSIBLE฀BLIND฀SPOTS�฀AS฀WELL฀AS฀�D	฀STRATEGIES฀FOR฀
PERSONAL฀AND฀COLLECTIVE฀�I�E��฀ TEAM	฀DEVELOPMENT�฀7E฀WILL฀DISCUSS฀EACH฀OF฀ THESE฀
CONSIDERATIONS฀IN฀TURN�

)N฀TERMS฀OF฀EFFECTIVE฀COMMUNICATION�฀IT฀IS฀IMPORTANT฀THAT฀ATHLETES฀CAN฀APPROACH฀
INTERACTIONS฀FROM฀THE฀POINT฀OF฀VIEW฀OF฀THE฀OTHER฀PERSON�฀/NE฀HIGHLY฀EFFECTIVE฀STRATEGY฀
TO฀ACHIEVE฀THIS฀GOAL฀OF฀EMPATHY฀IS฀TO฀ENGAGE฀IN฀A฀PROCESS฀OF฀ROLE
PLAYING฀�-C#ANN�฀
�����฀.ELSON
*ONES�฀����	�฀WHEREBY฀ATHLETES฀ARE฀ASKED฀TO฀ACT฀OUT฀DIFFERENT฀SCENARIOS฀
OR฀CASE฀STUDIES฀AND฀SEEK฀TO฀CONNECT฀WITH฀OTHER฀TEAM฀MEMBERS฀USING฀PREFERENCES฀THAT฀
ARE฀VERY฀DIFFERENT฀FROM฀ONE�S฀OWN�฀)N฀ACTUAL฀SPORT฀SETTINGS�฀ESPECIALLY฀WHEN฀UNDER฀
PRESSURE฀�E�G��฀CRITICAL฀POINTS฀IN฀COMPETITION�฀DEBRIElNG฀FOLLOWING฀PAINFUL฀LOSSES	�฀
THIS฀hGOAL฀OF฀EMPATHYv฀MAY฀BE฀PARTICULARLY฀CHALLENGING�฀ESPECIALLY฀WHEN฀REQUIR

ING฀A฀PERSON฀TO฀COMMUNICATE฀WITH฀ANOTHER฀WHOSE฀PREFERENCES฀ARE�฀PSYCHOLOGICALLY฀
SPEAKING�฀OPPOSITE฀TO฀ONE�S฀OWN�฀(OWEVER�฀IF฀THROUGH฀EFFECTIVE฀ROLE
PLAYING฀ONE฀CAN฀
lRST฀SEEK฀TO฀UNDERSTAND฀�OTHERS	�฀ONE฀CAN฀THEN฀ENDEAVOR฀TO฀BECOME฀UNDERSTOOD�

!LTHOUGH฀ROLE
PLAYING฀MAY฀BE฀PARTICULARLY฀EFFECTIVE฀WHEN฀THE฀INTERVENTION฀IS฀
PRESENTED฀AT฀THE฀GROUP฀LEVEL�฀IT฀MAY฀ALSO฀BE฀HELPFUL฀WHEN฀A฀CONSULTANT฀IS฀WORKING฀
ONE
ON
ONE฀WITH฀AN฀ATHLETE�฀&OR฀EXAMPLE�฀CONSIDER฀THE฀CASE฀OF฀0ETER฀�A฀��฀YEAR
OLD฀
CLUB
LEVEL฀SOCCER฀PLAYER฀AND฀TEAM฀CAPTAIN�฀CASE฀NAMES฀ARE฀lCTITIOUS	�฀WHO฀IS฀HAVING฀
DIFlCULTY฀IN฀GETTING฀3IMON�฀A฀TALENTED฀��
YEAR฀OLD฀TEAMMATE�฀TO฀CONTRIBUTE฀TO฀TEAM฀
DISCUSSIONS�฀0ETER฀COULD฀BE฀DESCRIBED฀AS฀STRONG฀WILLED฀AND฀PARTICULARLY฀DEMAND

ING฀OF฀HIS฀TEAMMATES฀�I�E��฀EXTRAVERTED฀THINKING	฀BUT฀AFTER฀TALKING฀WITH฀HIS฀COACH฀
BELIEVES฀THAT฀IF฀HE฀APPROACHES฀3IMON฀IN฀A฀VERY฀DIRECT฀FASHION�฀HE฀MIGHT฀NOT฀GET฀THE฀
BEST฀OUT฀OF฀HIS฀TEAMMATE�฀3IMON฀IS฀A฀FAIRLY฀QUIET�฀CONSCIENTIOUS�฀AND฀REmECTIVE฀�I�E��฀
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INTROVERTED฀FEELING฀PREFERENCE	฀MEMBER฀OF฀THE฀TEAM�฀)N฀A฀ONE
ON
ONE฀SESSION฀WITH฀
HIS฀SPORT฀PSYCHOLOGIST�฀0ETER฀COULD฀BE฀ENCOURAGED฀TO฀RECOGNIZE฀3IMON�S฀PREFERENCES฀
FOR฀INTERACTION฀AND฀CONSIDER฀USING฀STRATEGIES�฀SUCH฀AS฀THE฀FOLLOWING�฀ALLOW฀TIME฀FOR฀
REmECTION฀BEFORE฀ASKING฀3IMON฀TO฀CONTRIBUTE฀HIS฀VIEWS�฀APPROACH฀3IMON฀IN฀PRIVATE�฀
AND฀CONSIDER฀HIS฀OPINIONS฀BEFORE฀ACTING�฀)N฀THIS฀SESSION�฀0ETER฀COULD฀ROLE
PLAY฀THE฀
BEHAVIORS฀REQUIRED฀TO฀ADAPT฀TO฀3IMON�S฀�AS฀PLAYED฀BY฀THE฀SPORT฀PSYCHOLOGIST	฀PREFER

ENCES�฀/NCE฀0ETER฀IS฀ABLE฀TO฀EFFECTIVELY฀IMPLEMENT฀THESE฀BEHAVIORS฀IN฀HIS฀INTERACTIONS฀
WITH฀3IMON�฀THIS฀WOULD฀ENABLE฀3IMON฀TO฀FEEL฀MORE฀AT฀EASE฀IN฀GROUP฀DISCUSSIONS฀AND฀
CONTRIBUTE฀MORE฀FULLY฀TO฀THE฀TEAM�S฀EFFORTS�฀!LTERNATIVELY�฀IF฀THE฀ROLES฀WERE฀REVERSED฀
AND฀3IMON฀WANTED฀TO฀COMMUNICATE฀EFFECTIVELY฀WITH฀0ETER�฀3IMON฀COULD฀BE฀ENCOUR

AGED฀TO฀�A	฀CLEARLY฀AND฀SUCCINCTLY฀SPECIFY฀THE฀OBJECTIVES฀FOR฀THE฀DISCUSSION�฀�B	฀BE฀
DIRECT฀AND฀TO฀THE฀POINT฀WHENEVER฀POSSIBLE�฀AND฀�C	฀RECOGNIZE฀0ETER�S฀NEED฀TO฀FEEL฀IN฀
CONTROL฀OF฀THE฀DISCUSSION฀AND฀BE฀AWARE฀THAT฀HE฀MAY฀COME฀ACROSS฀AS฀FORCEFUL�

!S฀ANOTHER฀EXAMPLE�฀CONSIDER฀THE฀CASE฀OF฀3USAN�฀A฀UNIVERSITY
LEVEL฀BASKETBALL฀
PLAYER�฀WHO฀OFTEN฀GETS฀FRUSTRATED฀WITH฀THE฀WAY฀+ATE฀�ANOTHER฀TEAM฀MEMBER	฀PROVIDES฀
HER฀WITH฀PERFORMANCE
RELATED฀FEEDBACK฀FOLLOWING฀COMPETITION�฀!LTHOUGH฀+ATE฀MAY฀
BE฀PARTICULARLY฀SOCIABLE�฀OUTGOING�฀AND฀CONSIDERATE฀�I�E��฀EXTRAVERTED฀FEELING	�฀3USAN฀
OFTEN฀BELIEVES฀THAT฀HER฀OBSERVATIONS฀ARE฀IMPRECISE฀AND฀VAGUE�฀7HEN฀3USAN�S฀NEED฀
FOR฀COMPREHENSIVE฀AND฀DETAILED฀FEEDBACK฀�I�E��฀INTROVERTED฀THINKING	฀ARE฀NOT฀MET�฀
SHE฀GETS฀PARTICULARLY฀IRRITATED�฀WHICH฀IN฀TURN฀PUTS฀A฀STRAIN฀ON฀THEIR฀RELATIONSHIP�฀)N฀
THIS฀INSTANCE�฀+ATE฀COULD฀BE฀ENCOURAGED฀TO฀COMMUNICATE฀WITH฀3USAN฀BY฀�A	฀LISTING฀
THE฀CRITERIA฀SHE฀HAS฀USED฀TO฀UNDERPIN฀HER฀FEEDBACK฀TO฀3USAN�฀�B	฀BEING฀THOROUGH฀
WITH฀HER฀EXPLANATIONS�฀AND฀�C	฀SUPPORT฀HER฀PERFORMANCE฀APPRAISALS฀WITH฀EVIDENCE�฀
&OR฀EXAMPLE�฀RATHER฀THAN฀TELL฀3USAN฀THAT฀SHE฀COULD฀HAVE฀BEEN฀A฀BIT฀MORE฀ASSERTIVE฀
ON฀OFFENSE�฀+ATE฀COULD฀HIGHLIGHT฀THOSE฀KEY฀MOMENTS฀THAT฀SHE฀HAS฀USED฀TO฀INFORM฀
HER฀JUDGMENTS฀AND฀PROVIDE฀SPECIlC฀FEEDBACK฀RELATED฀TO฀THOSE฀FACETS฀OF฀HER฀GAME฀
THAT฀COULD฀BE฀IMPROVED�

4HE฀ABOVE฀TWO฀CASES฀ILLUSTRATE฀HOW฀A฀SPORT฀PSYCHOLOGIST฀MIGHT฀EMPLOY฀DIRECT฀
INTERVENTION฀�4ERRY�฀����	฀STRATEGIES฀TO฀ENSURE฀THAT฀EFFECTIVE฀COMMUNICATION฀OCCURS฀
BETWEEN฀TWO฀MEMBERS฀OF฀THE฀SAME฀TEAM�฀!฀SPORT฀PSYCHOLOGY฀CONSULTANT฀MAY฀ALSO฀
DRAW฀FROM฀HIS�HER฀UNDERSTANDING฀OF฀*UNGIAN฀PREFERENCES฀TO฀INFORM฀INDIRECT฀INTER

VENTIONS฀�CF�฀4ERRY�฀����	�฀WHEREBY฀THE฀SPORT฀PSYCHOLOGY฀CONSULTANT฀WORKS฀WITH฀THE฀
COACH฀AND฀THE฀COACH฀THEN฀DELIVERS฀THE฀INTERVENTION฀TO฀THE฀TEAM�฀/NE฀GROUP
RELATED฀
SETTING฀THAT฀LENDS฀ITSELF฀WELL฀TO฀THIS฀TYPE฀OF฀INTERVENTION฀IS฀IN฀THE฀DELIVERY฀OF฀PERFOR

MANCE฀ANALYSIS฀AND฀REVIEW฀SESSIONS฀THAT฀COACHES฀TYPICALLY฀RUN฀WITH฀THEIR฀PLAYERS฀
PRIOR฀TO฀OR฀FOLLOWING฀COMPETITION�฀#ONSIDER฀THE฀CASE฀OF฀"OB�฀A฀HIGHLY฀PROMISING฀
��
YEAR฀OLD฀RUGBY฀PLAYER฀WHO฀IS฀FAIRLY฀RESERVED฀AND฀ASTUTE฀IN฀HIS฀UNDERSTANDING฀OF฀
THE฀GAME฀BUT฀OFTEN฀FEELS฀UNCOMFORTABLE฀IN฀THESE฀GROUP฀SESSIONS฀�I�E��฀INTROVERTED฀
SENSING	�฀4HIS฀IS฀ESPECIALLY฀NOTICEABLE฀WHEN฀THE฀COACH฀PUTS฀"OB฀ON฀THE฀SPOT฀WITH฀
VERY฀DIRECT฀AND฀POINTED฀QUESTIONS฀ABOUT฀HIS฀RECENT฀ROLE฀PERFORMANCES�฀/NCE฀THE฀
TEAM�S฀ SPORT฀PSYCHOLOGIST฀ IS฀ AWARE฀OF฀"OB�S฀BEHAVIORAL฀PREFERENCES�฀ S�HE฀COULD฀
ENCOURAGE฀THE฀COACH฀TO฀PROVIDE฀"OB฀WITH฀INFORMATION฀TO฀REmECT฀ON�฀IN฀ADVANCE฀OF฀
THE฀TEAM฀SESSION�฀"Y฀CONSIDERING฀"OB�S฀PREFERENCE฀TO฀REmECT฀ON฀ISSUES฀IN฀DETAIL฀
BEFORE฀ACTING�฀THIS฀STRATEGY฀WOULD฀ENABLE฀HIM฀TO฀MORE฀FULLY฀CONTRIBUTE฀TO฀THE฀ENSU

ING฀TEAM฀APPRAISAL�REVIEW฀PROCESS�

!LTHOUGH฀THIS฀INTERVENTION฀MIGHT฀BE฀APPROPRIATE฀FOR฀AN฀INTROVERTED฀SENSING฀
PREFERENCE฀�I�E��฀ REmECTS฀ON฀lNE฀DETAILS	�฀ IN฀A฀SIMILAR฀ REGARD�฀DIFFERENT฀ �INDIRECT	฀
INTERVENTION฀STRATEGIES฀COULD฀BE฀APPLIED฀THAT฀TAKE฀INTO฀ACCOUNT฀OTHER฀COGNITIVE฀AND฀
BEHAVIORAL฀PREFERENCES�฀&OR฀EXAMPLE�฀IF฀CERTAIN฀ATHLETES฀WERE฀TO฀HAVE฀A฀PREFERENCE฀
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FOR฀EXPLICIT฀STRUCTURE�฀ORDER�฀AND฀LOGIC฀�I�E��฀EXTRAVERTED฀THINKING	฀IN฀THEIR฀INTERACTION฀
WITH฀OTHERS�฀THE฀SPORT฀PSYCHOLOGIST฀COULD฀ENCOURAGE฀THE฀COACH฀TO฀ENSURE฀THAT฀THE฀
OBJECTIVES฀FOR฀ANY฀MEETING฀WITH฀THOSE฀ATHLETES฀ARE฀EXPLICITLY฀LAID฀OUT฀AT฀THE฀OUTSET฀
AND฀THAT฀THE฀CRITERIA฀USED฀TO฀INFORM฀THE฀GROUP฀PROCESS฀�E�G��฀PERFORMANCE฀REVIEW	฀
ARE฀EXPLICITLY฀STRUCTURED฀AND฀DETAILED�฀!LTERNATIVELY�฀IF฀A฀TEAM฀WERE฀COMPRISED฀OF฀
HIGHLY฀SOCIABLE฀AND฀GREGARIOUS฀ATHLETES฀�E�G��฀EXTRAVERTED฀FEELING	�฀THE฀COACH฀COULD฀
BE฀ENCOURAGED฀TO฀ IMPLEMENT฀ TEAM฀SESSIONS฀ THAT฀ARE฀PLAYER
DIRECTED฀AND฀INVOLVE฀
SMALL
GROUP฀ACTIVITIES฀IN฀WHICH฀THE฀PLAYERS฀CAN฀DEBATE฀THEIR฀OBSERVATIONS฀WITH฀OTHERS฀
�I�E��฀SATISlES฀THEIR฀NEED฀FOR฀SELF
EXPRESSION	�

!LTHOUGH฀THESE฀EXAMPLES฀HIGHLIGHT฀SOME฀OF฀THE฀IMPLICATIONS฀THAT฀ARISE฀WHEN฀
TEAM฀MEMBERS฀HAVE฀A฀PARTICULAR฀PREFERENCE฀FOR฀INTERACTION�฀FROM฀AN฀APPLIED฀PERSPEC

TIVE�฀A฀SPORT฀PSYCHOLOGY฀CONSULTANT฀SHOULD฀ALSO฀CONSIDER฀THE฀CONTRIBUTIONS฀OF฀ATHLETES�฀
SUPPORTING฀�I�E��฀AUXILIARY	฀CONSCIOUS฀PREFERENCES�฀!฀CURSORY฀EXAMINATION฀OF฀THE฀
PRIMARY฀ATTITUDINAL
FUNCTIONS฀OF฀A฀SPORT฀TEAM�S฀CONSTITUENT฀MEMBERS฀MAY฀INITIALLY฀
SUGGEST฀A฀FAIRLY฀HOMOGENEOUS฀DISTRIBUTION฀OF฀A฀GROUP�S฀RESOURCES�฀&OR฀EXAMPLE�฀HALF฀
OF฀A฀TEAM฀MIGHT฀HAVE฀A฀PRIMARY฀PREFERENCE฀FOR฀INTROSPECTION฀AND฀INDEPENDENCE฀�I�E��฀
INTROVERTED฀INTUITION	฀AND฀THE฀OTHER฀HALF฀MAY฀HAVE฀A฀PRIMARY฀PREFERENCE฀FOR฀BEING฀
OUTGOING฀AND฀CONSIDERATE฀�I�E��฀EXTRAVERTED฀FEELING	�฀"Y฀CONSIDERING฀THE฀AUXILIARY฀
FUNCTIONS฀OF฀THE฀TEAM�S฀MEMBERS�฀IT฀IS฀POSSIBLE฀THAT฀ADDITIONAL฀SKILLS฀WILL฀ALSO฀BE฀
AVAILABLE฀TO฀THE฀GROUP฀THAT฀OTHERWISE฀MAY฀HAVE฀BEEN฀OVERLOOKED�฀SUCH฀AS฀BEING฀
HIGHLY฀ORGANIZED฀AND฀DECISIVE฀�I�E��฀EXTRAVERTED฀THINKING	฀OR฀THE฀ABILITY฀TO฀ANALYZE฀
PERFORMANCES฀IN฀PARTICULAR฀DETAIL฀�I�E��฀INTROVERTED฀SENSING	�฀)N฀SHORT�฀IN฀ORDER฀TO฀
BRING฀ABOUT฀EFFECTIVE฀INTRAGROUP฀COMMUNICATION฀THE฀SPORT฀PSYCHOLOGIST฀�AS฀FACILI

TATOR	฀AND�฀IN฀TURN�฀THE฀TEAM฀AS฀A฀WHOLE฀SHOULD฀CONSIDER฀THE฀DEGREE฀TO฀WHICH฀EACH฀
ATTITUDINAL
FUNCTION฀�OR฀PREFERENCE	฀IS฀BROUGHT฀TO฀CONSCIOUSNESS฀WITHIN฀THE฀GROUP฀AS฀
A฀WHOLE�฀&URTHERMORE�฀IF฀A฀TEAM฀�THROUGH฀THE฀GUIDANCE฀OF฀THE฀SPORT฀PSYCHOLOGIST	฀
CAN฀BECOME฀AWARE฀OF฀ANY฀UNUSED฀PREFERENCES฀OR฀BLIND฀SPOTS�฀THIS฀MAY฀SERVE฀AS฀A฀
BASIS฀FOR฀FURTHER฀GROUP฀DEVELOPMENT�฀&OR฀EXAMPLE�฀IF฀AN฀INTUITIVE฀PREFERENCE฀IS฀RARELY฀
USED฀WITHIN฀A฀TEAM�฀THE฀COACH฀AND฀PSYCHOLOGIST฀COULD฀STRUCTURE฀PRACTICES฀TO฀ENABLE฀
THE฀TEAM฀TO฀CONSIDER฀HOW฀VARIOUS฀SYSTEMS฀MIGHT฀DIFFERENTIALLY฀BE฀IMPLEMENTED฀IN฀
FUTURE฀COMPETITIONS�

)N฀TERMS฀OF฀POTENTIAL฀BARRIERS฀TO฀COMMUNICATION�฀ONE฀ONLY฀HAS฀TO฀EXAMINE฀THE฀
CONTRASTING฀NATURE฀OF฀EACH฀OF฀THE฀RATIONAL฀AND฀IRRATIONAL฀FUNCTIONS฀TO฀SEE฀HOW฀POTENTIAL฀
BARRIERS฀TO฀EFFECTIVE฀COMMUNICATION฀MIGHT฀ARISE�฀4HOSE฀WITH฀A฀THINKING฀PREFERENCE฀
WILL฀PRIMARILY฀BE฀GUIDED฀BY฀NOTIONS฀OF฀LOGIC�฀WHEREAS฀THOSE฀WITH฀A฀FEELING฀PREFER

ENCE฀WILL฀BE฀GUIDED฀BY฀PERSONAL฀NOTIONS฀OF฀VALUE�฀MORALITY�฀OR฀A฀HEIGHTENED฀SENSE฀
OF฀LOYALTY�฀3IMILARLY�฀WHILE฀A฀PREFERENCE฀FOR฀INTUITION฀MAY฀MOTIVATE฀A฀PERSON฀TOWARD฀
FUTURE฀POSSIBILITIES�฀THESE฀MOTIVES฀MIGHT฀POTENTIALLY฀CONmICT฀WITH฀A฀TEAMMATE�S฀NEED฀
TO฀ATTEND฀TO฀THE฀PRESENT฀�I�E��฀SENSING฀PREFERENCE	�฀"Y฀CONSIDERING฀HOW฀AN฀ATHLETE�S฀
PATTERN฀OF฀PREFERENCES฀MIGHT฀CONmICT฀WITH฀THOSE฀OF฀ANOTHER�฀THOSE฀CONCERNED฀WITH฀
INTERVENTION฀�E�G��฀COACH�฀PSYCHOLOGIST	฀COULD฀DEVELOP฀AND฀IMPLEMENT฀A฀SET฀OF฀COM

MUNICATION฀STRATEGIES฀AMENABLE฀TO฀BOTH฀PARTIES�฀&OR฀EXAMPLE�฀THIS฀MIGHT฀INVOLVE฀THE฀
PROVISION฀OF฀A฀SET฀OF฀GROUND฀RULES฀THAT฀INCLUDE฀CONSIDERATIONS฀SUCH฀AS฀THE฀FOLLOWING�฀
EVERYONE฀HAS฀A฀CHANCE฀TO฀EXPRESS฀HIS�HER฀PREFERENCES�฀FEEDBACK฀SHOULD฀BE฀PROVIDED฀
IN฀CONSTRUCTIVE฀MANNER�฀ATHLETES฀SHOULD฀NOT฀MAKE฀HASTY฀ASSUMPTIONS฀ABOUT฀WHAT฀
OTHERS฀ARE฀THINKING�฀EVEN฀IF฀ATHLETES฀THINK฀THEY฀ARE฀RIGHT�฀THEY฀SHOULD฀TRY฀TO฀SEE฀THINGS฀
FROM฀THE฀OTHER฀SIDE฀OF฀THE฀FENCE฀�!NSHEL�฀�����฀3ULLIVAN�฀����	�

)N฀TERMS฀OF฀POTENTIAL฀hBLIND฀SPOTS�v฀GROUP฀MEMBERS฀COULD฀BE฀ENCOURAGED฀TO฀
RECOGNIZE฀THAT฀THEIR฀OWN฀PERCEPTIONS฀OF฀SELF฀MAY฀DIFFER฀SOMEWHAT฀FROM฀THE฀WAY฀
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OTHERS฀PERCEIVE฀THEM�฀)NDEED�฀AT฀ TIMES฀WE฀MAY฀BE฀DISTINCTLY฀UNAWARE฀OF฀CERTAIN฀
BEHAVIORS฀ THAT฀WE฀ENGAGE฀ IN฀AND฀ THE฀ IMPACT฀ THEY฀HAVE฀ON฀ THOSE฀AROUND฀US�฀&OR฀
EXAMPLE�฀IF฀AN฀ATHLETE฀IS฀MOTIVATED฀BY฀SEEKING฀OUT฀INNOVATIVE฀NEW฀TRAINING฀TECHNIQUES฀
�I�E��฀EXTRAVERTED฀INTUITION	�฀ONCE฀THOSE฀TECHNIQUES฀HAVE฀BEEN฀FOUND�฀THE฀ATHLETE฀MAY฀
BE฀MORE฀INTERESTED฀IN฀lNDING฀EVEN฀NEWER฀TECHNIQUES�฀RATHER฀THAN฀CONSOLIDATING฀ON฀
THE฀INFORMATION฀THAT฀HAS฀ALREADY฀BEEN฀ACQUIRED�฀)N฀THIS฀INSTANCE�฀THE฀ATHLETE฀MAY฀
APPEAR฀BRASH฀AND฀QUICK฀TO฀APPLY฀FUTURE฀DIRECTIONS฀WHEN�฀IN฀FACT�฀IT฀MAY฀BE฀MORE฀
APPROPRIATE฀TO฀GET฀TO฀GRIPS฀WITH฀THE฀DETAIL฀�I�E��฀INTROVERTED฀SENSING	฀OF฀ONE฀PARTICULAR฀
TRAINING฀REGIMEN�฀'IVEN฀THE฀DIFlCULTY฀ONE฀MAY฀HAVE฀IN฀RECOGNIZING฀AND฀WORKING฀
ON฀ONE�S฀WEAKNESSES�฀A฀CONSULTANT฀MIGHT฀lRST฀ENCOURAGE฀ATHLETES฀TO฀WORK฀ON฀THEIR฀
LISTENING฀SKILLS฀�CF�฀.ELSON
*ONES�฀����	฀AND฀THEN�฀UNDER฀THE฀CONSULTANT�S฀GUIDANCE�฀
REmECT฀ON฀POSSIBLE฀BLIND฀SPOTS฀WITH฀OTHER฀TRUSTED฀TEAMMATES฀OR฀PEERS�฀&ROM฀AN฀INTER

VENTIONIST฀PERSPECTIVE�฀ONE฀SHOULD฀NOTE฀THAT฀IT฀IS฀JUST฀AS฀IMPORTANT฀TO฀UNDERSTAND฀THE฀
WEAKNESSES฀REPRESENTED฀BY฀ONE�S฀INFERIOR฀ATTITUDINAL
FUNCTION฀AS฀IT฀IS฀TO฀UNDERSTAND฀
THE฀STRENGTHS฀EXPRESSED฀BY฀ONE�S฀DOMINANT฀ATTITUDINAL
FUNCTION�

7ITHIN฀THE฀CONTEXT฀OF฀SPORT฀TEAMS�฀EACH฀MEMBER฀WILL฀BRING฀A฀UNIQUE฀COLLECTION฀
OF฀GIFTS฀OR฀PATTERN฀OF฀PREFERENCES฀TO฀THE฀GROUP�S฀COLLECTIVE฀RESOURCES�฀"Y฀MAPPING฀
OUT฀ THE฀ DIFFERENT฀ PATTERNS฀ OF฀ PREFERENCES฀ EXHIBITED฀ BY฀ EACH฀MEMBER�฀ THE฀ GROUP฀
COULD฀BECOME฀MORE฀ACUTELY฀AWARE฀OF฀WHERE฀ITS฀STRENGTHS฀AND฀WEAKNESSES฀LAY�฀&OR฀
EXAMPLE�฀IF฀A฀GROUP฀IS฀HETEROGENEOUS฀IN฀ITS฀DIVERSITY฀OF฀RESOURCES฀�I�E��฀PATTERNS฀OF฀
PREFERENCES	�฀THIS฀WILL฀BRING฀A฀DIFFERENT฀SET฀OF฀CHALLENGES฀FOR฀THE฀TEAM฀AND฀CONSULTING฀
PSYCHOLOGIST฀COMPARED฀TO฀A฀GROUP฀THAT฀IS฀RELATIVELY฀HOMOGENEOUS฀IN฀NATURE฀�&ORSYTH�฀
�����฀*OHNSON฀�฀*OHNSON�฀����	�฀&OR฀A฀HOMOGENEOUS฀GROUP�฀THIS฀STRUCTURAL฀PROPERTY฀
MAY฀ENABLE฀GROUP฀MEMBERS฀TO฀COME฀TO฀DECISIONS฀MORE฀QUICKLY฀AND฀AGREE฀THAT฀THE฀
CHOSEN฀SOLUTION฀IS฀THE฀MOST฀APPROPRIATE�฀(OWEVER�฀INVARIABILITY฀OF฀A฀GROUP�S฀PERSONAL฀
RESOURCES฀MAY฀ALSO฀LEAD฀TO฀GROUP
THINK฀hWHEN฀MEMBERS�฀STRIVINGS฀FOR฀UNANIMITY฀
OVER
RIDE฀THEIR฀MOTIVATION฀TO฀REALISTICALLY฀APPRAISE฀ALTERNATIVE฀COURSES฀OF฀ACTIONv฀
�*ANIS�฀�����฀P��	�฀*ANIS฀COINED฀THE฀TERM฀GROUP
THINK฀AFTER฀ANALYZING฀THE฀DECISION

MAKING฀PROCEDURES฀THAT฀WERE฀EMPLOYED฀PRIOR฀TO฀AND฀DURING฀THE฀"AY฀OF฀0IGS฀INVASION�฀
AS฀WELL฀AS฀THE฀+OREAN฀AND฀6IETNAM฀7ARS�฀)F฀A฀GROUP฀IS฀RELATIVELY฀HOMOGENOUS฀IN฀ITS฀
DISTRIBUTION฀OF฀PREFERENCES�฀IT฀MAY฀BE฀USEFUL฀TO฀SEE฀WHERE฀POTENTIAL฀WEAKNESSES฀IN฀
THE฀GROUP฀MAY฀BE฀FOUND฀AND฀EMPLOY฀STRATEGIES฀TO฀ENSURE฀THAT฀NECESSARY฀PROCESSES฀
ARE฀NOT฀OVERLOOKED�฀4HESE฀MAY฀INCLUDE฀ENCOURAGING฀TEAM฀MEMBERS฀TO฀PLAY฀DEVIL�S฀
ADVOCATE฀OR฀HAVE฀CONSULTANTS฀�E�G��฀OTHER฀COACHES�฀INDEPENDENT฀EXPERTS	฀FROM฀OUTSIDE฀
THE฀TEAM฀ENVIRONMENT฀CHALLENGE฀ITS฀STRATEGIES฀FOR฀ACTION�

!฀HETEROGENEOUS฀GROUP�฀ON฀THE฀OTHER฀HAND�฀MAY฀POTENTIALLY฀HAVE฀A฀GREATER฀
DIVERSITY฀OF฀PERSONAL฀RESOURCES฀�I�E��฀PATTERNS฀OF฀PREFERENCES	฀AVAILABLE�฀(OWEVER�฀
WHEN฀FACED฀WITH฀SUCH฀POTENTIALLY฀CONmICTING฀PREFERENCES฀FOR฀ACTION�฀THIS฀WILL฀PROVIDE฀
A฀VERY฀DIFFERENT฀SET฀OF฀CHALLENGES฀FOR฀THE฀SPORT฀PSYCHOLOGY฀CONSULTANT�฀REQUIRING฀
VERY฀DIFFERENT฀STRATEGIES฀FOR฀INTERVENTION�฀,OTHIAN฀�����	฀SUGGESTED฀THAT฀WHEN฀FACED฀
WITH฀COMPETING฀INTERESTS฀AND฀PRIORITIES�฀A฀GROUP฀COULD฀BE฀ENCOURAGED฀TO฀EMPLOY฀
A฀h&OUR
3IGHTv฀APPROACH฀TO฀FACILITATE฀EFFECTIVE฀INTRA
GROUP฀INTERACTION฀�SEE฀&IGURE฀
�	�฀4HIS฀PROCESS฀INVOLVES฀lRST�฀BRAINSTORMING฀FOR฀IDEAS฀USING฀THE฀IMAGINATION฀OF฀
GROUP฀MEMBERS฀�INTUITION	�฀SECOND�฀GATHERING฀THE฀RELEVANT฀FACTUAL฀DATA฀�SENSING	�฀
THIRD�฀ANALYZING฀THE฀EFFECTS฀OF฀ADOPTING฀ALTERNATIVE฀OUTCOMES฀�THINKING	�฀AND฀lNALLY�฀
CONSIDERING฀HOW฀DIFFERENT฀SOLUTIONS฀AFFECT฀THE฀PEOPLE฀INVOLVED฀�FEELING	�฀3UCH฀AN฀
APPROACH฀COULD฀ENCOURAGE฀DIFFERENT฀MEMBERS฀TO฀CONTRIBUTE฀THEIR฀STRENGTHS฀TO฀THE฀
GROUP฀SOLUTION฀AND฀AT฀THE฀SAME฀TIME฀ENABLE฀THEM฀TO฀VALUE฀THE฀CONTRIBUTIONS฀OF฀OTHERS฀
WITH฀ALTERNATIVE฀PERSPECTIVES�
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)N฀HIS฀WRITING�฀*UNG฀����������A	฀WAS฀PARTICULARLY฀INTERESTED฀IN฀THE฀PROCESS฀OF฀
INDIVIDUATION�฀TO฀BECOME฀hROUNDED�v฀BY฀RAISING฀TO฀CONSCIOUSNESS฀THOSE฀PREFERENCES฀
TYPICALLY฀RESIDENT฀ IN฀THE฀UNCONSCIOUS�฀)N฀MUCH฀THE฀SAME฀WAY฀THAT฀ INDIVIDUATION฀
RELATES฀TO฀INDIVIDUAL฀GROWTH฀AND฀DEVELOPMENT�฀IT฀MAY฀ALSO฀BE฀POSSIBLE฀FOR฀THE฀GROUP฀
TO฀COLLECTIVELY฀INDIVIDUATE฀AND฀SEEK฀TO฀DEVELOP฀THOSE฀PREFERENCES฀�OR฀BLIND฀SPOTS	฀
THAT฀ARE฀UNDEVELOPED฀AND฀UNTRAINED�฀)NDEED�฀IF฀ALL฀MEMBERS฀OF฀A฀TEAM฀CAN฀EFFECTIVELY฀
ADAPT฀THEIR฀COMMUNICATION฀TO฀CONNECT฀MORE฀EFFECTIVELY฀WITH฀OTHERS�฀NOT฀ONLY฀WILL฀
SUCCESSFUL฀INTERDEPENDENCE฀BECOME฀MORE฀LIKELY�฀BUT฀ALSO฀THE฀TEAM฀�AS฀A฀WHOLE	฀WILL฀
BE฀A฀HAPPIER�฀HEALTHIER�฀AND฀MORE฀EFFECTIVE฀ENVIRONMENT฀IN฀WHICH฀TO฀PERFORM�

!S฀WITH฀ANY฀PSYCHOLOGICAL฀INTERVENTION�฀THE฀APPLIED฀SPORT฀PSYCHOLOGIST฀SHOULD฀
ALSO฀BE฀ACUTELY฀AWARE฀OF฀THE฀POTENTIAL฀FOR฀MISUSE฀AND฀MISINTERPRETATION฀ARISING฀FROM฀
ANY฀*UNGIAN฀PREFERENCE฀�OR฀ANY฀OTHER	฀PERSONALITY฀ASSESSMENT�฀!LTHOUGH฀THE฀APPLI

CATION฀OF฀THIS฀MODEL฀WITHIN฀SPORT฀HAS฀MUCH฀POTENTIAL�฀CONSULTANTS฀MUST฀BE฀AWARE฀
OF�฀AND฀ACT฀WITHIN�฀THE฀ETHICAL฀PRINCIPLES฀GUIDING฀THE฀USE฀OF฀PERSONALITY฀INSTRUMENTS฀
WITH฀CLIENTS฀�CF�฀!0!�฀����	�฀&OR฀EXAMPLE�฀PSYCHOLOGISTS฀MUST฀TAKE฀NECESSARY฀STEPS฀
TO฀EXPLAIN฀TO฀THE฀CLIENT฀THE฀RESULTS฀OF฀ANY฀ASSESSMENT฀�!0!�฀�����฀PRINCIPLE฀����	฀
AND฀ENSURE฀THAT฀CONmICTS฀OF฀INTEREST฀BETWEEN฀ETHICAL฀AND฀ORGANIZATIONAL฀DEMANDS฀

&IGURE฀��4HE฀h&OUR
3IGHTv฀APPROACH฀TO฀INTRA
GROUP฀COMMUNICATION�฀!DAPTED฀FROM฀
,OTHIAN฀�����	�

.OTE�฀4HE฀GOAL฀OF฀THE฀h&OUR
3IGHTv฀APPROACH฀IS฀TO฀EFFECTIVELY฀EMPLOY฀ALL฀FOUR฀FUNCTIONS฀
�THINKING�฀FEELING�฀SENSING�฀AND฀INTUITION	฀IN฀CONSCIOUS฀USE�฀4HIS฀WOULD฀EXPLAIN฀WHY฀THE฀
SHADOW฀EVIDENT฀IN฀&IGURE฀�฀IS฀NOT฀PRESENT฀IN฀&IGURE฀��
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�E�G��฀IN฀PROFESSIONAL฀SPORT฀THIS฀MAY฀BE฀THE฀EMPLOYING฀ORGANIZATION	฀ARE฀AVOIDED฀
�!0!�฀�����฀PRINCIPLE฀����	�฀0SYCHOLOGISTS฀SHOULD฀ALSO฀BE฀AWARE฀OF฀THEIR฀BOUNDAR

IES฀OF฀COMPETENCE฀BASED฀ON฀TRAINING฀AND฀EDUCATION฀AND฀ONLY฀EMPLOY฀INTERVENTION฀
STRATEGIES฀ THAT฀ ARE฀COMMENSURATE฀WITH฀ THAT฀ EDUCATION฀AND฀ TRAINING฀ �!0!�฀�����฀
PRINCIPLE�฀����	�

)N฀SUMMARY�฀WE฀DO฀NOT฀BELIEVE฀THAT฀CERTAIN฀ATTITUDINAL
FUNCTIONS฀OR฀PREFERENCES฀
ARE฀BETTER฀THAN฀OTHERS฀OR฀THAT฀CERTAIN฀PERSONALITIES฀ARE฀MORE฀LIKELY฀TO฀SUCCEED฀IN฀SPORT�฀
(OWEVER�฀WE฀DO฀SUGGEST฀THAT฀IF฀GROUP฀MEMBERS�฀UNDER฀THE฀GUIDANCE฀OF฀A฀SUITABLY฀
QUALIlED฀SPORT฀PSYCHOLOGIST�฀CAN฀BEGIN฀TO฀UNDERSTAND฀HOW฀THEIR฀PREFERENCES฀MIGHT฀
COMPLEMENT฀OR฀CONmICT฀WITH฀THOSE฀OF฀OTHERS�฀THEY฀MIGHT฀FUNCTION฀MORE฀EFFECTIVELY�฀
BOTH฀INDIVIDUALLY฀AND฀AS฀A฀TEAM�
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ABSTRACT

A small group (n=9), whose complaints of low frequency noise had not been

resolved by Environmental Health Officers and related care professionals, were

invited to attend a series of intervention sessions led by a psychotherapist. The

aims of the sessions were to improve the participants’ coping strategies and their

quality of life, in order to relieve them from some of the distress caused by their

belief that they were exposed to low frequency noise. Prior to the psychotherapy

sessions the group was evaluated on a number of self report questionnaires,

which measured individual responses for reaction to low frequency noise,

quality of life, quality of coping and a personality questionnaire (Insightstm

Discovery Preference Evaluator). A before and after, within group analysis of

responses was based upon repeat measures of the three behavioural response

questionnaires for noise reactivity, quality of life and coping. A general

reduction in the subjects’ stress levels was shown, suggesting positive effects of

psychotherapy upon symptoms that had, in this group’s case, proved resistant to

improvement by conventional local authority and specialist interventions. This

‘therapeutic’ approach to LFN interventions could lead to improved health and

effectiveness and fewer demands on local services. Although the techniques of

tinnitus management were informative, analogy between the problems of low

frequency noise sufferers and those of tinnitus sufferers fails at the point where

low frequency noise sufferers believe that an external agency is the cause of

their problems.

1. EXPERIMENTAL AIMS AND DESIGN

The aim of the study was to examine how long-term LFN sufferers’ perception of

their quality of life and coping quality responded to group and self-help therapeutic

interventions.

To this aim, parameters were selected which supported a before and after, within-

subjects comparison. All subjects had agreed to participate in the assessments, both

before and after the therapeutic intervention. The sequence of measurements and

interventions included:

1. Administration of Questionnaires

2. Therapeutic intervention by psychotherapist

3. Repeat administration of questionnaires

2. QUESTIONNAIRES AND PSYCHOLOGICAL MEASURES

The questionnaires were designed to register the before-and-after perceptions of

quality of life and coping ability. A further measure was made of personality. The

personality measure, using the Insights Discovery Preference Evaluatortm, was

introduced for two principal reasons: firstly to be able to place individuals within a

typological system in order to examine possible groupings within particular types

(e.g. Introverted thinking/Extraverted feeling), as personality has been indicated as

an independent variable in sensitivity to noise (Belojevic et al. 2003).  Secondly,
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measurement of personality within this system offered the potential for highlighting

communication blind spots (a mismatch of communication styles is likely to

increase anxiety) associated with personality type.

3. CLINICAL GROUP-WORK

The aim of the clinical component of the study was to establish whether group

therapy combined with self-help processes could be of benefit to sufferers from low

frequency noise related stress (LFNRS). The initial combination of the techniques

used was based on a preliminary review of the literature and analogies with

treatment of phobic conditions and stress management.

Initially, emphasis was placed upon a combination of multi-modal relaxation and

imaginal exposure techniques based upon Cognitive Behavioural Therapy and

Group Hypnotherapy. Different techniques were explained and demonstrated to

participants and a written handout prepared for them containing a “menu” of

possible therapeutic techniques, which could be used as self-help coping skills. In

addition, participants were given a relaxation CD Rom based upon the multi-modal

relaxation processes used in the group sessions. As the work progressed, individual

interventions were combined, and adapted, according to discussion and feedback

received from the group.

The techniques discussed with the group included the Neural Linguistic

Programming (NLP) rewind (or “fast phobia”)  technique, changing the sound to a

visual image and altering its sensory sub-modalities, different forms of visual-

kinaesthetic dissociation (VKD), anchoring, different forms of multi-modal

relaxation, affirmations, and imaginal exposure. (See Appendix 2). Six group

Sessions were held for the project.

4. SUBJECT SELECTION AND INITIAL EVALUATION

A database of subjects was available from a survey which had been carried out as

part of earlier work (Leventhall, et al. 2003). Those who lived within access of

London were telephoned and the project explained to them. Responses varied from

“I don’t hear the noise anymore” to “The noise has made me too ill to travel to

London”. Some subjects would have liked to take part but were constrained by their

work. However, there was a good positive response and subjects were selected as in

Table I, including some new contacts. The subjects are typical of low frequency

noise sufferers. (Leventhall, et al 2003)

Table I.

Subjects who took part in the relaxation sessions. Subject E was self-employed and F was in employment Subject H

dropped out early in the project

Hearing

Subject Age Sex problems

A 76 F Y

B 65 M N

C 69 F N

D 69 F Y

E 56 F N

F 59 F N

G 71 M N

(H 75 M N)

I 72 M N
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5. LOW FREQUENCY NOISE REACTION QUESTIONNAIRE (LFNRQ).

As an initial assessment, each subject was sent a questionnaire to complete before

subjects met the researchers. The questionnaire registered subjects’ responses with

minimal influence from the project while requiring a preliminary effort from the

subjects, as an indication of the seriousness of their feelings towards the project. An

existing Tinnitus Reaction Questionnaire (Wilson, et al. 1991) was used as the basis

for the questionnaire.

The original questionnaire was modified in the following ways:

Each question originally commenced with “My tinnitus has....” All questions

were changed to commence with “The noise has...” and the questionnaire was titled

“Low Frequency Noise Questionnaire”.

An additional question, No. 27, was added at the end to reflect some low

frequency noise sufferers’ statements that the noise drives them from their homes.

Three further general questions permitted subjects to write down comments on

their noise and, finally, subjects were asked to list prescription drugs that they were

taking. Four of the original nine subjects were taking anti-psychotic drugs, none of

which was listed in pharmacopia as having auditory illusional effects.

The Low Frequency Noise Questionnaire is shown in Appendix 1 and the

comparison of outcomes before and after the relaxation sessions is given in section

12.1.

6. PSYCHOLOGICAL TESTS.

At their first meeting with the researchers, each of the subjects (n=9), completed

questionnaires, which assessed personality, perceived Quality of Life (current),

Quality of Coping (current) and their earlier Quality of Life (as estimated by the

subjects before the onset of the noise). The primary aim was to build a profile of

their individual subjective experience of, and reactions to, the perceived LFN.

Personality profiles were elicited using the Insights tm Discovery Preference

Evaluator. This is a Jungian based system and provides for an in-depth and easy to

read report on personality preferences, interpersonal and communication styles.

Subjects each received a copy of their report.

7. QUALITY OF LIFE AND COPING

7.1 Current Quality of Life

The Current Quality of Life questionnaire addressed key areas of physical well-

being, coping, anxiety, emotional support and emotional well-being. The Quality of

Coping Questionnaire registered specific responses to an individual’s perceived

capacity to manage the noise and other competing demands. The ‘Before Noise’

Quality of Life Questionnaire provided the subjects with an opportunity to describe

how they might have responded to the questionnaire before the onset of the noise

problem.

The Quality of Life questionnaire required responses to 15 questions within the

categories of Strongly Agree, Agree, Neutral, Disagree and Strongly Disagree for

each item. The Quality of Coping questionnaire contained eight questions in the

same response format.

Table II.Shows key Quality of Life results from the Questionnaires before the

therapeutic intervention (number of subjects out of 8)

Table II.

Quality of Life Questionnaire - key results

Current Quality of Life and Anxiety Perceived Coping

Feel sad 4 Dissatisfied with coping 3

Feel Anxious 5 Cannot accept the noise 6

Unable to have fun (relax) 4 Losing hope 3

Discontent with Q of L 7 In a state of worry 5

Unable to sleep well 5 Worried will get worse 4

Vol. 26  No. 4  2007

Geoff Leventhall, Stephen Benton and Donald Robertson

37



The general reported Quality of Life was shown to be of real concern to the group

and of a generally low level, while anxiety was high and sleeping disturbed. These

responses, combined with a high degree of worry about the noise and its continued

effects, all served to characterise subjects’ Quality of Life as poor and point to a

likely ongoing and confounding influence on the perceived effectiveness of existing

interventions. Clearly, any support for subjects’ condition from existing medical and

assessment interventions was highly likely to be compromised by the strength of

associated anxiety and worry.

7.2 Quality of Coping Questionnaire:

The second questionnaire completed by the subject group comprised items related

to personal coping. Some key results show the responses to items that addressed

individuals’ assessment of their present state of coping and the quality of their

ability to manage living with the noise, as shown in Table III.

Table III.

Quality of coping questionnaire - key results

Agree neutral disagree

Having a hard time adjusting to the noise 5 1 2

Feelings of inadequacy 5 1 2

Will  never cope with the noise and be happy 3 2 3

People around them are  uncomfortable 4 1 3

because of the noise problem

Although the general level of coping was not good, the group still displayed a

resilient attitude to the situation; indicative of a strong need to re-assert control over

their personal environment. The partner/main support relationship was viewed as

central to most subjects’ coping, probably reflecting a dependency rather like that

initiated in response to an illness. However, the broader social network seems to

pose further and unwanted demands upon at least half of the group as shown in

Table III.

7.3 Quality of Life: Comparison - Before and After the Noise

All group members completed a questionnaire that allowed them to assess items

against their impression of how they would have scored that item before the onset

of the noise as in Fig 1. In the 15 Quality of Life (Q of L) questions, the first eight

questions relate to negative aspects of their life whilst the remaining questions relate

to positive aspects. The questions were:

N Q1 I have lack of energy
E Q2 I have nausea
G Q3 Because of my feelings of fatigue I have trouble meeting the needs
A of my family
T Q4 I experience bad headaches
I Q5 I feel ill
V Q6 I am forced to spend time in bed
E Q7 I feel sad

Q8 I feel anxious

P Q9 I feel close to my friends
O Q10 I am able to concentrate at home
S Q11 My work at home is fulfilling
I Q12 I am able to enjoy life
T Q13 I am sleeping well
I Q14 I am enjoying the things I usually do for fun
V Q15 I am content with the quality of my life right now
E
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Figure 1 summarises the subjects’ responses to these questions and displays them

as a comparison of scores ‘Before and After’ onset of the noise.

Fig.1 Quality of Life questions before and after onset of noise

Fig. 1 shows the number of subjects who selected ‘agree’ or ‘strongly agree’ to the

items. For example, when asked to consider their previous level of energy, before

the noise onset, -Q1 I have lack of energy - seven subjects selected Strongly

Disagree and one selected Disagree giving a zero score for the question before onset

of the noise. The first seven questions, relating to negative indicators in their life, all

gave zero scores for their memory of their condition before the onset of the noise.

Question 8, on anxiety, showed an increase after the onset of the noise. Similarly,

the remaining questions, referring to indicators of positive aspects of their life

showed a diminished agreement after the onset of the noise. In order to increase the

robustness of level of data, any neutral scores were not included as evidence for an

item. This means that, in Fig 1, the number of responses to a question is less than

the number of subjects.

Whilst their memories of their situation before the noise may be idealised, the

differences illustrate the subjects’ belief in the way that the noise has affected them,

which is a major contributor to their current levels of stress and perceived levels of

‘Quality of Life’, e.g. “I was so happy before the noise started”. Indeed, the

comparison of ratings shows a picture of a home environment being stripped of

control, relaxation and enjoyment. The loss of sleep and degraded capacity to

concentrate are just two items which, when combined, create an interactive and

corrosive process that inhibits recuperation, whilst elevating anxiety and thereby

further undermining the individual’s sense of well-being. Clearly the quality of

mood-state was perceived as deteriorating as both the sadness and anxiety items (Q

7 and 8 in Fig 1) display marked increase across the before and after noise onset

conditions.

Perhaps the strongest aspect of these findings can be found in the recognition of

the chronic nature of the situation within which individuals find themselves. As the

key Quality of Life elements are distorted and fail, the individual may start to lose

hope, which exacerbates the already eroded quality of emotionality. The general

trend is pronounced, with the key indicators for self-rated Quality of Life showing

a marked decline when compared with the Quality of Life as remembered by

subjects before the noise onset. Even allowing for an element of idealisation in

subjects’ perception of their lives before the onset of noise, the noise produces a

clear shift towards the less favourable indicators in their lives, which lie at the left

of Figure 1.
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8. PERSONALITY QUESTIONNAIRE. INSIGHTS DISCOVERY

EVALUATOR

For the purpose of this study, the Insights Discovery Preference Evaluator tm (IDPE)

was used to locate individuals within one of the Jungian Types. The Jungian system

is comprised of two attitudes (introversion and extraversion) and two rational

functions (thinking and feeling) and two irrational functions (sensing and intuition).

The IDPE provides a bi-polar two factor space mapped as a wheel around which

individuals are located as shown in Fig. 2, which shows the placing of the subjects

on the wheel of the Insights bi-polar quadrants.

All but two of the subject’s scores placed them in the introverted quadrants.

It can be noted that subjects C and D, who appear in the extroverted section,

showed high scores on the LFN Reaction Questionnaire. Subject C was sensitive to

all noise and very distressed at the start of the sessions. Subject D, who said that her

normal personality was outgoing and ebullient, had been driven to tears by the noise

and had become prone to panic attacks. The remaining subjects, in the introverted

section, were more subdued in their responses, although felt just as keenly.

The Jungian model, which generates this classification, posits how individuals

prefer to organise and cope with incoming information. The dimension along which

this preference is measured is that of ‘sensing’. According to Jung, individuals who

score highly along this dimension, tend to be comfortable organising information

around specific examples and on a ‘here and now’ basis. Moreover, these

individuals would tend to perceive what is going on or happening to them, based

upon the concrete experiences available to them from the senses. There is a

predicted dependence upon the senses for perception, rather than internalised

abstraction. The Jungian model predicts that such individuals are heavily inclined to

build models of the world based upon a need for ‘trustworthy’ information, from

which coping follows. For these individuals, trustworthy information is strongly

influenced by the quality of the sensory information available. Any decline in the

level of ‘trustworthy’ sense-based information (for whatever reason), undermines

their fundamental reliance upon their preference to verify, based upon access to and

use of concrete information.

Fig. 2 Illustrating the location of subjects in terms of Introversion and Extraversion

The majority of subjects (seven from nine) are located within the introverted sensing

and feeling quadrants. Failure to be able to control sensory information is probably
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disturbing for most types of individuals. However, for this group the Jungian model

suggests that failure to control such sense-based events tends to undermine the

personal strategies preferred by these individuals when seeking to cope with

environmental demands.

The inability to establish control over the sensory environment inhibits any

accommodation to changes in the composition of the noise situation within which

they found themselves; the ability to “simply get used to it” would be inhibited and

remote. For these types, accommodation to changing sense data is conditional upon

re-establishing control and their sensitivity to the noise impact will likely increase

over time, as duration prompts further evidence of unwanted intrusion, almost

irrespective of the sound level.

9. RATIONALE FOR TREATMENT PLAN

It was hypothesised that the stress reaction to the sound could be treated by a

combination of three basic therapeutic (personal coping) strategies.

1) Reassurance, explanation, and support.

2) Relaxation therapy techniques.

3) General stress management advice and exercise (coping skills).

It was also hypothesised, based on the clinical analogy with phobia treatment,

that some form of imaginal exposure therapy might help participants to desensitise,

i.e. habituate to the sound. Hence, a fourth strategy is:

4) Imaginal exposure using “anchoring” of relaxation.

The final intervention constituted a later phase of treatment, developing out of

the subjects’ acquisition of basic relaxation skills.

The intervention methods are described in Appendix 2.

10 GROUP STRUCTURE AND ATTENDANCE.

The initial group of participants was composed of nine sufferers from low frequency

noise related stress (LFNRS). One subject was accompanied by her husband. She

requested his presence for emotional support, as she was subject to panic attacks,

making a tenth participant. He took part in the exercise and provided useful

feedback and comments from the perspective of someone observing a sufferer at

close quarters. However, as he was not himself a sufferer, he was not included in the

formal assessment of the group.

Most group members attended each workshop session. Some members missed

sessions, however we anticipated that this would happen in the design of the project

and had integrated much into the sessions that reconsolidated materials and

practices, such that participant should still have been in a position to benefit

sufficiently from their cumulative attendance at the other workshops, provided they

had maintained their commitment to the homework assigned. One subject dropped

out at an early stage, leaving eight subjects for before and after intervention

comparisons.

The therapeutic interventions used in the project were delivered by means of a

series of six two-hour group workshops. During the workshops, participants were

assigned time to discuss their feelings about LFNRS and related issues, were given

information and advice about heightening understanding of their symptoms and

taught coping skills. A range of coping skills were discussed and practised, but the

key intervention was a version of the Benson Relaxation Response Method (Benson

1975; Benson and Stuart 1996).  This is an evidence-based relaxation therapy

technique, widely used in stress management and psychotherapy.  The Benson

Method was taught and rehearsed in each session, supported and reinforced with

other relaxation techniques derived from psychotherapy and self-hypnosis.

Participants were given handouts explaining it as a protocol and assigned the

homework of practising it twice daily for twenty minutes, and then feeding back on

their experiences at the start of each subsequent session.  Participants were also

given a generic stress management CD, recorded by Donald Robertson, containing

a number of common relaxation exercises to supplement their use of the Benson

Method.  Participants were asked to use those which they felt helpful, as regular

“home work”.
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11 GROUP DYNAMIC AND CHARACTERISTICS

One of the most interesting aspects of the project has been the opportunity to

informally observe how members of the group interacted with each other during the

exercises they were given, and with the workshop facilitator.  Discussions related to

issues such as difficulties dealing with noisy neighbours, local authorities, as well

as health issues.  It was necessary for the group to feel that they had been listened

to and given an opportunity to air their concerns, as to prohibit such discussion may

have caused them to feel undervalued or ignored.

The number and variety of potentially stress-related symptoms among the group

was notable.  For example, group members complained of, or exhibited behaviour,

which might be interpreted as paranoia, sleep problems, anger management

problems, panic attacks, tremors, and headaches.  We also noted that several group

members reported a range of other hearing-related issues, e.g., tinnitus, hyperacusis

and hearing impairment.  The group also contained a number of members who had

either resorted to, or considered, litigation in relation to their low frequency noise

problem.  Many of the group had also had acoustic measurements taken to locate the

low frequency noise, but without a positive outcome.

Another interesting development was that, when group members were

encouraged to discuss and compare their symptoms, it became clear that they

experienced LFN in a number of ways.  Of note was the fact that three group

members said that they were more distressed by feelings of vibration, which they

associated with LFN and other sounds, than by the sound itself.  It is highly unlikely

that LFN of the levels encountered could directly cause a physical vibration of this

kind.  Sometimes, not surprisingly, participants found it quite difficult to explain the

stimulus or its effects and expressed frustration with the inability of non-sufferers to

comprehend their experiences.

Other specific comments, made by participants on feedback forms, included the

following.  Three people said they found the Neural Linguistic Programming (NLP)

technique known as Visual-Kinaesthetic Dissociation (VKD) to be helpful.  Group

members were introduced to this technique as part of a “menu” of possible coping

skills for their evaluation. Four specifically mentioned that they found the Benson

method helpful.  Two noted that the stress management CD had been helpful. Three

commented on the importance they placed on actually identifying the external

source of the sound.  Four mentioned that they found it helpful to meet and speak

with other sufferers.  Two mentioned that they found the use of white noise or

pleasant background sounds useful for masking the LFN.

The small number of subjects limits the reliability of statistical deductions, but

anecdotal evidence, based upon subjects’ comments and responses to questions

during the sessions, suggest that the majority of group members, felt significant

improvement in their levels of stress associated with LFN.  The high levels of

adherence to the programme and attendance at sessions was surprising, and

indicated that the participants placed considerable value upon the treatment they

were receiving.  Only one group member dropped out from the project, at a very

early stage, due to illness (subject H).

12. COMPARISON OF BEFORE AND AFTER OUTCOMES

12.1 Low Frequency Noise Reaction Questionnaire

The questionnaire, which is shown in Appendix 1, contains questions which all

relate to negative effects of the noise.  It was scored in the following way. Each

question answered was given a score from 0 to 4, where:

Not at all = 0

A little of the time = 1

A good deal of the time = 3

Most of the time = 4

The maximum score for the 27 questions is 108 and actual scores were expressed as

a percentage of this.

Most subjects answered all of the LFNRQ questionnaire statements, but one very

stressed subject, H, did not respond to 11 of the statements and he subsequently
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dropped out of the study.  Two others missed either one or two statements.  The

results are summarised in Figs. 3 and 4.  A question not answered was left blank in

the scoring.

Fig 3. Subject’s overall LFNRQ scores before and after the therapeutic sessions

Figure 3 commentary:

The bar score in Figure 3 indicates the overall level of impact experienced by each

of the subjects, the higher the score the greater the adverse effects of the noise.  The

level of impact is shown in terms of a percentage of the ‘amount’ of impact.  The

results show that Subjects C and D displayed the highest overall unwanted reaction

to their LFN experience.  The remaining subjects are more moderately affected, as

they typically score 30% to 50%, which is, on average, between “A little of the

time” and “Some of the Time”.

Consider Subject C, who showed a percentage reduction of about 30%. Overall,

this subject’s score, before and after intervention, dropped by more than 30 steps in

the 0 to 4 scoring range of the answers, which is a good result.

For most other subjects, the overall trend suggests that the unwanted reactions to

noise had been reduced relative to pre-intervention scores.

Results from the LFNRQ are shown in Figure 4, where the percentage of the total

possible scores across subjects for the before and after therapy conditions are shown

in question- specific scores.  A lower score after the intervention indicates an

improvement in the subjects’ conditions.

Figure 4 Total scores for the before and after therapeutic intervention shown for each question
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Figure 4 commentary:

The strongest indicators of impact can be found from the questions;

Q. 23 (sleep disturbance) 83% reducing to 72% after therapy,

Q. 12 (interfere with enjoyment of life) 78% reducing to 59% and

Q.14 (made hard to relax) 78% reducing to 62%.

These are followed by:

Q. 1 (made worry) 67% increasing to 78%

Q. 9 (annoyed) 61% reducing to 44%

Q. 2 (made tense) 67% reducing to 59%

Q. 16 (made feel helpless) 58% reducing to 53%

Q. 13 (hard to concentrate) 67% reducing to 59%

Q. 20 (made avoid noisy situations) 58% increasing to 67%

Q. 3 (made irritable) 58% reducing to 44%

Q. 18 (interfered with work) 64% reducing to 59%

Q. 4 (made angry) 56% reducing to 47%

The least adverse effects in terms of percentage scores were

Q. 6 (led to avoid quiet situations) 8% increasing to 9%

Q. 10 (made feel confused) 17% increasing to 19%

Q. 5 (made cry) 28% reducing to 25%

Q. 24 (made think of suicide) 28% reducing to 19%

Q. 25 (made feel panic) 28% reducing to 13%

Consequently, the strongest effects relate to sleep disturbance, interference with

enjoyment, relaxation, concentration and work, whilst leading to annoyance, anger,

irritation, helplessness and avoidance of noise.

Following the therapeutic intervention, subjects’ scores indicate improvement in

the quality of their reactions to LFN, and this is not incompatible with elevated

awareness of the noise.

12.2  Quality of Life Questionnaire

Subjects were again asked to complete the Q of L questionnaire after the series of

therapeutic sessions.  Scoring was the same as in Fig. 1, using the five point scale

Strongly Disagree: Disagree: Neutral: Agree: Strongly Agree.  The numbers for

Strongly Disagree and Disagree are combined into one group, as are the numbers

for Agree and Strongly Agree. The numbers who responded as Neutral are a single

group.

The answers to the questions are shown in Figure 5, which gives subjects’

responses under the three headings:

1. Agreement with the Q of L questions

2. Disagreement with the Q of L questions

3. Neutrality - unable to make a decision either way.

Figure 5 displays subjects’ responses to questions which reflect the quality of their

emotional and physical well-being, before and after relaxation therapy.  Reading

vertically down the three bar charts shows how agreement, disagreement and

neutrality changed from before and after the relaxation sessions.  The 15 Q of L

questions are shown above, in section 7.3.

In Figure 5 questions 1 to 8 cover negative aspects of the subject’s life, so that a

reduction in subject numbers after the therapy is a positive outcome.  Similarly,

questions 9 to 15, cover positive aspects of the subject’s life, so that an increase in

the subject numbers after therapy is a positive outcome.  There are eight replies to

each question.
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Figure 5 Quality of Life Scores before and after therapeutic intervention

The subjects’ pre and post therapy Quality of Life scores show that a number of

questions have elicited stronger positive scores.  If the ratings can be taken as a

commentary on subjects’ quality of life, it can be seen that a number of aspects of

their lives have improved.  Subjects report that, in general, their physical well being

(Q3, Q5, Q6, Q7 and Q8) showed signs of improvement, increasing or decreasing

as appropriate.  For example, consider Q8 - I feel anxious - see section 7.3.  Prior to

intervention, five of the group agreed with this statement, one disagreed and two

were neutral.  After intervention two agreed, three disagreed and three were neutral.

This showed a trend away from the negativity in their lives, also shown by responses

to other questions.  For example, when ratings for questions 1-8 are examined
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together, there is a trend towards decreasing negatives, although some of the

improvement is in neutrality rather than disagreement e.g. Q7 (I feel sad). An

increase in neutral response coupled with a decrease in negative response is a

positive outcome.

Subjects report a continual battle against the noise and its intrusions.  Many of

the subjects have a long-term history with the noise and so it is against this well-

established tendency that encouraging gains have been recorded.

The impact upon subjects’ quality of emotional life, as recorded by the scores to

questions 7 and 8, indicate improvement.  The capacity to reassert control over the

impact of unwanted stimuli is central to effective coping. The more effective the

individual’s coping the more likely that their mood will improve and confidence

increase, leading to a lowering of anxiety.

The responses to question 11 (My work at home is fulfilling) were not consistent

with the general trend towards improvement as, prior to intervention, three subjects

agreed, compared with one subject after intervention.  It is possible that the therapy

roused increased expectations in this area.

Subjects’ reports suggest evidence for an increased capacity to relax and to

replenish energy levels - questions 12 - 14.  This is a move towards breaking the

downward pressure upon subjects’ quality of life, a pressure that characterizes LFN

complaints and accentuates stress.  However, none of the subjects were experiencing

a general level of quality of life with which they were content. The general level of

well-being seems to have responded favourably as illustrated by scores of Question

14 (I am enjoying the things I usually do for fun) which shows particular

improvement, where agreement rose from 1 subject to 4 subjects, caused by a drop

of one in disagreement and a drop of two in neutral.  None of the subjects are

content with the quality of their life before and after intervention, but there is a move

of three from disagreement to neutral.

Given the relatively short duration of the relaxation sessions in relation to long-

term problems, it does seem that subjects were able to build an improved quality of

life as a result of the therapeutic intervention.  Overall, subjects’ ratings indicate

decreased sensitivity to the noise, and improved coping.  The quality of home life

appears to have also benefited, given the trend for improvement found in questions

7, 8, 13 and 14.

It is possible that benefits may have occurred as an artefact, a consequence of

being able to share their feelings and experiences with other co-sufferers within a

supportive group.  However, results from the quality of coping questionnaire

(shown below) suggest that subjects were able to apply control techniques, drawn

from the group sessions, as scores on active coping questions also indicated

improvement.

12.3 Quality of Coping Questionnaire

Overall, as the quality of life measures were showing improvement, the underlying

mechanism supporting this was likely to be that of improved coping. Subjects’

scores on the coping questionnaire, shown for each question in Figure 6, indicated

stronger positive perceptions. (Answers were given on the same five-point scale as

for the Quality of Life Questionnaire). The techniques acquired by subjects from the

therapy sessions seem to have initiated an awareness of how to manage ‘unwanted’

responses, which supported them in countering the negative effects of failed coping.

When asked to consider their longer term capacity to cope with the noise(Q.7) seven

subjects, compared with three subjects pre-session, thought that they would now be

able to regain happiness.

Figure 6 shows the Subjects’ scores under three headings

1. Agreement with the coping questions

2. Disagreement with the coping questions

3. Neutrality - unable to make a decision either way

The coping questionnaire required response to the following eight questions, all of

which, except Q.6, refer to inadequacy in coping.

Coping Strategies for Low Frequency Noise

JOURNAL OF LOW FREQUENCY NOISE, VIBRATION AND ACTIVE CONTROL46



Coping Questions

1. I have a hard time adjusting to the noise

2. Because of the noise I miss the things I like to do most

3. The noise makes me feel useless at times

4. The noise has made me more dependent on others than I want to be

5. The noise has made me a burden on my family and friends

6. The noise does not make me feel inadequate

7. I will never cope with the noise well enough to make me happy

8. I think that people are uncomfortable around me because of my problem with

the noise

Figure. 6 Subjects who scored agreed, disagreed or were neutral on the coping questionnaire
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Consider Figure 6. Reading vertically down the three bar charts shows how

agreement, disagreement and neutrality changed from before and after the therapy

sessions.

For example, Q.1 - I have a hard time adjusting to the noise - changed from 5

subjects agreeing to 2 subjects agreeing. Disagreement rose from 2 to 3 subjects, but

there was a rise in Neutral from 1 subject to 3 subjects, showing a move towards

disagreement, even though some subjects were not able to go all the way.

Q2 - Because of the noise I miss the things I like to do most - showed a marked

change from agreement to neutrality.

Q3 - The noise makes me feel useless at times - showed no change in the number

agreeing, but a reduction in neutrality leading to a rise in disagreement.

Q4 - The noise has made me more dependent on others than I want to be -

showed little change.

Q5 - The noise has made me a burden on my family and friends - also showed

only small changes.

Q6 - The noise does not make me feel inadequate - here there is a clear change

towards agreeing with the question or to neutrality.

Q7 - I will never cope with the noise well enough to make me happy - Again a

clear change towards disagreement and with no neutral answers after intervention.

Q8 - I think that people are uncomfortable around me because of my problem

with the noise - therapy led to a reduction in agreement and increase in neutrality.

The scores show an overall improvement in the Quality of Coping.  There is an

improvement in the scores on questions of a positive and forward looking nature,

for example, (Q.7) which is a key element in building positive behaviours, and

which can provide a future - oriented source of goal directed reinforcement, rather

than that commonly described by sufferers, which is firmly anchored in the past.  In

this past context, failed coping is a self-fulfilling and self perpetuating process, the

cycle repeats and learning only serves to reinforce the original view, leading to a

restricted and distorted range of response options.  It is possible that the therapeutic

interventions were able to provide subjects with a wider range of response options,

breaking with learned behaviours and thereby countering previously acquired

responses and associated negative emotions.

The responses to Q. 6 (inadequacy) are evidence of an increased capacity to meet

the emotional demands placed upon them by LFN.  The more effective an

individual’s strategies are for managing the impact of noise, the more likely they are

to experience the noise as less intrusive and annoying.  This would support reduced

anxiety levels; associated reduction in anxiety and negative mood states.

One of the most telling aspects of individual’s experience of trying to cope with

LFN is the gradual yet apparently remorseless growth of disconnection between

them and others who do not have their noise experience.

The post therapy ratings for Q.8 indicate that subjects have reduced concerns

about how their responses to the noise may impact upon their relationships with

others.  Given the general trend towards improved coping, this may be taken as

evidence that the noise is less of a concern to the subject and therefore figures less

in their lives with others.  If subjects were beginning to feel the benefits of improved

coping and associated quality of life, they may perceive themselves as placing fewer

demands upon their partners/others and consequently be more at ease with the

relationship.  Again, this would be a significant development, as many LFN

sufferers describe a focus that frequently dominates relationships with others.

Figure 6 illustrates that the relaxation therapy has led to an improvement in

coping capacity for subjects whose experience is that of living with LFN at home. 

The group had also been invited to make written comments on their perceptions

of the therapy.  The following comment from one member summarises what the

group generally found to be helpful:

“Focusing awareness on the choices one has to assist in coping. Greater

detachment from the noises and from one’s own stress reactions.  Letting

go of negative feelings towards the people making the noise and trying
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to deal with only the noise.

Having “somewhere to go” via the visualisations, which gives a sense of

power and control.

Sharing the group with fellow sufferers.”

13. CONCLUSIONS

A group of subjects, long term complaints of noise, and in particular of low

frequency noise, were introduced to relaxation and related therapies as a means of

relieving the worst symptoms consequent on the noise.  Nine subjects commenced

the therapy, but one dropped out due to illness, so that deductions have been based

on the same eight subjects before and after the therapy sessions.

Subjects responses to ‘their noise problem’ were elicited by questionnaires

administered before and after the therapeutic sessions.  There is a clear trend in the

overall results that suggests an improved Quality of Life and improved Coping with

Life.  The number of subjects is insufficient for meaningful statistical deductions,

but a review of the comments of the subjects on changes in their personal situations

showed that, whilst all reported benefits, some felt that they had derived

considerable benefit.

Relaxation and other psychotherapeutic techniques have been shown to be useful

interventions in reducing the stress caused by noise problems, such as those from

some low frequency noises for which a technical noise control solution was not

available.

At the time when this work was in progress, it was not known to the authors that

the UK National Health Service was investigating two computerised Cognitive

Behavioural Therapy (CCBT) programs, one for use in cases of mild to moderate

depression and the other for anxiety/phobia problems. See

http://guidance.nice.org.uk/TA97. 

Primary Care Trusts were required to make these packages available to patients

from 31 March 2007.

This supports the case that the CCBT has promised as a means of helping those

who suffer from a variety of problems, including noise which cannot be solved

technically, and who exhibit symptoms of both depression and anxiety. These

people are often widely dispersed and it may not be possible to give them individual

or group attention.  The next requirement is to develop computerised Cognitive

Behaviour Therapy for use by noise sufferers.

ACKNOWLEDGEMENT.

This work was carried out under contract for Defra and the Devolved

Administrations.

14. APPENDIX 1  LFN REACTION QUESTIONNAIRE.

The following questionnaire was completed by the subjects before the start of the

relaxation sessions to be returned by post. It was completed again at the end of the

sessions with modification to the final three questions.  Each question was answered

by ticking off one of the following choices

Not at all A little of the time Some of the time 

A good deal of the time Most of the time 

1 The noise has made me worry about it

2 The noise has made me feel tense

3 The noise has made me feel irritable

4 The noise has made me feel angry

5 The noise has made me cry

6 The noise has led me to avoid quiet situations

7 The noise has made me feel less interested in going out

8 The noise has made me feel depressed

9 The noise has made me feel annoyed

Vol. 26  No. 4  2007

Geoff Leventhall, Stephen Benton and Donald Robertson

49



10 The noise has made me feel confused

11 The noise “drives me crazy”

12 The noise has interfered with my enjoyment of life

13 The noise has made it hard for me to concentrate

14 The noise has made it hard for me to relax

15 The noise has made me feel distressed

16 The noise has made me feel helpless

17 The noise has made me feel frustrated with things

18 The noise has interfered with my ability to work

19 The noise has led me to despair

20 The noise has led me to avoid noisy situations

21 The noise has led me to avoid social situations

22 The noise has made me feel helpless about the future

23 The noise has interfered with my sleep

24 The noise has led me to think about suicide

25 The noise has made me feel panicky

26 The noise has made me feel tormented

27 The noise has forced me out of my home

Please write a few words in response to the following questions.  Use a separate

sheet if necessary.

28 Do you believe that you know the source of the noise?

29 Have you tried to have it reduced, and with what result?

30 Give any other comments which you wish.

And finally, are you taking prescription drugs?  Some of the standard prescription

drugs may have side effects on hearing.  If you are taking any, could you have a look

at the pack and write the name below.

15 APPENDIX 2.  BASIS OF THE THERAPEUTIC INTERVENTIONS

15.1 The Benson Relaxation Response

In 1960, at Harvard Medical School in the US, the cardiologist Herbert Benson

developed the “Relaxation Response” approach to stress therapy.  Benson’s research

into human physiology showed that, in addition to the established ‘fight or flight’

response, the body possessed the ability to deliberately induce a counterbalancing

state of physical rest and emotional calm which he labelled the ‘relaxation

response’.

When the mind is focused, whether through meditation or other

repetitive mental activities, the body responds with a dramatic decrease

in heart rate, breathing rate, blood pressure (if elevated to begin with),

and metabolic rate - the exact opposite effects of the fight-or-flight

response.  (Benson, 1975: 9).

Benson discovered that the relaxation response could be elicited in a number of

ways, using established relaxation techniques from yogic meditation to progressive

muscle relaxation.  Once he had established the existence of a measurable and

clinically significant relaxation mechanism, Benson proceeded to search for the

simplest possible protocol capable of inducing it.  He concluded that the relaxation

response could be elicited by a combination of two essential factors:

1. A monotonous mental stimulus. That is, a sound, word, phrase, or prayer

repeated silently or aloud, or a fixed gaze at an object.

2. A passive mental attitude.  Not worrying about how well one is performing

the technique and simply putting aside distracting thoughts to return to one’s

focus.  (Benson, 1975: 10).

Consequently, Benson developed his own protocol, which generally involves the

subject sitting in a comfortable chair, with eyes closed, repeating a simple word,

such as “one” or “peace”, on each exhalation of breath.  This is usually done for 10-

20 min. twice per day, on an ongoing basis.
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The group of low frequency noise sufferers were taught how to use the Benson

Method by means of group exercises facilitated by Donald Robertson.  They

practised the technique at home and discussed their experiences at the start of each

session, where time was allocated to coach them through any difficulties in

technique and to answer their questions and offer emotional support, reassurance

and encouragement.

The Relaxation Response protocol, sometimes known as the “Benson Method”,

is currently one of the most popular relaxation techniques in modern stress

management and psychological therapy.  It is often used in conjunction with

cognitive-behavioural therapy (CBT) (Beck 1976) and other solution-focused and

evidence-based interventions in psychological therapy.

A recent clinical literature review published in the British Medical Journal (BMJ)

outlines some of the most reliable research evidence on the effects of relaxation

techniques like the Benson Method and self-hypnosis.

There is good evidence from randomised controlled trials that both

hypnosis and relaxation techniques can reduce anxiety, particularly that

related to stressful situations [...].  They are also effective for panic

disorders and insomnia, particularly when integrated into a package of

cognitive therapy [...]  (Vickers and Zollman 1999)

Anxiety, panic attack, and insomnia are typical stress-related symptoms, which were

found to be particularly common among the sample group of LFNRS sufferers, and

which are believed to be frequently encountered among LFNRS sufferers in general.

15.2 Principles of Relaxation Therapy

“Relaxation therapy” is a broad term that encompasses a range of different therapy

interventions.  However, most of these techniques are essentially highly directive

and systematic processes which exhibit measurable physiological results, and can

therefore be considered as a form of behaviour therapy.  Most forms of relaxation

therapy are evidence-based and reasonably well accepted - though that does not

mean widely practised - within mainstream medicine.  In that respect they can

legitimately be considered as a branch of “orthodox” therapy rather than

“complementary and alternative medicine” (CAM).  That is, “Relaxation” and

“Stress Management” are found to a certain extent within conventional medicine

(Vickers and Zollman 1999).  The BMA define ‘relaxation techniques’ as follows:

Methods of reducing muscle tension to achieve mental calm.  Can assist

people with anxiety, help reduce hypertension, and relieve stress. (BMA

2002)

Most forms of relaxation therapy entail teaching specific coping skills designed to

induce the relaxation response in the body.  There are a number of different ways of

achieving this, e.g., progressive muscle relaxation, guided visualisation, meditation,

self-hypnosis, breathing exercises, contemplative meditation, etc.

When relaxation techniques are taught by a facilitator or therapist, the results

tend to be more pronounced.  This is partly because simple processes, such as the

Benson Method, can be combined with longer and more sophisticated exercises

facilitated by the group leader. For instance, the LFN group were “talked through”

lengthy progressive muscle relaxation exercises and visualisation techniques which

led into the practice of the Benson Method, which they were instructed to use at

home. This meant that they were already in a fairly relaxed state before commencing

the part of the exercise which they were to repeat at home.  When they then

practised the Benson Method between sessions, they could recall the relatively deep

levels of relaxation which they were coached into during the sessions, making it

easier for them to make progress in developing their coping skills for relaxation.

The effects of deep relaxation are numerous. For example, in their advice book

on stress, the British Medical Association asserts that systematic relaxation

“Improves sleep, increases mental and physical performance, combats tiredness,

decreases anxiety and tension” (Wilkinson 2004).  Essentially, it evokes a

physiological and psychological state which is the opposite of, and mutually
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exclusive with, the state of stress, including the kind of stress that appears to result,

in certain cases, from exposure to LFN.

One advantage of this approach is that it is well suited to group work as well as

individual therapy.  This obviously makes it easier to carry out research on efficacy,

and renders the therapy more cost-effective to deliver.

In addition to dealing with the symptoms of low frequency noise stress, an

attempt was made to induce the process of habituation to the low frequency noise

stimulus by means of a process of “imaginal exposure” otherwise known as

systematic desensitisation, described as:

A technique of behaviour therapy, developed in the 1950s by the South

African-born US psychiatrist Joseph Wolpe (1915-97) for treating

phobias in particular, in which each member of a hierarchy of

increasingly anxiety-provoking imaginary situations involving the

phobic stimulus is repeatedly paired with a response that is

physiologically incompatible with fear and anxiety, such as deep

muscular relaxation [...] (Colman 2001).

The clinical analogy with phobia treatment was assumed, as many of the sufferers

described their reactions to LFN in terms which resembled phobia.  Once group

members had mastered the basics of relaxation therapy, an element of imaginal

exposure was introduced by guiding them through the process of imagining

themselves to be in the place where the sound typically occurs and remembering the

sound and any accompanying sensations (often described as “vibrations”), while

maintaining and reinforcing their sense of emotional calm and physical relaxation.

This was done repeatedly, in an attempt to neutralise the anxious and stressful

feelings associated with LFN by pairing it with the relaxation response.
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